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Display by B. Downing, Display Director, 
James McCutcgeon & Co., New York City. 
This window by Mr. Downing. James McCutcheon & Co., gives 
another good example of the use of my patented one-piece. full- 
round, transparent plastic forms. | 
lor complete versatility of use we also produce this form in the 
upper portion for displaying blouses. sweaters, brassieres. ete., and 
the lower portion for displaying girdles. in addition to the full form . 
illustrated. These forms are available in either the sealed bottom, : 
which will hold water. or the open bottom. The stained oak base is 
optional. ) 
This series of full-round. one-piece transparent plastic forms is one 
of a complete series of plastic displayers originated by SCHEUER 
and produced with the finest skill and workmanship to give you 
dependable and satisfactory service. Remember, SCHEUER means 
the finest in display. , 
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a= 307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 ' 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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X-121 **FESTIVE CHRISTMAS SLEIGH” Comura. Design is executed through a unique half-tone silk screen 
orocess in 10 flat and half-tone oil colors, 
midnight blue background, on flexible Comura stock. Size: 15 inches x 90 inches. .........cccccccceccccees Each $3.95 


X-1 


aon) 





5 **FESTIVE CHRISTMAS MOTIFS” Comura. Figures and Motifs of Christmas legend design are repro- 
in 10 flat and half-tone oil colors through special silk screen process onto flexible Comura stock, a blending 
is, aquas, peacock blues and yellows against a midnight blue background. Cut out and mount if desired. Size: 30 


x 9O inches 


Beautiful Christmas Comuras 


Magnificent reproductions of stained glass cathedral windows 
14 colors ... beautiful with or without transparent lighting. 
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a blending of cerise, fuchsias, aquas, peacock blues and yellows against a bright 
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IN STOCK...IMMEDIATE DELIVERY 
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SIZE 30 x 90 INCHES 
PRICE EACH ONLY $795 
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X-120 *“*FESTIVE CHRIST- 
MAS ANGEL” Comura. 10 fla 
and half-tone oil colors, cerise, 
fuchsias, aquas, yellows against 
midnight blue background, on flexi- 
ble stock. Size: 15” x 90” upright 

Fach $3.95 § 


of cerise, 


Fach $5.95 
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20 page catalog 
ma of Structural 
2A Bends... sugges- 
tions on “How to 
Use,” write today. 














X-523 **ELECTRIC TRAIN” Comura—Size: 15 inches wide. 90 inches long. Thirteen oil colors silk screen processed 
t effectively portrays in third dimensional value reproductions of trains and settings. Excellent 
as illustrated $11.50 


on flexible Comura stock. 
and counter treatments. For set of two 15 x 90 inch panels... 


L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Displays 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The newly remodeled Milgrim's, Cleveland, has This display won a prize of $500 for Toni 
WORLD when you share it with others. See many interesting touches in display and decor; Cipolla, Halle Brothers, Cleveland, in a con- 
that it reaches other executives of your organi- an article in the November issue describes it in test sponsored by Revlon for "Touch of Genius’. 
ration and the members of your department. detail . . . Another article shows graphically the Details of the display: black background and 

installation of Christmas display at Marshall Field floor; mannequin in navy blue taffeta coat with 
‘2 & Co. . . . The display operation at Saks-Fifth red flowers; lips and nails and the large lips 

Avenue, New York City, is discussed at length in in the "Touch of Genius" shade; hands done 
Lj another feature . . . together with several other in different tones of gray, with roses and 
‘a outstanding articles. Revlon's ''Lip-Fashion"’. 
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Popular Christmas DISPLAYS 


WITH PLENTY OF ACTION 








G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 





1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2. The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 





G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4"’ G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35" high and 5'' deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5'' wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 
nodding their heads. The expression on the children's 


faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
a red bulb giving the appearance of burning embers 


making it a light and action display. It is electrically 


operated by a patented Gregory motor, 110 volt, A.C. 
320 BRIDGE ST. BROOKLYN |, N. Y. or D.C. current. It is packed in a heavy duty shipping 











carton. The cost of same is $42.50 F.O.B. Brooklyn. 
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Christmas Action DISPLAYS 


EVERY RETAILER CAN AFFORD 








Loading Santa’s Sleigh 


G506— Gnome in right hand corner bends back and forth as 
though driving Reindeer. Santa Claus bends from waist back 
and forth. Gnome in foreground is trying to hold Reindeer and 
moves from side to side while the Reindeer bucks. Gnome with 
the package bends to the right as though overloaded. Gnome in 
the sleigh appears to be reaching down to help him. 


SIZE—48” wide, 33” high and 5” deep. Printed in eight brilliant 
colors on 80 point board with a varnish coating for protection. 


Has six figures in animation. COST—F.O.B., our factory, $35.00. 


G 506 - G 507 
Sturdily 
wooden shadow box 
frames. All 
are activated by the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 
in heavy duty shipping 


-G508 — 
constructed in 


displays 


cartons, 


“The Night 
Before 


Christmas” 
wide and 48” 





No. G505 — This very attractive display is 29” 


brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. 
The children are looking up the chimney watching for Santa to come down. 


play in transit. The subject matter is very appealing. 


high. The net weight is around nine pounds. 








Santa Trimming Christmas Tree 


G 507 — Santa Claus moves his head from side to side and the 
arm raises up and down as though trimming the tree. Rocking 
Horse rocks back and forth. The Panda wags his head from 
side to side. Boy on side of curtain and girl on other have heads 
peeking from behind curtain. 


SIZE—48” wide, 33” high and 5” 
on 80 point stock having five figures in motion. 


our factory, $37.50. 


ee 


deep. Printed in eight colors 
COST—F.O.B., 








Bell Display 


G 508 — SIZE—24” wide, 19%” high and 5” deep. Printed in 
eight beautiful colors. Three metallic cardboard bells swinging 
back and forth alternately; not in unison. COST—F.O.B., our 


factory, $12.50. 
It is printed in eight 
The wooden frame also protects the dis- 


The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 


as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.O.B. Brooklyn. 


GREGORY MOTORS Inc. 


320 BRIDGE STREET 
BROOKLYN I,N. Y. 
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Write or call your 
Korrect-Way dis- 
tributor for new 
Beau Monde 


Manikin Bro- 
chure or write : 
direct. a oo , 


MANIKINS WITH MAGNETISM 






Korreet-way displays 
DIVISION OF AMERICAN FIXTURE & MFG. CO. 
2300 LOCUST ST. ST. LOUIS 3, MO. 
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GIANT SIZE (20am 




























PANELS 
Sheets 100” long x 1” thick 
18” wide $4.65 
20” wide $5.52 
22” wide $6.40 
24” wide $7.41 
Minimum shipment —- 12 


sheets any specified width. 
ASSORTED SHEETS 
(Mixed Cases) 
100” long, 1 inch thick, rang- 


ing from 16” - 24” -- Case 
packed to contain minimum 
of 175 Sq. Ft. $65.00 


Ve MIXED CASE 
Sheets cut 50” long, 6 sheets 
per case. Mixed widths 16” 
- 24 45 Sq. Ft. per case 

$17.50 

Design Marking Extra per 

sheet (100” sheets) $ .60 

Color Marking Extra per 

sheet (100” sheets). . $1.00 

TUBES 

Nested Tubes, case of 7 $12.50 

Packed as follows ; 

Diameter — 18” - 16” - 14” 
“ie = 10 6 & 3 @, 

hickness - ° ig ° 

1” ” 






Miami SNOW Logs 
ore shipped to you. 









Miami SHEETS 


are available in the following sizes: 


Height—12” - 12” - 12” - 12” 
a. a. a. 
Plus 4” solid center, 12” 


high. 
COVERS 


te match Tubes $4.50 
One each of the following 
diameter: 18” - 16” - 14” - 
ie Ie. Ys € All 
1 inch thick. 


WREATHS 


Full case of 40 Nested 213.50 
Diameter—18” - 14” - 11” 
at ie 

Width—2” - 144” - 1” - 1” 
Quantity—8 - 8 - 12 - 12. 
Also available in haif case 
lo's, same size 
width ard depth 12 quan- 
tity each size per case $7.00 


diameter 


LETTERS 
Height Thickness List Price 

4 1 .16 
5 1 ane 
5 1% 26 
6 1 23 
6 1% 35 
6 2 A2 
8 1 38 
8 ly 04 
8 2 7 
2 2 

= 3 


cording 


taining 144 bushels. 





Hundreds 
Writing for 
FREE Samples. 


WHY NOT 
YOU? 






Cash in 
NOW! 


realistic snow. 


FREE SAMPLE—Write for Free Sample packet 


containing replica 


See fur yourself how tubes 
more outstanding—like the 


0. E. LINCK COMPANY, Clifton, N. J. 


Use the left over pieces for of tubes. 
shelving, etc. Sold 
MIAMI SNOW Nie L : ; 
Available in bulk bags con- 
$3.50 per bag. 
Address —_— wines 7 - 
tube packaging. 
make your displays 
Statue of Liberty! ie 008  Dicieenenn 


FREE 
SAMPLE a 


Write for Free 
Sample Packet “A” 
containing replica 

of tubes. 


The Artificial 
SNOW 


LOGS 


are shipped untrimmed but cut into sheets ac- 
to your specifications, 
at a price that is way down LOW. You get more 
tor your money too 
making ornaments, designs, 
on weight basis. 


NOVY 


Can too 


AMAZING RESULTS 


thru TRIPLE COVERAGE 


Make a KILLING this fall with Displays 
that stop them DEAD! 
Miani minimum cost. In fact, the price is lower than that of any 
other snow material on the market and here is why! 
You get it in thin sheets that produce the same visible surface that thiek sheets do, 


(which are more expensive) and at the same time it keeps its Sunday punch going, full 
blast! Attracting customers to your displays like moths to a flame. 


bring you, 





is in a class by itself not only does it stop customers dead 
im their tracks, pulling them in to buy — but you get it at 


SHEETS Thin sheets are available to be used for colorful background displays. Gives 
fullest front appearance at lowest cost. Builds a sturdy, gergeous, attractive 
display that holds up like the Rock of Gibraltar! Sheets 100” 
Variety of different widths. 


TUBES, RINGS and WREATH BASE 


oor 


long by 1” thick. 


Any width, any thickness 
desired. Place cover on 
tube — ‘*Presto’’! — a stunning merchandise stand. Displays shine like emeralds. Just 
like magic, your merchandise becomes twice as attractive to the eye! Tube supports up 
to 100 pound weight. Four-inch solid tube center. Each tube one inch thick. With or 
without box of solid covers. Shipped nested. 

You can have rings cut as fine as silk or as thick as oak — any way you want it. 
Dress up your floor window. Lay your goods out in rings. See your display ‘‘sing” 
Suspend merchandise in mid-air. It catches the customer’s eye like an oasis in the 
desert. At such a low, low cost, these rings actually pay for themselves as soon as the 
first customer is brought into your store by this astounding eye-stopper. 


PANELS Here are false backgrounds for your use when you need them — Back- 
grounds that liven your windows. Panels in any size desired, made to 
fit right into your display. Can be used to divide your windows into different sections 
in a few seconds. Just slide panel into place — an entire new section is created — your 
display will beam like a glacier in the sunlight. 


WREATHS Add Fichnese to Pronger yr — 


Come nested in cases and 

Smaller quantities available. Assorted sizes and widths. 
LETTERS Stand or hang 
Saves you the cost of expensive 


Ready cut in various sizes. 
them up. 


SHAPES Giant Size logs can be trimmed down to 

any shape or size. Large logs are sold on 
a weight basis saving you up to 50% the cost of using 
smaller and thicker blocks. 


CUT IT YOURSELF Saves you plenty of $ $ $. 
Easy and simple as pie to 
cut into any widths, length, design, you choose. Tailor-make 
your displays. Available in different design markings, such 
as “brick”? design. Can be colored, trimmed, sawed, routed, 
blocked, bent, drilled, gouged, milled — easy as pie! 


BIG SAVINGS Put: BIG extra dollars right into 


your pocket in two ways. Brings 
more buyers into your store with novel displays created by 
veurself — Saves you money on the cost because you can 
buy it as a log and cut it yourself, or buy it ready-cut! 


SESS SSS SS SS SSS SSS SSS SSS SSF SSF SSF SSS 2825 


MAIL THIS COUPON NOW 


O. E. LINCK CO., Dept. DW-1 
Clifton, N. J. 

keeping the cost 
Please send me the FREE sample Packet **A™ 


con'aining replica 
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7CRAFT STUDIOS 
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NUCCRAFTE 
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| REYFOLD 
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| al "|\ i REYVEX 3 
Oetd 108 SE ee. i d \\ 19 
heights...Panels 67°’ J Ns f REYBAC 
wide, rolls 11° wide... ‘ 
Heavy woodgrain backing REYARC —— * wide, 
EACH of the above ROLLS are priced Panels 4% wide,- 
as follows: White-$9.90; White-frosted or 8 ft. high... 


2-Tone Color-$11.00; Solid Color-$11.90; Gold or Silver 2-Tone-$12.70 


Clamped 
together 
along turned 
Back edges 






OUR 3 BASIC COMBINATIONSY 


Clamp 


mT 4 

















COMB.1 COMB.2 COMB.3 
$9.60 $10.20 $11.00 
NU-CRAFT, REYARC, REYBAC, REYVEX, or REYFOLD 
PANELS may be used in these, or numerous other ‘* combinations’ 
suggested in our Booklet...we especially recommend NU-CRAFT 
Panels because of their greater width and flexibility...Send 
for our Booklet today describing in detail our novel method 
of *‘ clamping’’ panels & pilasters together in a great variety of 
attractive settings... Note: Prices are for white only... 
RAFT nannies PILASTERS/S 
Rigid Panels } 
= Vivid Colors! ice 
sl | el & Pointsetta Rigid 
Wing Panels 8° high 
FLUTED 
he \ 4 toactn 
| Leather Thongs Flat, White only White - $12.50 
oe oft 6 tO a CENco= $12.50 Also in colors 





















Pivnite-Fros: ted 





. Write to 


Center Panel | “— a 
’ “<< 
ae ee lus ocreen |. fuex-0-scneen + CRAPT STUDIOS 
3 Nu-Craft Panels-60" high 258 Irving Street 
$7.20 ea.-one toactn. Heavy Woodgrain Backing ’ 


Framingham, Mass. 
* $5.25 two to a carton 
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“Something New and Startling for Christmas” 


Amazing ] 9 50 Releases 


“New Use of Mirrors” 


Available Now 





THE SUNKEN GARDEN 


For sheer beauty and color in window or inside store display, this creation has never before 
been equalled. You visualize more than two acres of beautiful corridors and grottos in a 
verdurous setting, adaptable to either summer or winter scenes—''something new and start- 
ling for Christmas." 


TRIPLE APEX UNIT 


Entirely new! Expands the space used and repeats and shows the merchandise from many 
angles. Will fit any window, large or small, shallow or deep. 


AMPHITHEATRE WINDOW 


A mirror window displaying merchandise in a visual area eight times as large as the space 
actually used. Tilted or slanted in such manner the merchandise is visible from across the 


street. 


BEST SELLERS Get the facts on the 


At last — beautiful mirror portable units for 
jewelry, shoe, flower, gift shops, etc., etc. 


SOLD or RENTED Franchise Plans 


One, Two and Four Year 





Frederic Shipman Studios, 512 Fifth Ave., New York 18, N.Y. 
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WINTER 


With All Its Magnificence and Glory 














Design No. 2 
WINTER SNOW SCENE 


In cool ice blue. 


4 Panels. . .. =. . « » Complete $60.00 
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Design No. 3 
WINTER WONDERLAND WITH BROOK 


In cool ice blue. 


5 Panels. . . . . . . . complete $75.00 


DECORATIVE DISPLAYS 








Becomes a great 


DISPLAY 
ATTRACTION 


with 


‘“PHOTO-MURAL 
FABRIC” 


Here is an entirely new display medium 
that has taken the display field by storm. 
Prominent stores everywhere have been 
quick to grasp the powerful attraction 
value of these beautiful, scenic back- 
grounds. 


They are genuine photo-scenic reproduc- 
tions on fine, soft, close-weave rayon crepe. 
Durable, sun-fast and can be washed or 
dry cleaned. 


Furnished in four and five panel designs, 
each panel 100 inches high by 42 inches 
wide. Each complete scene provides a 
complete window background. All prices 
include drape boards for easy installation. 


In addition to the two winter designs, the 
following are available. 


No. |. FALL WOODLAND SCENE — Five 
panels in rich brown or wine. 

No. 4. WOODLAND WITH BROOK — Four 
panels in rich brown. 

No. 5. NEW YORK SKYLINE — Five panels 
in rich blue or dark gray. 

No. 6. THE ACROPOLIS IN GREECE — Five 
panels in rich antique brown. 

No. 7. ARC DE TRIUMPHE IN PARIS — Five 
panels in deep blue. 

No. 8. TROPICAL BEACH SCENE — Five 


panels in tones of green. 


Write for pamphlet showing other scenes . . . 
also write for miniature photo-murals on fabric. 


57-57 63d Street, Maspeth, L. I., N. Y. 
Phone: EVergreen 6-0400 
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ie, A MESSAGE TO DISPLAY DIRECTORS a 


MILEO MANNEQUINS 


The Line is Better! 


Mi. Mannequins are the better line because the mannequins do 
have better lines. Please, make this simple test. Take one each of 
a variety of garments — Bathing Suits, Sportswear, Resort Frocks, 
Afternoon Dresses or Ensembles, Suits — tailored and ‘fussy’, 
Evening Wear, even “Nighties’’ and Lingerie, and take one Mileo 


Mannequin. 


i the mannequin in all this various apparel — you will quickly 
realize that any garment looks its best on any Mileo Mannequin. The 


figure brings out its contours, makes it drape naturally, appealingly. 


Dia is because Mileo Mannequins are sculped to ideal body pro- 


portions, are manufactured with skill and good taste. 


Preview the new Mileo Mannequins 


the charming array of styles, finishes, types. You'll 
want to invest in "The Mannequin that Produces 
Sales."" See them at the Hotel New Yorker, Room 
636-637, December |! through 15. 


MILEO MANNEQUINS 
¢ West 36 Street. New York. N.Y. 


A LEADING LINE SINCE 1900 
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For this Christmas... 


SANTA HEADS 


that add extra punch to 
any decorative plan! 








“s Order Formoselles from your 
ow? local display dealer. (Over 250 | 
jobbers and distributors in U.S., 


PROFILE Canada and Hawaiian Islands.) ] 
SHOWING 
\O\ CONTOUR 


FORMOSELLE DISPLAYS BY 


Ls ue DISPLAYS COMPANY | 


Western Pulp Co. 111 NORTH LA BREA AVE. ¢ LOS ANGELES 36 
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In These is the country's top-flight line of metallic Christmas balls and tree 
Pastel Colors: tops. 


Surprise Pink 
Shocking Cerise 
Natural Gold 
Royal Purple 


“The name of "Shiny Brite’ on every ball is your guarantee that it 


"Shiny Brite" is on the ball for most brilliant hues and for 
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ESE NEW 
LOW PRICES: 


I" Diam., $5.00 Gross 
2" Diam., $9.50 Gross 
2%'' Diam., $12.00 Gross 
2%" Diam., $16.50 Gross 
3%" Diam., $21.00 Gross 

4" Diam., $9.00 Dozen 

5" Diam., $13.50 Dozen 


greatest value. 


Compare their mirror-brilliant decorators’ colors with ordinary 6" Diam., $18.00 Dozen 


ornaments! Compare their glistening silver, corrugated reflector- 


Metallic “Old Fashion” 


Emerald Green type caps and metallic hooks! Compare "Shiny Brite'’ with others 

Midnight Blue and you'll see why this finest ball ornament value in the country is Christmas Balls 
veanthnleneaie such a tremendous success. One size only, 2%" diam- 
on eter $22.50 Gross 


Coronet Red ORDER NOW FOR CHRISTMAS 


Silver Glow 







2 HQ" 
No. 3 %" 
No. 5 %" 
No. 9 1% 
No. 40 2% 
No. 120 4% 


All colors available, that harmo- 
nize and match with the metallic 
foil papers and metallic balls. 
Special colors on request. 








Metallic Pointed 


These versatile ornaments in their myriad of iridescent Tree Tops 


colors assure original Christmas display motifs in the or- 9" High......$4.50 Dozen 
namentation of trees, backdrops, props, show cases, col- _!1"" High... $7.50 Dozen 


umns, doorways and in all windows and interior uses. 


Fine Satin Ribbons Metallic Foil Papers 


100-yd. Bolt 1000-yd. COLORS: 

$1.25 $10.50 @ Surprise Pink ®@ Silver Glow e — Green 
®@ Chartreuse @ Fuchsia ®@ Midnight Blue 
— pa @ Turquoise @ Shocking Cerise @ Ice Blue 
pos $28.50 ®@ Coronet Red ® Natural Gold ® Baby Blue 
26" Width 

50-yd. Bolt 1000-yd 10-Yard Rolls 100-Yard Rolls 
$3.00 $55.00 $1.75 Roll $15.00 Roll 
$4.50 $82.50 






Ream Rolls 





oa chees Spy ein 
. . CO. oA “al \ 
oil ia 





Modern Display ‘é Y 
guipment- Y; 
810 PENN AVE., : Pittsburgh 22, Pa. | 
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For Your Valentine Whrdows .. 
SATIN UPHOLSTERED FURNITURE <2 


On Display During New York Market Week 


IN OUR SHOWROOM DECEMBER |IITH THROUGH I5TH 
















No. 587 HEART BACK CHAIR 
7” MM. a G2 OW. $35.00 EACH 


No. 588 DOUBLE HEART BACK SETTEE 
45" L. x 36" HH. $65.00 EACH 


COMPLETE SET 
5 PIECES . . . $221.00 


IN CERISE FLUORESCENT SATIN 


OR 
HEART RED SATIN 





No. 590 HEART SCALE AND PLATEAU 
78" H. x 48"" W. x 19" D. 
$58.00 EACH 


No. 589 PLATEAU ONLY 
Sis HO" We OO 
$30.00 EACH 


No. 586 HEART SEAT CHAIR 
BOW AND ARROW BACK 


48" H. x 27" W. 
$33.00 EACH 


OUR TWENTY-NINTH YEAR SERVING DISPLAY 


THe L. J. CHARROT COMPANY, INC. 


| = 5 Letignere o Manufactiirers ARTIFICIAL FLOWERS 
"aK, 0 alae a DISPLAY DECORATIONS 

6 7TH STREET pe 

aw YOu @ My ART DISPLAY STUDIOS 
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Here is a small portion 

of the wonderful variety of Christmas 
material that is available 

for the Holiday Season. 

Santas to create that Holiday mood, 
Streamers to emphasize your 
Christmas message, Facil-ettes to 
delight the eye, Velo-print papers to 
create the ideal background—and 

for your attraction center—units that 
glow with Holiday excitement, 
skillfully created 

and inexpensively priced. 











$4.95 
Per Ctn. of 2 
$SC-136 


FOR A COMPLETE CATALOGUE, SEE YOUR LOCAL JOBBER OR CONTACT 


JAS. A. COLE 
CNew York City 


MAHARAM 
Co New York 2 Chicago 


Los Angeles 


ANKERUM 
P; hiladel phia 


manufactured by ARROW » Phila. 40 



































wi Sa 
california display studio wa 
carrata co. 
emil corsillo, inc. 
craftmasters 
crystalline plastics co. 
decter mannikin co. 
p- 1. deluca co. 
fitegerald display 
flowers of hawaii 


grant and sons, ine. 





al halverson, inc. A. | ANNU AL 
b. a. jacobs co. t 1 
james h. jacobson 
maharam fabric corp. K T yf 
Se DISPLAY MARKET, | 
morgan co. : 
nardini studio 
IN LOS ANGELES 


pacific promotions 


showcard machine co. 





dave starkman 
sponsored by the california display industries 
tabery corporation 


weifeld creations 





Jv MP OR 9 OP 


“the california way for the unique in display” 


0, "- 
INS 












































iil am 




















(,20kt 


for the discriminating display buyer 


adler-jones introduces a new group of modern functional displayers , 
done in the chinese tradition . . . created by len roth of our designing ~Foued 


staff and executed in our woodworking shops 








Photographs and descriptions of these units available upon request display designers & manufacturers 


- - and in production now . . . an exceptional array of fresh, 521 so. wabash ®@ daliaele te 5 
Original display fantasies for spring and summer. 


a hy ao 


« 
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UNSURPASSABLE! 
QUALITY 
DISTINCTIVENESS 
ORIGINALITY % 
PRACTICABILITY . 


IN GUSTAVE RUBNER DISPLAY CREATIONS 


UNQUESTIONABLE QUALITY 


To be certain that you are always getting Rubner quality 
. “ask if it's a Rubner product” 
when ordering Jewel Cloth, Spanglette, Giant Spanglette 
and our other display materials. 2 
Rubner experience. facilities and “know how” enable us 
to produce unquestionable quality display fabrics and 
materials. To avoid getting inferior products, always 
. “ask if it's Rubner's.” 
Reliable jobbers and distributors are cooperating in giving 
their customers the best products and therefore are 
identifying Rubner’s materials everytime you ...ask if 
it's Rubner's.” 








RUBNER 


There’s Always Something New Re 
5925 Broadway, New York 63, N. Y. 








>k Quick-as-a-flash delivery for your last-minute Christmas requirements! 








eo 


1949 
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name 





that means new 





to your display 


the figures by which all others will soon be judged! 


FABRIC COVERED @ # PERFECTLY BALANCED 
SCULPTURED IN EXQUISITE DETAIL @ DURABLE FASHION-RIGHT WIGS 


SHOE-SIZED AND HAT-SIZED @ INTERCHANGEABLE PARTS 


VAUGHAN MANNEQUINS -- combine high-fashion inspired 
details . . . manufacturing craftsmanship .. . and visual 
merchandising effectiveness to bring new sales life to 
your displays. 

VAUGHAN MANNEQUINS. . are priced at $175 the figure 


*without fabric covering—$160. (special mannequins created to your specifications) 


Window-weary mannequins refinished and repaired . . made 
new and ready to work and sell for you again. 


on display at our factory showrooms 22-14 Fortieth Ave. 
Long Island City 1, N. Y. 


Be sure you see the VAUGHAN MANNEQUINS exhibit at 
the December show in New York 
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SALES PROMOTION Thru... 
Coutact AAduertising 


for all size stores 










BETTER 
SIGNS 




















MODEL MI4I1 @ Capacity I4xl! inches @ Hand 
Inked @ Prints any styles of type as well as cuts in 2 
or more colors at once. 


MODEL M1422 @ Capacity 14x22 inches @ Hand 
Inked @ Good impressions @ A large machine at low 
price @ Dial Pressure Control. 








VAUVVEALERDULELE 


VAVUUVVTLAATETL A 





MODEL MKI422C e@ Capacity 14x22 inches. Users 
claim 20 to 25% increase in production with this unit 
over hand inked models. 


MODEL M2228 @ Capacity 22x28 inches @ Self-Inking 
@ Patented Lock Steet @ Reregistration @ Leve: 
pressure control @ Geored Pressure for operating ease 


‘ 0 = tb @ produces Contact Advertising 
Line- = @ contact advertising Sells Merchandise 
Various Models are produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 
every merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 


department requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
@ exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information? Address Dept. B. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 4I 
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Give Your Display Shoes 
Maximum Sales Appeal 








Re 
» +’ 
AnkleHi Zaccy Fore 
Highlight the Features 
that Make Your Shoes SELL 
Trim fit around slim ankles ... every line * 
its glamorous best. ‘These sell shoes. And 
they’re yours with Fairy Form’s complete 
FI line of sizes, heel heights, heel styles and SHOE FORM of oF INC. 
a toe styles that result in pertect forming — AUBURN, N. ¥; 
19 no gapping — no distortion. In these days 


th of hard selling, take advantage of Fairy SHOE MANUFACTURERS may direct inquiries to 


. P ye the nearest branch of the United Shoe Machinery 
Form’s proved results. Write for catalog. ’ 


Corporation 


IN CANADA: 
j United Last Co., Ltd., P. O. Box 3000, Montreal. 
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DECORATIVE PLANT CORP. * 


al Dp] 








1949 OCTOBER, 1949 DISPLAY WORLD 23 
































mam, SNEDAKER VARIBENDS of 
Tempered Masonite Presdwood are ready- 





curved for your use in modern display 

design. Graceful rounded corners, “U”’ and “‘S” 

shapes make possible a wide variety of 

j unique and interesting displays which attract 

instant attention by their shapes alone. 
Varibends come in 8 and 12 foot lengths, 

in varied widths from 1 to 4 feet, and are 

stocked in 18 basic bends. They are easy to 





saw, can be nailed, drilled, edge planed, 
sanded and bull-nosed. The surface is resistant 


to acid and water, and excellent for 





hoy 
smooth enamel finish. “ti 


— 








Masonite Presdwood is strong 





and durable, suitable for permanent 








installation if desired. Economical to 
use, saves time and labor. Varibends displays 





are easily set up, repacked and shipped. 
Ker: 


Send for 
illustrated brochure 











FRANK C. SNEDAKER & CO., INC. 
9th & Tioga Streets, Philadelphia 40, Pa. 


New York State Representative: 
Charles F. Flynn...1465 Broadway, N. Y. C., N.Y. 


New England Representative: 
Jomes F.Farrell...45 Lincoln Street, Dedham, Mass. 


9 BAS 
- / C TEMPERED 


Pecri EN DS — 
| PRESDWOOD 














Won't buckle, split or splinter 


=~ 


Takes paint beautifully 


= 


Takes embossing cleanly and permanently 


«” 


“ty 


Ideal undersurface for covering materials 


ora 


if Die-cuts cleanly and easily 


Unusually high strength weight ratio 
/ Extraordinary durability 


Lightweight 


Tekwood isa if atented produc 


DISPLAY WORLD 


CHECK INTO IT. Tekwood’s extraordinary versatility may enable 


you fo raise quality while you lower costs. 


C 





f Routs or folds quickly and easily 

yf Readily takes silk screen printing or lithography 

/ Self hinging when scored or cut partly through 

y¥ Remarkably low-priced 

Tekwood is made with a core of sturdy hardwood. To 
each side is resin-bonded a tough sheet of Cylinder Kraft 
paper. The grain of the Kraft goes at right angles to the 
grain of the wood. Result? A tough, strong, ruggedly rigid 
material that’s remarkably versatile. Write us today for 
complete data on Tekwood. Chances are you can use it. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 


U.S. Pat. No. 1997344 
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A BUSHEL 
IN 5 BUSHEL LOTS 







ginal 
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PLASTIC SNOW 


UALITY DISPLAY MATERIAL J 
Saving Puced 


the newest and most eye-appealing display material. For 







cooling, colorful effects in summer. A must for winter holiday displays. 
Guaranteed not to harm fabrics or furs. Flame Proof. Easily recovered for 
later use. Clean and safe. Use it for large or small displays. Order now while 


still available at this low price 5 bushels ordered at one time only $9.75 


F. O. B. (single bushels $2.95 post-paid.) Use coupon order now. 


VELOUR PAPER The most colorful 
beautiful by the Suede-Art process. 
AND eye-appeal to your various store displays. 
ware, perfume, apparel any item in your store. Available in 16 eye-catching 
colors; the most popular are Royal Blue, Spring Green, American Beauty, 
Burgundy Red, NEW LOW PRICE 3’ x 25’ roll only $6.75 delivered prepaid 
right to your door. Use coupon to order. 


WE ARE HEADQUARTERS FOR FLOCK and flock equipment. 
sample book, showing all 16 beautiful colors of Suede-Art Velour paper. 
complete catalog of flock, adhesives and equipment is yours for the asking. 
ready for Fall Displays now. 


COAST 
ee 


of display materials made especially 
To ring the cash register, add touch-appeal 
Really enhances jewelry, silver- 


Send for 
Also 
Get 


1006 SOUTH LOS ANGELES STREET 


(AT OLYMPIC BOULEVARD) 


LOS ANGELES 15, CALIF. © PROSPECT 1041 





COAST INDUSTRIES, Dept. D10 


1006 So. Los Angeles St., Los Angeles 15, Calif. 

Gentlemen: Please enter my order for bushels plastic snow; 
Rolls of Suede-Art Velour paper in Color (s) 

Enclosed is our check Our store is rated — Please bill us 

Please send Suede-Art Velour Swatch Book 

Please send complete Flock Finishing Catalog 

Store Name 

Buyer 

Address 

City Zone State 
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DAZ 


ESTABLISHED 1842 





IAN'S inc. 


The World’s Largest Display Fabric Organization 


142 WEST 44th STREET > NEW YORK 18, N. Y. 
400 BOYLSTON STREET + BOSTON 16, MASS. 
125 NO. WABASH AVENUE + CHICAGO 2, ILL. 
731 SO. HOPE STREET + LOS ANGELES 14, CAL. 
1249 WASHINGTON BOULEVARD + DETROIT, MICH. 
2ND UNIT, SANTA FE BUILDING + DALLAS, TEXAS 




















the 
quality in display that makes 
Passers-by LOOK and "LOOK- 


ERS" stop for closer examination. 


*Eye-catching quotient... 


Why should the display on the right attract 
three times the audience of the one on the left? 
Both exhibit exactly the same merchandise 
under conditions scientifically controlled to 
insure equal opportunity for both. Here is a 
problem of vital importance to every display 
director and every store executive. 


The solution of such problems is greatly facili- 
tated by techniques developed in VISUAL 
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MERCHANDISING REPORT No. | of a scien- 
tific study of display begun and now being 
conducted by the New York University School 
of Retailing. Here, basic principles are clearly 
defined in a way that can add substantially to 
the sales-building effectiveness of display in 
any store. Bound copies of the report are now 
available. Cost — $5.00 the copy. Mail your 
order today to the 


PROGRESSIVE 


NATIONAL ASSOCIATION 





MERCHANDISE 
PRESENTATION 





of DISPLAY INDUSTRIES 


11 East Walton Place, Chicago, III. 
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NOW 


Get hetter signs and showcards... 
with complete assurance of 
long-lasting economy 


This is one of the most sweeping guarantees you have ever 
seen — one without the usual small type and endless qualifi- 
cations. It promises flatly that you will get at least five years 
of satisfactory service from your Showcard Machine without 
spending a penny for repair. It even guarantees against wear. 


iy 
: 




























We can make this guarantee because we’ve watched hun- 
dreds of Showcard Machines render trouble-free service for 
as much as 19 years. We know its simple, uncomplicated 
design has nothing to get out of order. We know its carefully 
engineered construction provides rugged strength to with- 
stand many years of hard use. 


Today’s aggressive merchandising calls for more sales- 
stimulating, smart-looking signs and showcards — at the 
lowest possible cost. That’s exactly what the Showcard is 
delivering for many of the world’s leading merchandisers — 
essentially what this guarantee assures you. 


Remember that the Showcard Machine is almost unlimited 
in scope; is unmatched in speed and ease of operation; can 
often save its own cost the very first year. You’ll want to get 
your order in right away. 








Hollen 
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Display Figures Prominently 


1 all main point 


ts 


t the floor, to iz 
ee flow of traffic, provision for display, 
of all 


O arrangement iC1i1- 


finger-tip accessibilit merchan- 


modernization within departments 


' } , 
ne foor Was to col oO correctly apportion sales to 


customers the fune as, the peripheral walls were pulled 


tashi ward the center of the floor, providing large 
the tock adjacent to 


STOCK 
f all departme 


on depart 


exception of and service areas Sales 


und and proximity oO nts 


Vhis 


pin-wheel 


sales area thu 
the depa! 
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central S 
‘ 


with 
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elevators 


‘adiating from a hub. 
escalators main 


aces and 


an open, sparklingly-illuminated tas 
displa 


to 


louvred wood for the 
background is attractive and 
as well. Upper right, 
is practically a complete store 
for those who wear junior sizes. . .. Lower 
left, larpe display platforms are provided 
throughout the floor. Lower right, the 
"Town and Country" section, featuring a large 
mural decoration— 


Upper left, curved 
millinery salon 
aids 
"Junior Haven’ 


key note 
relatin 


containing 


merchand 


° * CONCOUTPS( 
ventilation 
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entire 
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show area was created whe 


quickly set up and as quickly dismantl 


nead later 








wer RE ge BER, 1949 DISPLAY WORLD 


tangerine, and T'ang green have been used. 
Delicate Spencerian motifs and atmospheric 
sketches enhance a number of these color- 
ful backgrounds. 

Columns, trim or walls of off-white are 
used frequently to offset the darker colors 
and to give a sparkle to the general effect. 
Color accents, of course, are created in the 
selection of chair coverings and hanging 
drapes. 

Startling focal points of the floor are vast 
curtained windows in the fur salon which 
allow customers to buy furs by daylight, and 
a curved louvred backdrop of wood witl 
superimposed mirrors to enhance the mil 
linery salon. Decorative blouse bars in pre 
cision curves are almost completely con 
structed of glass with metal trim. 

Floor carpeting is deep and well-padded. 
Iumination is provided by the most modern 
devices tor spectacular displays. Highly 
efficient illumination of specific areas for 
the evye-comfort of shoppers and sales per 
sonnel is provided by a combination of warm 
fluorescent and incandescent light which 
closely approaches daylight. 

Fixtures that would not block the normal 
line of sight were selected for the merchan- 
dise. Wherever possible, these are back 
fixtures and especially designed hanging 
fixtures which are no more than 4 feet 6 
inches high. 

Most fixtures consist of simple supports 
for hang rods, light valances with a cover 
of wood or glass with metal or lacquer 
finish. All exposed woods are of selected 
natural wood-finish Korina of a wheat color 

Displavs have been located strategically 








/ In N Fashion FI 
in points ) 
Page Pe umber of fitting rooms has keen 1 throughout the sales floor in order to give 
display, ind these have been enlarged and animation and interest to every line of vi 
ercha ith three-way mirrors and attractive sion. Some of the platforms are unusually 
tortable furnishings. Fitting rooms large and are composed of abstract levels 
ssid ited between departments so that as in wood, carpeting, and glass. One objective 
Sted to 5 its may be changed to meet peak of the platform display is to place the mer- 
eae t selling and demands of seasonal  chandise well above the normal line of sight 
ne enlae nts so that it is clearly visible from all points, 
rtments speed merchandise into and out ot serving thereby to define the departments 
en thus center the receiving, marking Some of the treatments are illustrated 
depart Iteration, wrapping and packing clearly in the accompanying photographs 
oat nts have been made a part ot the For instance, the Bridal Salon shows a view 
ore 1 t the over-head egg-crate Iighting used 
d fash- tf Bamberger’s new fashion centet throughout the new fashion center. The mil 
lisplays ' l and elegant to give a general ef 
to t nid space, Wall colors have been ; : ” rs 
a RE oe SR ean ee ee —At the unper left, a view of the bridal 
. Fr salon, showing the overhead treatment. : 
bd hoe le Lower left, gold foil geometric effects, deep 
Ice ’ ing there, in order to emphasize tl : leaf greens and an off-white column are com- 
lantls © OF a suriace, to create a specia bined to create a dramatic setting for fall 
bring a wall forward or to give a fashions. .. . At the right, part of the campus 


space, expands of black plum center, with cutouts providing added interest— 








2? 


A sparkling contrast between light and dark colors . . . large, strategic 
display areas ...a combination of fluorescent and incandescent lighting ... 
hanging display fixtures . . . unobscured visibility throughout the area... all 
unite to make the new fashion floor of Bamberger's, Newark, outstanding. 


linery section’s curved louvred wood back 
ground not only adds to the attractive 
appearance of the department, but also aids 
good ventilation; other notable features of 
this one division are the unusually large 
mirrors on the vanities, permitting a_ full 
view of the customer standing up or sitting 
down. The decor of the “Campus Center” 
is youthful and gay, and the same shop can 
be transformed easily into a headquarters 
for resort wear at appropriate seasons. <A 
large mural characterizes the casual nature 
of the “Town and Country” shop. Free 
form display platforms are used throughout 
the entire floor; a typical setting uses gold 
foil geometric effects, deep leaf greens and 
an off-white column which combine to create 
a dramatic setting for the new dusky tones 
of the tall fashions shown in the display 
Other of the platforms have mural treat- 
ments on the wall as background All the 
floor displays are along simple lines, setting 
off the merchandise to good advantage with 
out obstructing a clear view of the floor 

Members of the modernization committe 
working with Williams are Valentine (¢ 
O'Connell, as assistant general manager in 
charge of maintenance and _ construction: 
Rohert McCorkle, display manager; Gerald 
Dollard, construction auditor; Garrett Den 
Braven, superintendent of construction; 
Francis J. Skidmore, construction superin- 
tendent, Catherine Howard, store moderniza- 
tion executive, and Archibald Hunter, store 
architect. 

The following departments are located on 
the third floor: Town agd Country, millinery 

[Continued on page 74} 


By 
CARL JACKSON 
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HRISTMAS is an unusual seasonal 


experience for those newly arrived in 
the San Francisco area. Nature seems 


to have gone into reverse, with the brown 


hills now a bright winter green and 


summer 
flowers in full bloom Phus, with the 


many 
| our clue 


calendar—rather than the climate 
holidays, it is the displaymen 
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so common to the Yuletide season 


lsewhere 
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two lk 


tained wl manzanita branches 





plus oversized reproduc 
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ritt S110 


number ot enticing ¢ 
Crystal flakes were affixed to the 


dark blue felt backdrop 


served to heighten color 


hold 
01d 


gestions 
window panes. The 
and floor covering 


contrast and brought everything into 


reliet. 

\nother window in_ the 
showed. the jolly old fellow 
f cotton snow and nonchalantly bal 


Il of 


Santa series 


reclining on a 


patch « 
ancing ten bright ornaments packed fu 
\ subtle bit of humor is found in the 
from Santa’s thumb 


gifts 
petite bag dangling 
With the cable cars as much 


San Francisco scene as the bay itself, it was 
en- 


a part ol 


find them used as the 
merchand! 
in 


only natural to 
tral theme for displaying gift 
at Macy's. The cars were built 


perspective, painted in bright holiday ce 


—Upper and lower left, by John Koenig 

Macy's ... Upper right, by Susie Hammersley 

Ransohoff's Center, by Louis A. Banks 
The White House— 
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1 in the 
yumb. 


enig 
rsley 
3anks 


fringe of silver ornaments around 
ind with tracks visible in the snow 
he illusion of reality. The effective 


inctive display of luxury items was 


ackground against which to show 


here, plainly visible, were a doe, 





per left, by Marion Canfield, H. Liebes 
any... Upper right, by Louis A. Banks 
-enter and lower right, by Walter Rowley, 
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hadows, a result of good lighting 
furthered the illusion. 


by Susie Hammersley, display man 
Ransohoff's. Three windows (the 
were hung with blue glitter-cloth 
shelves were covered with ice blue 
whole forming a sufficiently lux 


handise. A whimsical touch, with 
World flavor, was the small ani 


+} 


e foreground of the center win- 


The Emporium— 











By 
RUTH LEE HARRINGTON 


squirrel, quail, chipmunks, and owl plus 
magnificent deer heads on either wall. 

In the second main window the manzan- 
ita branch was used to display evening ac- 
cessories: bags, gloves and a rope of pearls. 
A beautiful young buck and a skunk share 
the animal honors equally. Large tags, 
hanging around the necks of the deer, car- 
ried the holiday legend: “Be an angel, my 
dear, and give the gift that comes in a 
Ransohoff box.” 

“Sugar ’n spice and everything nice’ was 
expressed in a series of children’s windows 
by Marion Canfield, display manager at the 
Grant avenue store of H. Liebes. The two 
fascinating mirror windows, one of which 
is shown, ingeniously reflected the large 
sugar cake, gingerbread men, dolls and tiny 
Christmas trees decorated with red and 





white striped ribbon, candy canes and ice 





cream cones on the popcorn covered floor. 
Dainty nighties, robes and bed jackets were 


[Continued on page 75] 
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—Left, by recessing the store front at an 
angle, a space for outside shopping is cre- 
ated; by continuing lines inside and outside 
the window the impression is given that the 
display case penetrates the window. .. . 
Right, the "Star'’ layout; the customer can 
walk in a direct line to any counter— 


There are three elements of great im- 
portance to be considered. They are: 
(a) The floor plan 
(b) The lighting 
(c) The color scheme 
Good store planning begins with good 
floor planning. A well planned space does 


for the salespeople because 


the 


halt the work 


it guides the customer to important 


sections of the place, and does so without 
noticeable influence. 
The customer is shy, but curious. To 


help him overcome his shyness and to help 


1m satis! is curiosity, the owner will do 
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Elements Of Store And Showroom 





HIS s the buyers market the 
time Vii¢ thie mManulacturet T store 
wher must make an ettort t create sales 
He ( advertise, he Call cCmp.o good 
salespeople b V¢ ire not concern Wit 
that anel {f things 1 this article He 
can also bru store showroon | 
t date, that is our theme ere 
Watch customers entering a well designed 
owroom or peering through the windows 
of a scientificall laid out and lighted 
store Phere is an animation in their ex 
pressions, there 4 interest Phe public 
bu eve-appea so tet Is make the 
most ot it et us approach the problen 
systematicall and scientificall 
Pru nany rules of lavout nd design 
ire made to pe broken but there are many 
standard tacts which should be known a 
considerc betore the are iltered yr ore 
VIS« cre tore or showroom layout at 
c¢ ( CONC ned 


Stock Woows 
@ OFFICES. 


and a vista of the 


fraction of the floor 
customer's inquisitive 


small 


devote a 


space to whetting the 


In the case of a retail store, create a wide 


lobby which customers can enter without 
being approached by salespeople Here 
they will feel tree to get acquainted with 


the various types of merchandise displayed 
in windows and The 
should be designed so that one can gain an 
mpression of the the without 

\ well laid out interior will make 1t 


showcases. windows 


inside of store 


possible to have a clear view of the displays 


store itself. This inviting 


view and merchandise in the windows and 
showcases will let customer curiosity gain 
—Left, the "Labyrinth" layout, forcing the 
shopper to pass by numerous counters and 
displays. . . . Center, the "Single Lane" lay- 
out, designed to make narrow space seem 
wider... . Right, the "Circle’'— 


the upper hand and the shyness will be 
forgotten. The customer enters the store 

It is a well known fact that bad color 
combinations create a feeling of discomfort 
Much less known—but equally true—is_ the 


fact that a badly designed floor plan creates 


the same feeling of lack of ease on the 
part of the customer. 
So in planning the floor space, not only 


furniture and = displays should be con- 
sidered, but also what is left—the negative 
space, the traffic lanes and_ the vistas. 


Equally essential in some cases. is_ the 


privacy of the buver. 
Wi 


tvpes ot 


the 
their ap 


essential 


have crystallized a tew of main 
and 
accentuate the 


they 


layouts simplified 


pearance a bit to 
are shown 1n 


in floor planning, and 


the drawings accompanying this article. 


No. 1 is the “Star” layout. This plan 
makes for quick, short sales. The custome: 
is attracted by the window display and 
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Right, the solid partition contributes to 
priv icy. « - « Center, the translucent partition 
permits privacy, but on a more limited scale. 

Below, the "transparent" or "psycho- 
logical" partition— 


enters the store. Once inside he gets an 
immediate picture of the counters. From 
wher e stands he can walk in a straight 
line to any counter he wishes to reach. 
There is no problem of location for him to 
solve, nor any devious pathway to thread 
among counters or along aisles. 

Wall display units behind and above each 
counter indicate the way. The central 
floor display does not obstruct the view of 
the departments located in the back of the 
stor Neither do the two decorative 
partitions of corrugated glass which sep- 
arate clothing from furnishings. Wrap- 


ing and cashier’s desk are situated near 


No. 2 is the “Labyrinth”. This 


[ t A Cl By KIM HOFFMAN and STEPHEN HEIDRICH 
ayou Nn Designers, New York City 


epresents a school of thought dia 
opposed to the star plan. In 
reach any given department the 


color 


comlort . - - : 
ner is forced to follow a devious 


, past a number of counters and dis- 

lays. The theory behind this is of course 
liately evident; the more merchandise 

lisplays the customer passes, the more 
ee unity he has for becoming interested 


ay con- ' ° : 
e greater the chance for impuls¢ 


negative 
isScs 
Vistas. . P a - : 
No. 3 is the “Single Lane’. Every 


in this plan is designed to make 
row floor space appear wider. The 
front is set at an angle to the 


heir ap “ia 
thus creating a lobby which 1s ir- 


essential 
wwe ie r in shape. Such a layout has con- 
ticle. 

lis plan 
ustomer Layout No. 4 is the “Circle”. The circular 
lay and room is created by very simple means. Four 
lig] curved curtains cut off the four 
of the room and create four small 


e merit for the store which is long 


irrow. 


lich can be used as private offices, 
rooms, and so forth. 





Way positive space, occupied by 
re and fixtures, and also the negative 
free for walking and _ looking—is 
with definite motives in mind. 
part of the floor planning job 
onsideration for the customers’ com- 
us does not only take care of the 
space arrangement—namely com- 
chairs, tables, etc.—but the nega- 
e solution and varying degrees of 
Here the approach differs. We 


int immediate access by others, if 
e of privacy is needed; we don't 
to be able to come right in, or to 
to listen in. Especially in wholesale 
find that orders, prices, and special 
nts are sometimes matters of 


“S 

ig on the degree of privacy or 
recy desired, there are a number 
ities which shield the buyer. The 
[Continued on page 88] 
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Jack Frost Begins His Annual 


hs ot early fall when ali.” Merchandise in each window was illustrates the manner in which the. struc- 


transtorms tl green confined to four basic colors .. taupe, brick tures were utilized as displayers. 

glowing firelight sh; tf red, forest green and autumn brown. The Suits and coats in new fall colors were 
and gold, equally « walls of 1 sequence were burnished gold given a glamor treatment by John Moss, 
are performed itl h Woolen rust-colored poles of varying height director of design, Marshall Field & Co 
of window display were formed into diversified structures by ina series of five windows. The mannequins 
autumn sky is an excel means of adjustable dowel pins, with here were tramed with irregular prosceniums cut 
rich, warm colors that the and there a glass shelf tor merchandis« from screening and painted black Dull 
ason. offers, and provocative scenes that could not be tied or hung on the dis black wooden uprights formed abstract 
ich harvest when back to school, — player \ mannequin in each window’ designs as a background for the figures 
college, and back to work entail picked up a particular color to stress the Later these airy props were employed more 
vy expenditures for new wardrobes. Furs — fashion story of Indian summer colors. The forcefully to stress the new © s:lhouette, 
ind tweeds vie for attention from those ub-heading of the copy was changed in under the title “Your coat contour stands 
orward-thinking individuals who plan thet each setting to conform «with the type of out”... the smooth fit, the flared casual, 
‘Ss needs far in advance. In Chicago accessories featured. The first photograph ete. Bits of coal filled in a shadow on the 
as been a the vear for real floor that was continued by a = cutout of 
erchandising ideas, skilfully staged and black plywood applied on the backwall, 
lligently planned —Upper left, by Reed Schlademan, The exaggerating the contour of the featured 

\ series of four displays at The Fair was Fair Store. . . . Upper right, by John Moss, coat. (Second illustration. ) 
by Reed Schlademan, display manager, Jr., Marshall Field & Co. . . . Lower left, by Clement Bradley, director of display 
pairing related accessories, such = as Clement Bradley, Carson Pirie Scott & Co. brought a bit of England to the State street 
shoes and hosiery and handbags and gloves, . . . Lower right, by A. R. Gault, Charles A. windows of Carson Pirie Scott & Co. The 
i of “Your fashion wear witl Stevens & Co.— displays featured imported yard — goods, 
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Visit To Ch 


ind original creations of such well 


nglish designers as Digby Morton, 


ix, and Peter Russell shown along 
irson’s own authentic reproductions. 
nk of ten windows was treated as a 
sus display by an off-centered clustet 
chrysanthemums, the lighting being 
in each instance to the flower colors. 
ird photograph features “trend-set 
nglish imported fabrics for your Fall 

Preview” against a gilded archi- 
That the woolens are 
implied by a 


structure 


le by t 


le vard is 
iker’s figure finished in antique gold 
iped with fabric unrolled from a 
bolt of cloth. Gilded scissors and 

decorate the 
all attention to the sewable feature 


} 


LDTICS 


dressmaker tools that 


series also contained six windows 
riginal designs were compared with 
duplicated copies from the Ascot 


Sixth illustration.) The center prop 
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in these comparative showings was a 
pickled pine cabinet with metal grille doors 
opened to reveal appropriate accessories 
“Cosmopolitan Colors” was the theme 
Chas. A. Stevens & Co. recently 
for a special millinery display in its State 
“Barcelona White’, “Lis 


“Paris 


used by 


street windows. 
bon Copper’, “Vienna Green”, and 
Gold” were the cosmopolitan colors featured 
Three-panel clear mirror screens set in a 


formed the backgrounds. In 


semi-circle 
each section a single mannequin seated on 
an antique gilt chair upholstered in antique 
faced the mirror, reflecting 
Other hats in 
autumn colors were displayed on gilt French 


gold brocade 
three views of each hat. 


wig stands that varied the line and gave 


—Upper left, by Harry Meyers, Bond's. 

Upper right, by Clement Bradley. . 

left, by John Moss, Jr. . . . Lower right, by 
J. Boghosse, Goldblatt Brothers— 


Lower 


By 


SHIRLEY WARE 


the settings a continental feeling, con 


forming with the title colors Display 
Director A. R. Gault covered the floor with 
luxurious Oriental rugs to effect the atmo 
sphere of a French salon. Copy was printed 
framed with baroque 


on gold pap . 


settings, 


a 
which allowed an 


S¢ roll. These 


all-around view of the hats ranging in 
price from $18 to $20, were reported to 
have been an excellent stimulus to millinery 
sales. One of the four groups 1s illustrated 

The entire bank of State street windows 
at Bond’s was devoted to a promotion of 
fall dresses and fur trimmed coats. The 
low backwall, extending the full length of 
the glass front, was painted chocolate brown 
and two mannequins im each section were 
posed before an egg-shell frame of papier 
mache, with prices of the garments quoted 
on a paper grape leaf Back of the frame 
work a spotlight, hidden by a _ grapevine, 
highlighted a third figure touch of 


[Continued on page 
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New York Displays: Practical 


surge ol 


ALL starts with a 


back-to- 
ol windows to outfit the very young 
and the older 
individuals. With these practical 
attended thre 


generation college-bound 
2 g 


necessities 


buying public educates itself 
with wind shopping in order to learn what's 


new 


Devel of the large stores have beet 


showing the 
fashion show, highlighting import 
the 


collections in manner ot a 


continu 


ant style n ror coming 


season. In some 


instances, the 


Sallie backgrounds have been 


employed several times with slight variations 
but When 
renewed, this 


accomplished 


entirely different 


merchandise 


wardrobes are being completely 


visual education is better with 


simple Clever 


the 


settings fireworks in display 


can be saved for days when buying in 


terest lags and 


accessories are depended on t 


refurbish clothes carried over from last veat 


Abstract arrangements, enhanced by imag 
inative 


atmosphere, lend themselves admirably 


to luxury items 
at the end of this article. 

Display Director Henry Callahan at Lord 
& Taylor framed a back-to-school 
windows with large blue-lined notebook pages 
having the “Composition” written 
in a childish hand, plus the name and grade. 
The composition starts off with “This morn- 
ing on ‘J 
the 
Waiting 


series ot 


heading 


our way to school we saw 


and torn out center showed = children 
for a bus in the suburbs. 

Oak trees with bleached tan leaves, a green 
bench, board fence and gravel provided an 


—Upper left, by Henry Callahan, Lord & 

Taylor . Upper right, by Charles Lenhart, 

Arnold Constable's . . . Lower left, by Louis 

Villela, B. Altman's . . . Lower right, by Win- 

ston Jones, & Co. .... (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City)— 


Franklin Simon 


Several of this type appear 


outdoor fall feeling. The copy read, “For 
bus and bicycle commuting, coats of camel’s 
hair, meticulously tailored and nicest with a 
helping of fur.” 

A lamb sitting obediently in the foreground 
of the adjoining window was referred t 
as the one that Mary brought to school with 
evident repercussions as the composition said, 
“IT don’t think the principal has any sense of 
humor”, 


\t Arnold 


Charles 


Constable Display Director 
called attention to the new 
importance of velvet as a trimming for taffeta 


Lenhart 


These two black dresses were posed before a 
screen papered with pale green in a texture 
resembling monk’s cloth. It had a 
free form opening in which green plant stands 
made pedestals for coordinated accessories. 


coarse 


The first featured beige, bronze and purple; 
the next, blue with pearls; the last, rust and 
gold. A garland of dark green velvet gt 
and leaves decorated the opening, and a tew 


pes 


149 
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t with a 
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ion said, 
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r taffeta 
before a 
, texture 
t had da 
nt stands 
essories. 
! purple; 
rust and 
t grapes 
da tew 








ARE wer oe 


OCTOBER, 


li 


+ 


a 


1949 


SSN 


And Imaginative 


black on green 
scarf and 


lettered in 
“Emir” perfume, a 


the copy 
garnet 


stone jewels were grouped on the gray 


floor. 

t display by Display Director Louis 
at B. Altman’s, children were bundled 
school in sweaters, tweeds and velveteen, 
brown and green. Wallpaper used for 


ttect also made a calico pattern on the 


pieces were cut, 
gathered in a 


which 
ot which the 


from jigsaw 


children 


the college girl with a mind of her 
Winston Jones, display director at 
in Simon, provided ample opportunity 
dividual selections and combinations. 
pen wood cupboard, topped by two 
lvania Dutch chickens, had its shelves 
with accessories and copper utensils. 
f stools in the foreground had natural 
seats, which popular material 
the floor. (More often seen this fall 


alsc ) 


“SORRENTO GRRE CSRS 
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in unexpected colors, burlap is widely used.) 
Three abstract wooden mannequins in sweat- 
ers and skirts were apparently swooning 
over the variety of items in “Spice-box colors 
in separates to mix to your taste and flavor 
with your very own inimitable touch.” 

A luminous aqua wall made a pleasing foil 
for camel and brown coats shown at Arnold 
Constable with copy reading, “If it’s brown, 
it’s new, if it’s spiked with paprika, it’s 
newer’. Charles Lenhart used graceful clus- 
ters of silky sprayed copper and 
metallic green, both on the backwall and at 
the base of an interesting copper painted 
wooden stand for A hat of 
pheasant feathers was a jewel-like accent. The 


grasses, 


accessories. 


floor was gray felt. 
—Upper left, by Charles Lenhart . Upper 
right, by Sam Smith, De Pinna's Lower 


left, by Henry Callahan . . . Lower right, by 
Gene Moore, Bonwit Teller— 


37 





RECS 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


A very gay idea was discovered at De 
Pinna’s where the current vogue for red was 
dramatized by Display Director Sam Smith 
in an amusing way. Each window (carrying 
the sign, lurking”) showed 
an oil painting of a pompous 18th century 
gentleman, who, through a bit of clever cam- 
ouflage, raised an eyebrow, winked, whistled 
or stared at the nearby mannequin in 
flaming red. 

The changed expression was pasted over 
the original with surprising skill and later 
removed without damage to the pictures. They 
were hung on parallel bands of red grosgrain 
ribbon stretched from ceiling to floor. Red 


“Danger, men 


felt covered the latter and a collector’s case, 
painted dull black and using a red felt plaque 
for showing accessories, added to the gallery 
atmosphere. 
“Lord and Taylor alone in New York has 
the new, incomparably dashing Jaques Fath 
[Continued on page 98] 
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HILE working on the plans tor our 
Centennial promotion a year or so 
igo, the writer naturally went over 


i good deal of “Horniana” 
Incl 


ied in this were a good many window 


display pictures in our own display depart 
ment. files They 


fil y intrigued me at the time, 
ind | have often thought since that it would 
to share them with other display 


le Phe \ should be of especial interest 


to the displaymen developed during the last 
. 1) vears, as these pictures are all of 
1926 vintage and show by comparison with 
s displays the great advancement 
made by this field 
\s shown here, each of the Joseph Horne 


ny displays of the 1926 period is seen 


ured with a modern display trom Horne’s, 


same type of merchandise 
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Changing 


By E. L. VOLLMER 
Joseph Horne & Co., Pittsburgh 


Thus lingerie in the first photograph is dis 
played to ot 
pheasants and an elaborate swan-bed, whilk 
its modern at the 


an accompaniment golden 


counterpart Is seen im 
mediate right. 

Although the 1926 displays pictured wert 
exceptionally good for their day, they cer 
all the 


Management 


| 
tainly abused rules laid down by 


today’s that displays must 
sell. In most cases it was hard to tell what 
was being sold. There was a complete dis 
regard to floor lines on signs and pertinent 
the 


were 


facts about merchandise. Backgrounds 


many times monumental masterpieces 


that apparently were almost permanent in 
stallations, since the same one keeps pop- 
ping up in the photographs whether appro 
priate to what is displayed or not. For 


instance, one background (upper left) looked 


39 


and 


mer 


as if it might be in a Viennese palace 
was used for fur coats, as shown, and also 
for a sale of men’s shirts where the 
chandise was piled to the ceiling 

These old-time displays seem to be p 


compositions 


more 


\rtificial flowers anc 


than selling 


1 greens were the 


s 


retty 


windows 


11 t 
ures 


bet. Hardly a display was done that didn't 
look like a tropical jungle 

I am not writing this in criticism of the 
past, but because I feel that by comparison 
we have the best answer to those who may 
feel that the displayman sometimes loses 


sight of 


his 


Certainly 


| 
As 
white 


More 


space, 


t 


the 


advertising h 


mission 
1 


the 


as 


sO Nave 


point 


has advanced comparably 


pictures® show that 


with | 


employed the 


Wwe 


display 


ust 


simplified and 


advertising 


gone 
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HI: summer’s over and autumn is with 
us—or so they say. But with the mer- 
cury climbing up to the hundred mark 

twice in the past ten days it’s easy to doubt 

the calendar 3ut the unmistakable signs 
of autumn are here. The leading department 
and specialty stores are plugging fall fash- 





ions instead of swimwear and displaymen are 
beginning to sport that harried look indica- 
tive of the fact that they’re working on 
Christmas displays. At California institutions 
of higher learning stalwart citizens dressed 
in vari-colored uniforms are cavorting around 
the football fields demonstrating their skill. 

Down at 5lst and Broadway, Display 
Director Fillmore Lash did an_ interesting 
fall opening series of ten windows for The 
Globe Department Store. At one side of the 
window were four hat forms made of gold 
papier mache and decorated with metallic 
gold leaves. <A large tree, with unbelievably 
deep, rich brown branches and trunk, was 
thickly clustered with brown, rust and orange 
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Fall And Football Come 
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leaves. The background was in an unusyal 
bluish gold—a color to be seen before it can 
properly be appreciated. The floor was covered 
with a rich gold cloth on which brown chips 
were strewn. A single mannequin was used 
in each window; at the end of a leash she 
held a comical wooden dog which stood in 
the midst of an arrangement of accessories 
suggested for wear with the new fall fashions, 
The reader, “From Our Great New Fal] 
Collection”, was done in brown, rust and 
gold and decorated with autumn leaves. (First 
photograph. ) 

Display Director John E. Cooke did a very 
successful fall millinery window at Coulter's 
on Los Angeles’ famed Miracle Mile, 
Millinery heads were placed on an irregular 
low stone wall that ran across the center of 
the window, as pictured. The wall was 
broken just to one side of the center with a 
section of rustic wooden fence. A vine, loaded 
with brightly colored autumn leaves, coiled 
around the fence section and also served to 


frame the millinery heads that were fastened 
to the fence by long dowels. Shavings were 
used on the floor and accessories for fall 
wear were grouped under the hats 

The F. C. Nash & Co. windows are fa- 
vorites with Pasadena window-shoppers, as 
well as being excellent sales promoters. Dis- 
play Director Louis Craig’s “Whisper of 
Autumn” series is a good example of the 
reason for this popularity. Against a deep 
rose background Craig set a section of rustic, 
weather-stained fence and a couple of corn- 
stalks. The card on which the display copy 
was written was placed against the fence. 
Two vari-colored preserved autumn _ leaves 
were fastened to the reader, giving it a three 
dimensional effect. Grouped around the base 
of the reader and the fence section were 
large, autumn-colored gourds which served 
as a background for the accessories. A single 
mannequin, wearing a beige shortie coat with 
taupe accents was used. Amber and green 
filters were used on the lights to heighten the 
autumn-like atmosphere, and unhulled nuts 
and small pine cones were scattered on the 
floor among the accessories for the same 
reason. 

The Time magazine heraldry promotion 
took the spotlight at Desmond’s where Dis- 
play Director Harold L. Kelly did a display 
“presenting a Coat-of-Arms to Honor Modern 
Men”. As every displayman probably knows, 
Time’s promotion department has published 
a booklet entitled “The Time Audience in 
Heraldry”. In this booklet were 16 shields 
symbolizing the coat-of-arms each of the 
various types of Time readers might have 
used in the days of heraldry. They were 
designed by Myles Standish Weston of Time. 
Large three-dimensional reproductions of these 
colorful shields were hung on the back walls. 


—At the top, by Fillmore Lash, Globe Depart 
ment Store. . . . Center, by John E. Cooke, 
Coulter Dry Goods Company. .. . Left, dy 
Louis Craig, F. C. Nash & Co., Pasadenc— 
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ng to a particular group, e. g., sports- 


ne! business executives, and so_ forth 


uped on the floor in front of each shield 


as a display of clothing and accessories 


itable for that particular group. The 
umnequins arranged around each shield 
re also dressed to represent that particu 
group. Approximately half of the man- 
uins carried a copy of a particular issue 


\t The May Company, Display Director 
ley E. Thompson once mére demonstrated 
in turning out really different ac- 
windows. “A Touch of Color at Your 

was the title of the display pro- 

oting women’s neckwear. Against a_ back- 


und of neutral taupe, Thompson used two 


lack wooden frames of different sizes against 


lack wooden framework. The featured 


arf, an original design in yellow, black and 
qua by Joe Jones, was stretched across in 


rger frame. In front and to one side 
t large frame was the smaller one in 
a yellow silk scarf was fastened. A 
scarf, a fetching aqua number, was 
aped from the black framework holding 
frames as pictured. In the fore- 
an abstract head wore a large aqua 
ick striped collar. The copy was 
ered on the face of this head. 
Display Director Vid Rosner did an in- 
gy series of nine windows at Nancy’s, 
od, called “Smoke”. The displays 
d smoke-gray apparel, accentuated by 
iccessories. Two mannequins were 
the center of each window against a 
ickground. The background was a 
color in each window. Spun glass 
e color was draped on heavy wire 
[Continued on page 100] 


. ve, by Harold L. Kelly, Desmond's. . 

Ce ‘or, by Stanley Thompson, The May Com- 
cs . + « Right, by Vid Rosner, Nancy's, 
Hollywood— 
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Each of the shields carried a coat-of-arms 
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Display At Stripling s 


By E. C. HIGHTOWER 


NI of the still told with great relish 
Wort! is. the \\ ( 


more 


memory i STOTrYN 
Stripling ¢ Phe 
than 


century ago when its founder, the late W 


pironect stores ot 


story goes that a man came into the 
pal established a halt store one day wearing a suit he had pur 
vears be fore and 
holding up to his 


head 


chased at Stripling’s 25 
jing, beg lling | 


Str merchandise « complained about its not 


1} 
king goods in a 25-foot space in th expectations Phe 


pac department was 


200 block omewhat taken aback by this situation be 
customer's convictions 
\ites attempts to 


took the customer to Mr 


Stripling concrete ide ause the were ap 


timely arently earnest valn 


mic le i]s - tnat were as 


id] ered to ppeasc the mal, he 


ls: thev are 


by the 


espect second and — Stripling who, upon hearing the explanation 


of Striplings now operating took the man by the arm and_ courteously 


escorted him to the clothing section, saying 
merchandise sold at a 
mark 
were the basic tact 
\dded to this was 


displa His estimation 


il eCXCeSSIVE 


—There are 49 display windows at W. C. 

Stripling Company, and these are typical ex- 

amples of the type of display used in them by 

R. E. Moriarty, director of the department, 

and his staff. The display department occupies 
a space of nearly 5,000 square feet— 


display is best illustrated 


incidents kept alive in 





“Why, of 


worth out ot 


have not had your 
that suit come 


will 


COUTrS¢ you 
money's 
give you 


right on in here and we 


another one 

This transaction leit everyone in the store 
Stripling explained with 
will go on display 
will tell 
merchandise 


astounded until M1 
‘That suit 
because it 


enthusiasm 
more 
than 


in our windows 


about the quality of our 


anything we could say 


The importance of display and its very 
ereat pulling power has never been dimmed 
40 big win- 
dows encircling the block square stone struc- 
ture which has three and basement 
bounded by Main, Houston, First and Second 
additional floors covering 
half of the building. 
There are windows for the ap- 
radio and television section, which 


in this store as attested by the 


stories 
streets, and four 
the Houston street side 
hine more 
pliance, 











iad your 

come 
vive you 
the store 
ined with 
1 display 
ell more 
lise than 


its very 
| dimmed 
big win- 
me struc- 
basement 
d Second 
covering 
building. 
r the ap- 
n, which 
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—Displays range in style from the strictly 

scenic background type, as in the series for 

palomino shades, through the imaginative (the 

Cinderella pumpkin coach as the principal 

prop), to the ornate as in the case of the 
stylized Christmas tree— 


occupies the Main street side of the ground 
floor in the new three story and basement 
parking pavilion opened the first of this year 
across the street on another three-quarte: 
block area. The two buildings are linked 
by an 80-foot wide passageway under the 
street and a conveyor belt to deliver pack 
ages to customers’ cars 
The maintenance of display for this 

store is proportionately large but Display 
Manager R. FE. Moriarty takes it in his 
stride. His working quarters are spacious, 
occupying 4,800 sq. ft. of floor space on the 
fifth floor adjacent to a freight elevator for 
quick transportation ot props, as well as 
members of the display staff. A large space 


is enclosed for the card writing shop, and 


} 
l 
1 
I 


has a pigeon-hole front; eac 
labeled by department and its respective 
manager's name, so that orders can be placed 


1 square 1s 


there without being lost in the shuffle o1 
disturbing the persons at work. Employed 
in the sign shop are a hand-lettering man 
a machine operator, and an artist. A car 
pentry and paint shop is roomy enough for 
big undertakings 

\ll display props are in especially de 
signed rooms, where flowers are together, 
men’s fixtures, mannequins and all related 
items are confined in a group for easy ac 
cessibility. 

\ll mannequins are covered for extra pro 
tection and placed in bins when not in us¢ 
\pproximately 12 to 18 mannequins are pur 
chased each year, all exclusive with this 
store. 

Moriarty’s display staff consists of two 
interior displaymen and four window dis 
playmen, the latter consisting of a ready-to 
wear displayman tor women’s and children’s 
apparel, one for men’s wear, another for 
hometurnishings, and one for general work 
Three of these people hold degrees from art 
schools 

\ll windows. are changed OTIC a week, 
with ready-to-wear and sportswear tor men 
and women each given a series Of six win 
dows, carrying out the same theme tor con 
tinuity. During the Christmas holidays, the 
same decor is used throughout all of the 
windows, with the window set-ups changed 
four times during the season. Other special 
davs such as Valentine, Easter, Fourth ot 
July, Thanksgiving, Father’s Day and Moth 
er’s Day receive the same acclaim through 
display. 

The annual Southwestern Exposition and 
Fat Stock Show, the biggest regional at 
traction of this area, draws thousands of 
visitors from over the cattle and sheep dis 
tricts and always merits a store-wide display 
tie-in. Windows go Western in a big way 

Special promotions are planned for three 
months ahead. Since the store holds only 
one sale a year to mark its anniversary, all 
windows and the interior are decorated for 
the occasion, but otherwise departmental 
sales do not mar the planning 

Regular window display is planned six 
weeks in advance. To keep the display de- 
partment in smooth working order with the 

[Continued on page 77] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: One of the spectacular events of 
the social season is the New Year's Eve party. 
This colorful display consists of four units nicely 
arranged. 


Properties: Balloons strung on vari-colored ribbons 
and suspended from the ceiling make a gay display 
behind the two mannequins dressed in evening 
attire. Table at right is decorated with New 
Year's Eve novelties. Large copy card is flanked 
against table cloth. Smaller copy card is placed 
at feet of mannequins. 





Arrangement: Here again many elements combine 
4 | 


to torm a single unit. The display stimulates 


interest and curiosity and is theretore good. 


Properties: Here is depicted a Swiss ski resort 
showing an outdoor cocktail bar made of snow. 
Wine bottles are seen thrust in the snow. Attend- 
ant and two quests are grouped about the bar. 
Attractive ski suit is draped at left and large copy 


card is displayed at lower right. 











Arrangement: In this smart fur display severa 
elements combine to form a single unit. Arrange 


ment is simple. 


Properties: The very elegance of these furs is 
brought out through their simple yet dramatic 
arrangement. There is a marked contrast between 
the furs and the dark drape behind them, the furs 
having the light mutation tones so popular today. 
Three pieces—stole, coat and scarf—are selected 
for this display. Copy card is shown at lower 
right. 
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COMING UP 





Arrangement: This ski window is also made up of 





several elements forming a single unit. The display 
is story-telling and consequently eye-compelling. 


Properties: Two skis are crossed and serve as a 
support for three square display beards, each dis- 
playing a sport sweater. Extra béard with sweater 
is shown at right. An arrangement of fir or pine 
branches makes a pleasing background for this 
unit. Copy card is shown in lower foreground. 











era 
— Arrangement: This men's dress hat display is all 
‘ et for the social season. Its arrangement is pleas- 
ing and appealing. 

5 IS 

-s Properties: Canes act as supports for the hats. 4n 
— me groups gloves and scarfs are draped frem 
Sune the canes. A large trio of bells with streamers 
day. nang from the ceiling at left of window. The 
Pes treamers lead to copy card shown in lower fore- 
— jround. 





Arrangement: This men's dress wear window con- 
sists of two units — one, merchandise and the 
other, property. The display is dignified and smart. 


Properties: The display area of this window is small 
and is framed by a wood-grained paneling. Sky- 
scrapers are silhouetted in the background. In the 
foreground are displayed an overcoat, shoes, derby 





and gloves. Copy card is tacked to the panel at 
the right. 
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Colorful Department Draws Shoppers 


NE of the most unusual interior store 

displays to be found in this country 

is nearing completion at St. Paul, 
Minn. 

Located in Schuneman’s, Inc., department 
store in the heart of the great Northwest's 
capital city, the setting for the paints and 
finishes department has brought praise by 
Visitors from coast to coast. So cleverly 
have decorations and fixtures been inter- 
linked by Clarence Deutsch, nationally 
known designer and color expert, that traces 
of the designing can now be detected in out- 
standing showrooms specializing in kindred 
and entirely different merchandise. 

To obtain an indefinite ceiling and _ sid 
wall effect, the painted surfaces have beet 
done in deep steel gray. For accentuation 
heavy mesh wire grills have been suspended 
in a primrose yellow flare of color. Neatly 
designed lighting fixtures alternately spot 
and flood the entire area. All floor fixtures 
have been custom-made from natural oak 
and highlighted on large plain areas wit! 
“Weldwood.” 

Shelving units are braced with actual metal 
members, bolted to yellow metal columns 
The oak floor displayers use flame red 
shelving to add additional color to the d 
partment while mottled gray linoleum blocks 
bordered in black give a practical flooring 
background. To this add colorfully labeled 
containers and packages and_ the shopper 
sees a unit stimulating in color and inviting 
to the most casual interest 

Qne of the most intriguing units ot 
department is the rope-threaded aisle 41 
vider Suspended from the ceiling and 


riding on small floor-mounted pipes, this 


has created much comment 


L. M. Bonham, buyer, has been promoting 
this paint, wallpaper and art supply depart 
ment for the past year and a half. Backing 
up the theory that “to sell color and design 
vou must use them yourselt’, Bonham re 


ports extremely satistving sales 


“Custom paints and wallpapers find no 
resistance 1n such an intriguing atmos] 


of design and color,” he states. 
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99 YEAR OLD STORE... 


... enhances 
Th a 
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rior store 
s country 
St. Paul, 


partment 












rthwest’s 
aints and 
praise by 

( leve rly 
en inter- 
1ationally De display manager of the Almy, Bigelow 
at tré "eS r . ~ . . 
P 3 and Washburn store in Salem, Mass., Mr. Wilfred B. 
‘da im OUut- 

ndred Quintal, is a believer in the tried and true methods of store merchandising. 

1 ki d g 

al He knows that one sure way to drive home the sales-worthiness of Almy’s 
ind side ° . e > ° . . . . 
ave beet merchandise . .. to put showmanship into the store’s window displays is to use Sylvania 
‘ntuation Birdseye Reflector Lamps. 
— You, too, can “obtain sharper contrasts, necessary shadows, and better all around lighting 

Weatis én - - ‘ a Pp 
tely spot effects” with this complete line. Your tools for greater window sales appeal are 
r fixtures Sylvania Birdseye Reflector Lamps! 
ural oak 
‘eas wit! 
ual metal . 
columns 
ame red ‘. 
» the de "“\_ LIGHT BULBS; FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING: PHOTOLAMPS: RADIO TUBES: CATHODE RAY TUBES: ELECTRONIC DEVICES 
im blocks 4 

flooring 
y labeled SUPER 


Sylvania Electric Products Inc. 


shopper SPOTLITE SYLVANIA BIRDSEYE REFLECTOR LAMPS Advertising Dept. L-7710 












1 inviting 
: ifth Ave., N York 18, N. Y. 
These are the lamps that light the Greatest Show on Earth— sian iielaneaiaiaiitiinn 
ts of the ‘ ‘ : 
Gentlemen: Send full particulars about 
: ] di “4 4 > ~! 
nae “f A merica s Store Windows! Sylvania Birdseye Reflector Lamps. 
ing an 
pes, this 
Name 
romoting 
\ Ms ae Address 
rPACHKIS 
id design é CONCENTRATOR ; 
ham re , A REFLECTOR City Zone 
volume SHOWCASE 
o sales INTENSIFYING 
. FLOODLITE State 
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—Choarlie Merrill, dis- 
play director for Kann’s, 
Washington, holds a 36- 
inch, 2l-pound muskie 
which he caught July 
8 at Big Saint Jamain 
lake, Wisconsin— 


—Owen B. McGeary, right, 
New Jersey state manager of 
1. W. Harper division, Schen- 
ley Distillers, presents the |. W. 
Harper award to Larry Sukon- 
eck of Associated Display. 
The cup was awarded Sukoneck 
for the most outstanding Har- 
per window display installation 
of this year— 





—Display Studio, of Mexico City, 
has extended its service to Guad- 
alajara, designing and manv- 
facturing dispays in the home 
studio and trucking them over- 
night to the beautiful capital of 
Jalisco. Here Joe V. Castillo, 
manager and owner, stands at the 
right, supervising unloading— 


—During a visit of AMC display 
executives to the Goodyear Visual 
Merchandising Laboratories, Ak- 
ron, Jean Floto, center, explains 
part of the department's opera- 


tion. Standing, 
Maurice Welch, 


director, New York City; John 
C. Nichols, Higbee's, Cleveland; 


Ralph Gollahon, 


cinnati, and Kar 


Baer & Fuller, St. Lovis— 


left to right, 
AMC. display 


Shillito's, Cin- 
| Schoeffel, Stix, 


—Eddie Arkow, of Arkow-Lewis 
Associates, Philadelphia, beams 
happily over the success of an 
experiment — showing the firm's 
display wares locally by taking 
exhibit rooms at a hotel instead 
of using the company's showroom 
and plant. He reports more busi- 
ness booked during the four-day 
showing than could have been 
taken by a representative making 
personal calls over a two-week 
period— 


























—Lawrence OD, 
Blakie, display man- 
ager for the Winni- 
peg branch of Henry 
Birks & Sons, Ltd., 
and his bride, the 
former Barbara A. 
Church. In private 
life both follow 
closely the activities 
of the Winnipeg Fig- 
ure Skating, Win- 
nipeg Ballet, and 
Winnipeg Dramatic 
Societies, due to Mrs. 
Blakie's most active 
participation— 
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yride, the 
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Me ews Promoted 


At ens & Kelly 
erly first assistant at Hens & Kelly, 
Lewis T. Matthews has been pro- 
to the position of display manager. 
decessor in the post was Louis G., 
vho resigned a short time ago in 
join the local store of Sears, Roe- 
Co. as assistant display manager. 
Pr » joming Hens & Kelly, Matthews 
\ stant display manager for J. N. Adam 
& of the same city, where he was in 
of interior display. 





Laraer Quarters Taken 
By Herbert Rose, Inc. 


ert Rose, Inc., formerly Display Ex- 
cha creative advertising and merchandis- 
ing play design firm, now has complete 
manutacturing facilities in the company’s new 
and cious quarters at 614 West 5lst street, 
Nev rk City 19. 





Display Institute Announces 
92 Per Cent Placement 


In her annual report to the board of di- 
rect Mrs. Eleanor Popp, registrar and 
placement officer of the National Display 


te, 617 Chestnut street, Philadelphia, 
ounced that 92 per cent ot the grad- 
the Institute in the last two vears 
employed in display positions. 
Popp also stated that 85 per cent of 
ites come from communities outside 
Philadelphia, and that graduates are now 
employed in virtually every state and the 
lerritory of Hawaii. A follow-up study of 
g1 tes indicates a median starting salary 
: per week, with the range varying 
$50 to $75. 
Institute maintains a free placement 
for stores needing assistance in fill- 
requirements otf their display de- 





Recreated Displays Shown 
At Museum Of Modern Art 


ypen and continuing for the next six 
an exhibit at the Museum of Mod- 
New York City, in celebration of 
nization’s 20th anniversary. Included 
store displays with a surreal or ab- 
eme, recreated from displays used 
past by Saks-Fifth Avenue, Bonwit 


Lord & Taylor. 


Meclehorn Now With 

Baltimore Displays 

ire Displays, 7 South Hanover 
iltimore 1, has made known the ad 
Frank Malehorn to the firm’s sales 
planning staff. Malehorn, who for 
has been prominent in display, will 
irvland, Washington, D. C., and 
inding territories. 


Loce Contest Won 
By iey Display 
rize in the Retail Merchant’s tall 
lisplay contest held under the spon- 
the Chamber of Commerce, Og- 
has been awarded to the J. C. 
ompany. Runner-up award went 
M. Nye Company, with Anderson 
mpany placing third 
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No. OO... camectane ea. a 
FITS EITHER .. 
‘Vertical 350° R40 or PAR38 BULBS! 


COLOR KIT—No. 873—Clip and 
Four (4) Assorted Lenses 
$2.50 ea. 











CHOICE OF SHADE PORTABLE CLAMP ON LOUVER 








shade units! 






































DISPLAY WORLD 


OCTOBER, 


Help From Magazines 


No. 3: HOLIDAY 


andsome Holiday magazine 


( Xpre Sst d 


its Geput, retailers nave 


ual enthusiasm im using it for mer 


Devoted to 


ind displays 


and good living, Holiday's name 


nfake it a natural display device 
merchandise evi 
idea that 
fact that in 
publication, 
than 
merchandising tie-ups 


every typ Ol 
‘Holiday sells the 


is shown by. the 


sells 


one-half yvears of 
Holiday hi heen the 


5200 


theme of more 


Major 


store 


From coast to coast men’s depart 


stores, 


ment stores, drug stores, shoe stores, jewelry 


STOTES, book stores stores, 


built 


goods 


sporting 
have 
Holiday 


acceptance 


and women's specialty stores 


wide displays around 


store 


Such ready store can be at 


tributed to two things: (1) Holiday's ver- 


promoting 


Holiday's 


satility. in a variety of products, 


and (2) chic, high style display 


material, designed especially to fit the in 


dividual character of each store. 


Holiday 


sxe 
advance and ships 


the displayman’s problems, offers 


its promotions months in 


material in ample time for the displayman 


to plan his windows properly Frequently 


display directors of large stores have asked 
for special material to be made up to carry 


Holiday Holiday 


ates with them in every way possible. 


out their theme cooper- 
\lso, 
the magazine packages its material so that 
the display arrives in good shape 


Holiday 


enough to 


makes all its displays tlexible 
merchan- 


It sends no made up, ready-to-show 


accentuate the store’s 


dise¢ 


—At the upper left, from Joseph Horne & Co., 
Pittsburgh; upper right, Younker's, Des Moines; 
lower left, D. H. Holmes Company Ltd., New 
Orleans; lower right, Hochschild, Kohn & Co., 


Baltimore— 


Aware ot 


display piece glorityving the magazine to the 
the store itself. Rather, it fur- 
nishes participating stores attractive display 


exclusion of 


material with the Holiday motif and leaves 
how it is to be used to the taste and orig- 
inality of the Con- 
sequently 


store display® manager. 
Holiday display appears 
custom-made, and no two displays with the 
Holiday theme are exactly alike. Holiday 
works with various top retailers in all cities, 
but permits only one 


each 


store to a city to use 
particular promot 
recent “Hea 
promotion, which was 
200 better department stores 
shops, Holiday sent each 
pating store brightly colored display murals, 
5 teet by 3% feet in size. The display | ce 
had a gay, brightly illustration of 
holidayers taking off for vacations and 


[Continued on page 86] 


its material im any 
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cturers Plan 
sary Show 


tions for the annual display market 
lifornia Display Industries are al- 
ring completion, according to Ned 
abery Corporation, who is  chair- 

show committee. The event will 
the Hotel Alexandria, Los Angeles, 
of January 29. Twenty-four Cali- 
ns have thus far reserved exhibit 


Dunn, president of the CDI, states 
entertainment will be provided for 
o attend the showing. Leo Wey- 
ata Company and cha rman of the 
is in charge of arrangements for 
tainment. Included will be the an- 
wt and dance, to be held at the 
on Thursday evening, February 
of major motion picture studios 
for visitors from beyond a radius 
iles from Los Angeles, and tickets 
and television studios will also be 
lable. One day will be set aside 
through Los Angeles stores. 
Brown, movie. starlet, has been 
serve as “Miss California Dis- 
the show. 
splay market will begin on Sunday 
ue through Thursday. Exhibits 
pen from 9 a.m. until 6 p.m. 
pating are the following firms : Cali- 
Display Studio, Carrata Company, 
sillo, Inc., Craftmasters, Crystalline 
Company, Decter Mannikin Com- 
L. DeLuca Company, Fitzgerald 
lowers of Hawai, Grant & Sons, 
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Inc., Al Halverson, Inc., C. Hawkins Dis- 
plays, B. A. Jacobs Company, James H. 
Jacobson, Lor Sales, Maharam Fabric Cor- 
poration, Fred Mattson, The Morgan Com- 
pany, Nardini Studio, Pacific Promotions, 
Showcard Machine Company, Dave Stark- 
man, Tabery Corporation, and We:tteld Crea- 
tions. 


Lighting Company Issues 
New Catalogues 

“New Designs in Accentlights” is the tith 
of a catalogue just issued by General Light- 
ing Company, 1527 Charlotte street, New 
York City 69. Stressed are the flexibility of 
application, varying mounting arrangements, 


accent or overall lighting, 


and adaptability t 
plus the incorporation of several distinct 
improvements in mechanical construction such 
as the “Perma-Tenston” swivel and the ad- 
dition of the insulated handle. “Accentlights” 
are available in brushed aluminum, attractive 
opaque color finishes, or a combination of 
the two. 

Another catalogue of General Lighting 
describes the firm's “hi-hats, rotobeams, fres- 
nel lenses, recessed adjustable units, allouver 
ceilings, and fluorescent ceilings.” 

The catalogues are available on request to 
the company. 


Men's Wear Shop 
Names Perez 


Formerly with Hutchins Brothers, Armand 
Perez has joined Fomby’s, San Antonio men’s 


wear shop, as display manager. 


ittee members of the Johannesburg, South Africa, Display Club at a dance held 
>heraton hotel. Left to right: Arnold Rauff, Greatermans Stores; Heinz Edel, Belfast 
use; Mrs. Charles Field, Charles Field Display Merchants, treasurer; Alfred Klopfer, 
mans Stores, chairman; John Fullagar, John Orr & Co.; Ernest Ullman, Design Centre, 


president; Frank Henry, Levisons Man's Shop— 
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You Can Use S 
And For Y 


You will like the versatility of Frostee 
Sno Blocks. You can make up a 
display to close out summer goods. 
Use them again for previewing winter 
merchandise. When you make your 


Christmas display, the same Sno 
Blocks can be used. And that’s not 
all. You can use them in counter 


displays throughout your store at any 


time of year. Simple or elaborate 
Frostee Sno Displays are equally 
effective. This wide variety of Sno 


a] 
Block uses means even lower costs. 
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our Christmas Display 


Frostee Sno Blocks have been used 
for years by leading display men and 
by smaller merchandisers everywhere. 
Sno Blocks are big — 15”x22"x6" 
yet very light in weight. They look 
exactly like blocks of cut snow. They 
are white—sparkling white, and they 
won't discolor. Frostee Sno Blocks 
are translucent so you can light them 
indirectly for unusual color effects. 
They are absolutely fireproof — you 
burn them. They won't harm 
kind of merchandise. 


cant 
any 


Call your display jobber today. Or write 
us for a free copy of the 32-page ''Frostee 
Sno Displays" idea book. It shows you how 
to create low-cost, eye-appealing spring, 
summer, fall, Christmas and winter displays. 


You can stand Frostee Sno Blocks up, 
lay them down, cut them into letters 
or special shapes. You can form 
them into a solid seamless back- 
ground. Make Sno Blocks your main 
display material — or embellish your 


special display with several Sno 
Blocks. You will find Frostee Sno 
Blocks the easiest to use of any dis- 
play materials. See how they in- 
stantly create a “cool” effect in your 
displays. Always keep some Sno 
Blecks on hand. Use them often. 


00 


SN® CemPANY 


| oneeheme memmnanntcendl S&S sot aatinaaientad ~~ 
RedlsTeohad DISPLAYS HOLIDAY DECORATIONS 
ANTIOCH, ILL. 
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Australia's Merchandising Laboratories 


By VERNON H. JONES, Manager 
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Store Planning & Merchandising Laboratories, Goodyear Tire & Rubber Co., Akron 


OODYEAR 


own Store 


AUSTRALIA now has its 
Merchandis 


complete 


Planning and 
ing Laboratory program, 
with model store arrangements and facilities 


for dealer service Its organization and 
pattern set in establishing 
laboratory pro 


Company, 


layout follow the 


the Akron 


gram of Goodvear 


merchandising 
Tire & 
a smaller scale 
about: The 


Rubber 
except on 
Here's 
\kron 


\ new day nl 


original 
announced in 1945 as 
retailer 
was started primarily to serve 
dealers It 


how it came 


program Was 


manutacture! coop 


eration,” and 


domestic. tire became an 


soon 


inspiration for visiting dealers from foreign 


lands, as weil as those located in the United 
States \s a result of this interest Good 
years store planning and merchandising 


service was extended to serve foreign deal 


ers upon specific request clearing through 
the Goodyear Export Company Service 
was then rendered to foreign dealers all 
over the world: Australia, Argentina, Bel 


sian Congo, Bermuda, Brazil, Canada, Chile, 


Colombia, Costa Rica, Cuba, England, Ecua 
dor, Fiji Islands, French West Indies, 
Greece, Guatemala, Iran, Lebanon, Mexico, 
Netherlands West Indies, New Zealand, 
Panama, Palestine, Peru, Portugal, Puerto 
Rico, South Africa, Trinidad, Turkey, and 


Venezuela 


The number of requests for service from 
dealers in Australia 
for a merchandising laboratory program in 
that 


familiar 


emphasized the need 


Local management, being 
with the Akron plan, 
the possibilities, approved the project 
steps were taken to get the plan underway. 
\ member of the Akron staff was assigned 
to the project, working in Australia for ap- 
proximately a year. The assignment called 
for the hiring and Australian 
personnel to coordinate retail activities and 
to dealers in that country, as 
The new 


area. very 
recognized 


and 


training of 


render servicc 
well as to set up the laboratories. 
department 1s under the direction of 
IE. W. Warrener, an Australian with many 
years of practical merchandising experience. 
this 


now 


Following the inauguration of pro- 


gram, three-day merchandising schools were 


—Upper left, visiting dealers to the Australian 
Laboratories find this reception area... . 
Wpper right, H. D. Barber, Akron representa- 
tive, conducts a series of schools io acquaint 
Goodyear field personnel in Australia with 
phases of store planning and merchandising 
service. Lower left, Australian dealer 
service includes sketches for proposed mod- 
ernization. Lower right, new installations 
in Australia simulate the pattern set by the 
Akron Laboratories— 





held in the branch cities of Sydney, Mel- 
Adelaide, Brisbane and Perth, at- 
tended by all members of the sales organiza- 
tion in those territories. 

The acceptance of the program by Aus- 


bourne, 


tralian Goodyear dealers has exceeded all 
expectations. This project has been termed 
the most revolutionary ever presented to the 
motor trade in that area. Since the an- 
nouncement of the service than 250 
have placed complete 
modernizations, following the specifications 
of the plans submitted, and many more are 
in the process of receiving initial planning 


more 


dealers orders for 


service. 
H. C. Steiner, managing director for 
Goodyear-Australia, sums it up in_ these 
words : 


“The Goodyear Store Planning and Mer- 
chandising Australia, 
working in cooperation with the Akron or- 
ganization, has raised the standard of tire 
selling in Australia. To my _ knowledge 
every dealer who has carried out a plan as 
recommended has indicated complete satis- 
faction, pointing out that the expenditures 
incurred have been more than justified. Our 
big problem in connection with the program 
is production. For example, we find it dif- 
ficult to get salesroom fixtures and equip- 
ment fast enough.” 


service activity in 
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IMMEDIATE DELIVERY FOR XMAS DISPLAYS! 


BR 
» 


nen. 


New Red Metallic 


CANDY CANES 
AND TUBES 


New Style - Durable - Light Weight 
CANE PRICES 


Dia. Cane Length of Tube Price Each 
oT” :¢¢awedevats 2/2 Ft. $3.50 
a tehivonneaws 3 Ft. 5.50 
a eesnegasaaws 32 Ft. 6.50 
 sesctnenewes 5 Ft. 10.50 
OF ews we eeae he 7 Ft. 15.50 
sivas eeusaes 9 Ft. 20.00 
TUBE PRICES 
Length Diameter 
" r : 4" 6" 8" 
Dy inven $0.40 $0.70 $0.90 $1.20 $1.40 $2.20 
4Y2 %..... $8 95 1.25 1.60 2.00 3.20 
ab Oe 70 1.25 41.60 2.25 2.60 4.20 
de 1.00 1.75 2.25 3.00 3.75 6.00 
Pe Wiis seen 1.40 2.50 3.00 4.00 5.00 8.00 


Minimum charge of 75c on less than $10.00 orders 


RUSH YOUR ORDER TODAY! 


MUTUAL DISPLAY MFG. CO. 2uizts*ais 




















WALL BOARD TUBES 


THE MOST WANTED ITEM FOR 
CHRISTMAS BY DISPLAYMEN 
FOR INTERIOR OR EXTERIOR 
USE 


Immediate Delivery 


Diameters of Tubes 
Lengths = y >" 4" 6" 8" 10° 12" 14" 16%" 22 
3 ft.. .$.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 


4% ft... 30 50 65 .90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 


6 ft... 40 .65 .85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
9 ft... 55 .90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
12 ft... .70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


For less than $10.00 there is an additional Handling Charge of $.75. 
Contact Us Or See Nearest Distributor 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND, OHIO 

















56 


Window 





DISPLAY WORLD 


—tLeonor Melendez, display director of Alma- 
cen El Faro (Sagrera y Bogle), San Salvador 
-Below are two examples of display as 

used by the store— 

The accompanying photographs will give 
brief how we do vitrinas in 
this part of the world. There is really noth- 
ing to be the technical 
preparations here. They are gen- 
erally improvised in a manner which would 
make any real display director in the United 
States shudder in and faint on the 
spot. In the beginning the cry of: “The 
vitrina is not full enough!’, was heard but 
soon thereafter the public had caught 
idea and the opinion was: “Ca- 


you a idea of 


said about side of 


window 


horror 


very 
on to the 


ramba, what pretty stories the windows 
tell!” 

On one occasion hand loom weavers from 
San Sebastian and Santo Tomas marched 


barefooted into the store to thank the man- 
colorfully exhibiting their 
ranchos and palm trees showing off a Vol- 


agement for 


Display In El 


By RICARDO SAGRERA, JR., 


OCTOBER, 194 


canena Indian with her hand loom and 
multicolored yarns. 

One week housemaids gathered excite 
around the towel display wherein a “lay; 
(laundress) was pinning 
towels on the line. Her skirts blowing n 
the wind of a hidden fan 
of handsome legs and the lavanderas were 
delighted at the public attention focused on 
them by one of the more progressive display 
departments in the city. 

Almacen El] Sagrera y 
the first store in the republic to feature ‘ 
de los Novios” 


dera” 


assor 1 


disclosed a pair 


Faro, Bogle, was 
Dia 
(St. Valentine’s Day) and it 


has been adopted generally since then. A 
window card announcing: “From the Lips 
of the Distinguished Come the Magic 
Words: Woodbury and Jergens’ presented 


a window full of gay red lips and soft pink 
jars and bottles suspended by ribbons from 
the ceiling to catch the eyes of the fair sex. 
A young girl gazing at the window sang: 
few 


“Amor, amor and dug a hard 


Salvador 


Sagrera y Bogle, San Salvador, El Salvador, C. A. 


= OY,” Miss Leonor Melendez, the art 
director, dons her slacks, ties back 
her long hair and rushes madly 
about to prepare her new vitrinas (win 
dows). “Fano,” Teofano Berardi, her chiet 


that he knows 


neither he 


assistant, has learned all 


about display by himself becauss 


nor the other boys had ever seen a staple 
gun or any other display gadget a few years 
ago. Most of the more intricate steps in 


window decoration are still obscure to Noy 


who has never left El Salvador, but her et 


| } 


forts do produce some surprisingly effective 


ré sults 


The art of window display in El Salvador 


is still in diapers but help received trom 
DISPLAY WORLD and a display photo 
graph service is getting it into panties Manne 
quins and other props are brought from the 
United States and the display staff does its 
best with a flair for painting and combining 


1111cs 


ALMACEN 








EL FARO 


"Q-° @ 
va «& 
ol ~§ 
ae 


x 


earned pesos from her pocket to buy the 
beauty aids. 

On another occasion recently, a mechan- 
ical clown drum and 
waved his tiny hat attracted crowds of out- 
of-town visitors during the August fiestas. 
had like it in 
their small pueblo towns and they had to be 
the policemen in 
order to break up the traffic jam. Of course 
stopping the traffic is just what Noy, Fano 
the entire been aim- 
ing at for 


who beat his great 


They never seen anything 


pushed _ off sidewalks by 


and management have 
time 

The entire display staff adore their work 
feel affection for all of the man- 
nequins, each of which has his own name, 
Elvira, Lucita, Anita, Raul, Armando, 
Mincho and so on. Actually, these were tie 
first modern mannequins to appear in tis 
country and Noy and Fano are virtuall) 
pioneers in the field of display in El 
Salvador. 


some 


and great 
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There is an Old King Cole Display that fits your 
Christmas promotion picture 


a 
Whether you want 4 “dlephley a Paw 4 ant 
impréssive enough to set the them& for your whole a 





store,_or gay, festive little pieces fo. give that! Sn 
tough of pedection, ysu will find it in pe: aan 
ipbartgire’| o nts 

¥ aN ‘ 













._GOOGINS —~- 
' sw. Va. — —_ LAUTZE 
we In., one IAN 


If o atives don’t\ e sy 
irectly "Telli ne-intormat . en rN 
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It’s a display | 
Sensation 

















with ADMATIC 


eln Store by Day 
ein Window at Night 


Fully automatic, with color, motion 
and sound, ADmatic will sell for you 
day and night. Troublefree—com- 
pact—versatile—the ideal point-of- 
} 





Rrown Kraft 2 


Styleplastic 





CHRISTMAS BALL sale medium. ADmatic tolls your 
FOR sales story with thirty 2” x 2” color 
tyleplastic Ball has started minor riots Dealer Display Rooms slides projected in sequence on the 
— a a : tigi a piomngpnss Office Lobbies large cabinet screen. Designed for 
mn °° Sales Offices use in lighted areas, this forceful ad- 
vertiser is your answer to increased 

is still room in our productive program for Trade Shows ; 


sales. Write for circular D 10. 





orders. Your inquiry as EITHER a CUS- 
ER or JOBBER is cordially invited. 


abDle in standard or custom sizes.. as low 


50 each in quantities SALES AND DISPLAY OFFICE 
WIRE OR WRITE, TODAY ADMA TIC PROJECTOR COMPANY 111 W. JACKSON BLVD. 


*roun Kraft DISPLAY MFRS. 
28'2 MADISON AVE., TOLEDO, OHIO 


CHICAGO 4, ILLINOIS 
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DISPLAY 
ORLD 


Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 








H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 


nN 


. More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 


. Practical Service to the Disploy Profession 
and Industry. 


> Ww 











5. Greater Appreciation of Display's Power in 
Merchandising. 
6. Absolute Independence of “Our Editorial 
Columns. 
VOL. LV. OCTOBER, 1949 No. 4 
Let's Give Santa 
A Needed Break 
There is an article in this issue of DIS- 


PLAY WORLD 


of Santa Claus in the public mind from the 


which traces the evolution 
days of the cadaverous Bishop of Myra up 


to the present conception universally accepted 


in the United States and much of Europe 
the fat jovial Santa Claus of the Norman 
Rockwell type As most of us visualize 


Santa Claus he is the personification of jollity, 
good will to all men, and the spirit of giving. 
This ts 


remains that the Santas found in the display 


all well and good but the sad fact 


field still show almost as much range in 
artistic treatment as is found in the evolu 
tionary years mentioned above. 

One notices this particularly and in con- 


centrated form at the annual Display Market 
Week [ 


individual 


each June, where so many Santas of 


types are seen together within a 
They run the gamut 
from short to tall, chubby to fat. Now thes« 
tolerated without too 
It is in the faces that the 


Ninety-nine out of a 


relatively small space 
variations could — be 
much censure 
worst olfens¢ lies 

hundred ot the Santa 


today are gruesome things 


faces seen in display 
which might con 
ceivably frighten any sensitive child out of a 
year’s growth. The mouth leers sardonically, 


the eyes squint wickedly and what is meant 


for a hearty laugh distorts a face that should 


be benign into something that Frankenstein 
would shun. 

Surely a field which produces so many 
things of beauty can do better than this 


Surely displaymen, with their innate flair for 
that display manu- 
facturers rectify the situation by ins!sting on 
Santa reproductions which = are 
in good taste and thoroughly 
of the holiday season. 


the artistic, can help see 


completely 
representative 


DISPLAY WORLD 


Let’s give the old gentlemen a much-needed 
break and by so doing let’s help keep 
the beautiful myth of Santa Claus more of a 
reality in the wide eyes of children. 


Books On Display 
Are Badly Needed 


In no other field is the bibliography so 
sadly lacking as in display. Any other form of 
advertising is well represented by books deal- 
ing with every phase of the craft. For ex- 
ample, in advertising there are books available 
on layout, copywriting, theory of advertising, 
tabulation of 
involved in direct mail, reproduction, radio, 
and any angle that one might mention. 

The situation in display is completely dif- 
ferent. In this profession the available biblio- 
graphy consits primarily of articles. The list 
of books published on the subject can be 
counted on a few fingers and with one or two 
exceptions there has not been a book published 
on display during the past decade. 


results obtained, techniques 


Just for instance, in looking over a techni- 
cal library perhaps more complete than usually 
found, we find available the following text- 
books on display : 

James 


Principles of Window Display, by 
Hamilton Picken—published in 1927. 
The Handbook of Window Display, by 
William Nelson Taft—published in 1926. 
Window Display for Profit, by William 
Harrall Leahy—published in 1931. 

The Art of Decorating Show Windows 
and Displaying Merchandise, by L. A. Rogers 
published in 1924, 

Men’s Wear Display, by 
published in 1948. 
Arthur Sadler—pub- 
lished within the past few years, although no 
publication date is given. 

The Window Display Manual, by Jack T. 
Chord—published in 1931. 
The Art of Draping, by 
published in 1936. 


Principles of 
Maria Massey 


Paper Sculpture, by 


Hilda Gibson 
Koester School Book of Draping’, by George 
and Will H. published in 


J. Cowan Bates 
1913. 
Selling 


Trethowan 


Through the Window, by H. 

published in 1935. 

Draping by Frankenthal, by Herman Frank- 
enthal—published in 1923. 

Frank P. Taylor’s Book of Show Window 
publ shed in 1920. 
Circulation 
survey of 


Displays 
Window 


Coverage (a 


and Market 
national advertiser 
1938. 


Display 
displays )—published in 

The Manual of Show Window Backgrounds 
ind Mercantile Display, by E. O. Burdg 
published in 1925, 

So we see a total of some 14 books cover- 
limited aspects of display—which 
is just about all that the past fifty years have 
brought forth as contributions to the display 
profession's reference sources in book form. 

Something is decidedly lacking here. Dis- 
play needs adequate textbook material just 
other fields. And there are 
displaymen and many trade factors who could 
produce authoritative books which would be 
a boon to the profession. 

Right at this moment we know of four 
individuals who can truthfully say “I am 
working on a book on display”. And _ yet 
three of them have been “working” on their 
without getting 


ing a few 


as do many 


books for several years 


OCTOBER, 1945 


appreciably nearer anything like a publishins 
date, and there is little chance that any 
these proposed books will ever become a fa 
accompli. 

No one is going to make a_ fortune 
writing a display textbook, it is true. Thy 
sale of this type book is always limited to 4 
few thousand copies at best. But the person 
who prepares a good, well-illustrated, well 
written book on the theory and execution of 
display for all types of merchandise will 
probably find a good sale for such a text 
considering the limited field. More important 
than that, he will be doing the profession a 
lasting service. 


New Cutting Tool 
Has Many Display Uses 


A new all-purpose cutting tool, combining 
the functions of a circle cutter, straight edge, 
compass, scorer and knife in a single manually 
operated device, has been introduced by the 
Zimmerman Packing Company, Cincinnati. 

This new idea in cutting tools is called the 
“Spearhead Cutter”, The multi-purpose 
features of the cutter give it high utility 
value in display. 

It will cut accurately from any pliable sheet 
materials, in round, odd, straight, square, 
rectangular, oval or irregular shapes. 

Made of durable phenolic plastic, the 
“Spearhead Cutter” is lightweight and easy 
to handle. Weighing less than four ounces, 
it is 4-14 inches long, 1-% inches wide and 
34 inch high. 

An exclusive feature of the cutter is its 
“ironing” action while cutting. This prevents 
the thinnest of materials from buckling, or 
“crinkling”, when working on pliable 
materials. 

Materials which are readily cut are alum- 
inum foil, balsa wood, cellophane, chipboard, 
corrugated board, plaster board, plastics, tin 
foil, wallboard, wax paper and wool. 

For cutting the adjustment of a 
screw knob permits direct setting according 
to the exact diameter of the circle to be cut, 
ranging from % to 6 inches. Odd _ shapes, 
straight strips and shims are cut quickly 
and easily 


very 


circles 


Reynolds Announces 


New Card Machine 


Reynolds Printasign Company, 608 South 
Dearborn street, Chicago, has announced a 
new “Printasign’ which is said to be able to 
produce complete signs with 15 to 30 words 
in from one to two minutes when operated 
by a comparative beginner. 

The new device operates on the typewriter 
principle, striking one letter at a time, and 


‘will print on any surface regardless of thick- 


ness, size or quality according to a company 
spokesman. The machine contains six alpha- 
bets of type ranging from %-inch to 2 inches 
in height, and furnished in any desired style. 


Vera White Representing 
Two New York Firms 

Vera White is covering the New York 
and Philadelphia territory as a sales repre- 
sentative for Ferris-Shacknove and Price 
Fabrics, both of New York City. She was 
formerly on the sales staff of Staples-Smith, 
Inc., of the same city. 
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F & N Display Company 
Opens in Tucson 
office and showroom have been opened 
& N_ Display 351 North 
( t street, Tucson, according to Cornelius 
ske of the firm. The company has ser- 
v1 a number of New York City 
s still maintaining its office there at 17 
42nd_ street. 


Company at 
stores, 


Attractive Catalogue 
Issued By Taffel 
latfel Brothers, 
New York City 16, has 
attractive 20-page 
firm’s line of ribbons, metallic cord, and 
Included are many ribbons 


Inc., 95 Madison avenue, 


made available a 
catalogue showing 


t wrap paper. 


with designs appropriate for special occasions | 


such as Mother’s Day, Christmas, Thanks- 
Valentine’s Day, Easter and the like. 


viving, 


Directions are given for tying gift packages | 


with a professional touch, and a calendar lists 
and special 
with the flower, 
birthstone. 


the various holidays 
together 


and 


each month, 


propriate colors, 





Batchelor Wins 
Washer Contest 


days of | 


ap- | 


In the recent window display contest spon- 


ored by the Easy Washing Machine Com- 
pany, C. E. Batchelor, display manager of 
Newman's, 
of $100 in the Southwest division comprising 
several states. 

first award tor New- 
float in a 


also 
with the 
celebration parade held a short time ago. 


Batchelor won 


store’s pioneer 


mans 





Display Union Formed 
In New York City 


The Display Guild, Local 1630, 
lerks International of AFL, has been formed 
New York City; it consists of display 
representatives from a number of leading 
res, according to a union spokesman. 
\ membership drive is expected soon in 
tores where no contracts with other groups 
in effect. 


Retail 
( 





“Beau Monde" Brochure 
Now Available 


new brochure covering “Beau Monde” 
nnequins has just been released by Korrect- 
illustrating the latest 

the fashion figures. A copy can be ob- 
by writing or calling the 
rect-Way distributor, or from the com- 


itself at 2300 Locust street, St. Louis 3. 


Display 5 series 


nearest 


Bressler's Is Winner 

In Display Contest 
rst prize, a $500 Savings Bond, has been 
rded to Bressler’s Hardware, St. Albans, 


in the recent Beacon Wax window 
contest which covered an area of 
1 states. 











Don’t forget—send in your news 
ems about all happenings in the 
isplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ig to display or displaymen anywhere. 








Enid, Okla., won the first prize | 


B MAIL THIS COUPON FOR FREE CATALOG AND DISPLAY HELPS FOLDER 
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$70 P- 


Don't do any more cutting until 
youve found out about the 


Time, labor, and material are expensive. 








Using ordinary tools for cutout work 


sends your costs soaring, through a waste of all three of these factors. 
You can cut your production costs substantially — ery — with the new 


K!10 Cutawl. 
sign shops. 


THE 


WORLD'S GREATEST 
DISPLAY CUTTING MACHINE! 


@ No holes to bore before cutting 
e Cuts designs of any size 

e Work remains stationary 

e Portable, easy to operate 


It is designed especially for cutout work in 





isplay shops and 


The NEW Model KI0 


INTERNATIONAL REGISTER CO., 2622 W. Washington Bivd., 


Dept. 109-W, Chicago 12, Illinois 
Please send me WITHOUT OBLIGATION: 
[] Display Helps Folder 


[] I do not own a Cutawi. 0 
Company 

My Name 

Title 


C] Cutawl Catalog 


| own Cutawl Mode! 


Street 
City 


Zone 


[] Easy-Papment Plan Details 


, Serial No. 


State 
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$3,000 In Cash Prizes 

In Two Related Contests 
The National Needlecraft 

385 Fifth avenue, New York City 16, is cur- 

announcing two display contests spon- 


Bureau, Ince., 


rently 
sored by the organization in connection with 
National Sew and Save Week (February 
18-25) and National Crochet Week (January 
21-28 
In eac 
department stores, chain stores, and indepen- 
Identical prizes will be 


h contest there are three divisions 


dent variety stores. 
awarded in each division, as follows: first, 
$250; second, $100; third, $50; and ten ad- 
ditional prizes of $10 each. 

Entry in the contests is by means of a 
photograph (8 by 10 inches) of each different 
window display the displayman wishes to 
submit. For the crochet display event the 
postmarked not later than 
for the Sew and Save 


marked not 


entries must be 
February 11, and 
contest they must be 
later than March 11 

The Bureau will also pay $5 for each 
different entry submitted, to help defray the 
cost of the photograph 


similarly 


Dietzel Joins Staff 
Of Bonafide 


H. K. Dietzel is now handling the Eastern 
territory for Bonafide Display & Decorative 
Company, 61 West 37th street, New York 
City 18. He was Daniel 
Coffey in Display Decor, of the same city, 
until a short time ago and before that was 
New York City showroom manager for Gen 
eral Display Corporation, Cincinnati 


associated with 


Vicor 


45 RPM RECORD 
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"Frost" Crystals On Glass 
Produced By New Product 


Replacing the mixture of 
stale beer and glycerine which many display- 
men have relied on in the past to produce 
“frost” crystals on their window 
“Cryst-L-Craze” has been introduced for dis- 
play purposes by Fry Plastics, 7606 South 
Vermont avenue, Los Angeles. 


Epsom - salts, 


glasses, 


Described as a liquid plastic, the solution 
is brushed onto the glass and forms frost- 
like crystal patterns within a few minutes. It 
can also be used on metals, plastics and 
ceramics. Nine colors plus clear are available. 
Additional details can be obtained by writing 
direct to the manufacturer. 


Jesse Frey Appointed 
By Los Angeles Store 

Replacing Suren B. Holmes, who resigned 
recently after 18 years service with the store 
in order to become display and advertising 
manager for Wineman’s Department Store, 
Huntington Park, Jesse P. Frey has joined 
the downtown Famous Department Store, Los 
Angeles, as display director. He had been 
with the display staff of The Broadway. 





Mary Brosnan Returns 


From Extended Trip 


Mary Brosnan, of the mannequin firm 
bearing her name, has returned from a four- 
week trip to the principal cities of the United 
States during which she spent ten days with 
the leading motion picture studios on the West 


coast. 


—This smart new itinerant display is for the new 45-rpm record playing system of RCA Victor. 


A feature of the background is 


Polyplastex Synspun'' 


plastic, which is translucent. Mechanical 


action of the golden hand moves the record up and down so that the customer can be 


attracted easily to the product; the motion of course increases tremendously the 
of the display, which is by W. L. Stensgaard & Associates, Inc., 


” 


readership" 
Chicago— 


Your New Yo 
BUYING GUID 


ALLIED DISPLAY MATERIALS, INc, 
Display Novelties, Materials, Acce:sories 
65 Madison Ave. MU 5-6487 


ARTS AND F LOWERS. DISPLAYS, INC, 
Artificial Flowers, #@liages, Noveities 
43 West 56th St. CGig-6848 
BLISS DISPLAY COR 
Display Promotion 
460 West 34th St 
BONAFIDE DISP 
Artificial Flog 
61 West 37th 
THE L. J. CHA 
Artificial Fle 
36-38 West 
COLONIAL DE 
Artificial 
10 West 4 
DECORATIV 
Artificial 
~ 136 West 
DISPLAY E@ 
Coron 
147 W 
FERRIS S 
Wire 
45 Gro 
FRANKEL 
Displa 


218 We 


nimated Dis 
0 ee 


DECORATIVE 


. FRANKE 


Mannet 
493 Se 
H. H. GO 
Artific 
37 Eas 
THE GRE 
Manne 
250 W. 
GRIMES 
' Displa 
(Form 
22 We¢ 
DAVID H 
Artific u 
115 Wé 
LAVERNE 


304 Lohnene St WA 56167 3 


D. G. PP Aelewabieege INC. 
ins, Dis 


Mannequ Fixtures and Ne t 
oe “fie = Ave. EO J 








Yor 
SUID 


S, INC, 


Accessories 


LYS, INC, 
Noveltieg Even though we are still making ship- 
ments of last-minute Christmas needs, 
=a our thoughts are on daffodils and 
as Displays 0 buttercups, baby lambs and butterflies. 
CORATIVE s For a brand-new year and a grand new 
ind Plants selling season are just around the corner 
e — and it's time to start thinking about 
. Ih : them right now. 
he rations — 


687 


AY CO, I 


ie 


jlay houses of New York City has long been noted for the 

d treatments, and even now thrilling lines for Spring and 
They will be ready for you in December during December 
etermine early what merchandise and fashions your store 

ig season coming up. Then come to New York in December 
Fements. You will find everything you need for display promo- 
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DIMENSIONAL — COLLAPSIBLE. 


Wire Snow Flakes 


and Xmas Trees 


SNOW 













FLAKE 
FLOCKED ong 
FINISH 
— Fire-Fly 
COLOR Lights 
Now For 
Available AC or DC 
If Desired Current 
On All Items Available 
for In series 
Sets of 
QUICK 10-15 or 20 
DELIVERY Lights 


No Transform- 


ers Necessary 


PERFORATED 
METAL STEPS 





Various : Various 
Sizes Shapes 
XMAS FROM 
TREES 12 ~=IN. 
ALL TO 6 FT. 

OR TALLER 


Steps for 
Jewelers 
15 


Steps for 
Florists 


Sl 









Steps for 
Shoe Store 


Write for Circular of Full 
Description and Prices 


9 


See your local jobber 


MANUFACTURED BY 


HARRY C. COHEN 
5219 CENTRE AVE. 
PITTSBURGH 6, PENNA. 
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"Knotted Tie Bar" In addition, the company expects to add 
Is New Product more space to that at present occupied, 

All designing of the firm’s line is done jp 
New York City, states Junius Fisher, presj 
dent, and the actual manufacturing is dor, 
in Cincinnati. 


Just introduced to the display field is the 
“Knotted Tie Bar’, produced by the com- 
pany of the same name at 150 West 33d 
street, New York City 1. A patent is pend- 
ing on the device, which displays ties ac- . ’ oe 
tually as worn. Advantages nee for the Display Firms To Exhibit 
bar are as follows: It eliminates the use of At NRDGA Convention 
collars or collar forms in the window; Several display companies have indicated 
doubles interior display of ties by showing — that they will have exhibits at the 39th annua} 
two sets in the space formerly occupied by — convention ef the National Retail Dry Goods 
one; displays ties with contrasting colored — Association, to be held during January 9-13 
knots as originally designed; stimulates the 1950, at the Hotel Statler, New York City 





sale of tie jewelry, and saves wear and tear — Invitations to exhibit were sent out by Irving ff 
| on the. stock. C. Eldredge, assistant manager of the Visual f 


SSeS Merchandising Group of the NRDGA, wh 
General Display Expanding 
New York Operation 


\ remodeling program is now under way ; ‘ 
in the New York City office and showroom Sectional Prize 


of General Display Corporation, Cincinnati. Won By Alline 

Under the direction of Merril Hermanson, A sectional prize of $100 has been award. 
a partner in the firm and who is now lo- ed Emile Alline, display director for Maison 
cated permanently in New York City, the Blanche Company, New Orleans, for his 
space at 500 Fifth avenue is being changed entry in the Easy Washer window display 


ambitious contribution to the program. 


to provide for larger design and office room. contest. 





TRADE PERSONALITIES no.79 _by Tony Brinker 



























Dic 1S THE ELDEST SON OF JOSEPH T. 
ADLER WHO, WITH HARRY T.JONES, FOUNDED 
ADLER- JONES COMPANY IN 1916. WHILE HE |. <A 
SAW 37 MONTHS OF SERVICE ASA 
LIEUTENANT WITH THE 32ND INFANTRY 
DIVISION IN THE SOUTHWEST PACIFIC 
AND PHILIPPINES, HIS FIRST INTRODUCTION 
W MILITARY LIFE WAS AT THE NORTHWESTERN * 
MILITARY AND NAVAL ACADEMY, LAKE 
GENEVA, WISCONSIN. AWARDED THE 
BRONZE AND SILVER STARS FOR GALLANTRY 
IN ACTION. ATTENDED NORTHWESTERN 
UNIVERSITY AFTER HIS GRADUATION FROM 
THE ACADEMY IN 1930. UPON HIS RETURN 
FROM ARMY SERVICE IN 1946, HE RE- 
JOINED ADLER-~JONES ANO IN 1947 
BECAME TREASURER. e 


Dick 1S 37 


MARRIED, 
HAS TWO 
DAUGHTERS, 
HOBBIES... 
GARDENING, 
PHOTOGRAPHY, 
AND A LITTLE 
GOLF. 

His é 
AMBITION See 
... ASON! 

IN ISAS HE WAS ELECTED 


TREASURER AND A DIRECTOR OF 
TE NADI, WilicH read 0a TREASURER AND GENERAL MANAGER, 


STILL HOLDS. ADLER- JONES COMPANY, cHicaco 











pointed out that the VMG is planning anf 


bY 
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Displays “Follow” 
The Audience 

A new medium for advertising, merchan- 
dising, display and decoration creates the 
iysion of an image that follows its aud- 


ence with startling persistence. 

Adaptable to any figure, design or trade- 
Pmark, the new “Magicast’” displays are 
B pressed rom pre-colored sheets of vinylite 


plastic so that the concave side is the view- 


The illusion, apparent from either side and 
from above or below, is accomplished with- 


out mechanics or moving parts of any kind. | 


Produced by Wonder-Art, Inc., New York 


PCitvy. the new “Magicast” displays are | 
already being delivered in various sizes of 
'Santa Claus heads for Christmas use in 


stores and other public places. Commer- 
cial application of “Magicast” is now being 
produced to incorporate the trademarks and 
promotional campaigns of a number of 
leading national advertisers. 

“Magicast” had its beginning five years 
ago through an accidental discovery by En- 
rico F. Cerracchio, well-known Italian-born 
sculptor and long-time resident of Houston. 
It was in 1944, at the death of Senator 
Morris C. Sheppard, of Texas, that the 
statesman’s family asked Cerracchio to 
make a death mask of the senator. The 
sculptor worked in the chapel almost the 
entire night to finish his task. As Cerrac- 
chio removed the mask and turned it over 
to inspect it for possible imperfections, the 
morning light streaming through the chapel 
windows touched the inside, or concave sur- 
face. When Cerracchio turned the mask, 


the eyes, nose and mouth seemed to move | 


too, and kept looking directly at him no 
matter which way he turned it. 


The first people to whom Cerracchio | 


lowed the results refused to believe it. 
When he went to Washington at the insis- 
tence of his family to obtain a patent, offi- 
cials also doubted his story. However, when 
he displayed a uniquely sculptured head of 


B Christ for examination, all doubt was ban- 
we 


ished and Cerracchio received his patent. 


For several years Cerracchio devoted his 
tme solely to the purpose of solving the 


complex problems of quantity production. | 


\fter considerable research and trial of a 
wide variety of materials, vinylite rigid 
sheet plastic was found to be best suited for 
the production of “Magicast”. 





“teffens Heads Display 
For Sears, Buffalo 


Fy ly assistant display manager at the 


on sis rf 
Ma et store of Sears, Roebuck & Co., 
Buffa Robert Steffens has been named 
’ 1 ector of the company’s new store 
at Bre vay and Fillmore streets. 

ee 











_ Don't forget — send in your news 
items about all happenings in the dis- 
Play field: births, deaths, marriages, 
chanves of position, anvthing pertain- 
a ) display or displaymen any- 
whe 


En 








urface. Seen at any angle from 1 up | 
to 180 degrees, the display appears to move | 
tor follow the viewer completely around. 


| Your local jobber has complete 
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Crowd Stopping Displays... 


Colorfully NI LON Wallpaper 
‘Attractive with a Extraordinary 


DI-LON opens up an entirely new vista of display 
effects. Whether for window or interior store dis- 
play, DI-LON is attractive and colorful. It enhances 
the value of merchandise, catches the eye of the 
customer, and will help to sell goods. 


DI-LON comes in interesting marbles, warm rich 
wood grains and leathers, raffias and other atten- 
tion compelling patterns. DI-LON can be applied to 
backgrounds, panels and fixtures easily and quickly. 








Now! CANDY STRIPE “*‘PLASTI COIL 


| JUST IN TIME FOR XMAS! 


/R x S| ‘ 
eppermint “ie” m~me G =, < . 
(RED AND WHITE STRIPES) US |i fae, GS Ba 


< P f INDIVIDUAL CARTON TWELVE FOOT SPREAD YOU CAN PIN TO IT! 
pearmu seta Sh } 
owt bd A 


(GREEN AND WHITE STRIPES) 
Still at the same LOW PRICE, $3.25. 


stock. Eight additional satin-finish 
colors. Samples on request. Dealers YEAR ‘ROUND !TEM. A THOUSAND USES! FOLDS BACK TOGETHER 


invited. 


DUPLEX DISPLAY & MFG. CO., 916 ARCH ST., PHILA. 7, PENNA. 


FRED GALLAGHER & SON, Ottawa, Canada. Exclusive Canadian Distributor. *Patent Pending. 
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All-Purpose CHRISTMAS H. D. Barber Joins 


Formerly with the Merchandising | abora- 


D r O R A T | tories of The Goodyear Tire & iubber 
C Company, Akron, H. D. Barber is now with 


Poster Products, Inc., Chicago. In his new 








INTERIORS « EXTERIORS « WINDOW DISPLAYS connection he will act as special service rep. 
resentative for Poster Products, as well as 
ALUMINUM FOIL GARLAND —12%’ diameter— its wholly owned subsidiary, Universal] 
A 003 gauge sheet aluminum sewed on nylon tape. Glitters ig Equipment Company. 
brilliantly —variety of colors—any length. won A 
, At Goodyear, Barber was responsible for 









eawet Fite «BOP ui Mer dh tr gh aie gin, 
& 1 a * ~~  h B aa pe a i "he ae” 







THREE-DIMENSIONAL STAR—4 high— 
sturdy, lightweight frame covered with translu- 
cent plastic—variety of colors. 







CHRISTMAS BELL—30° diameter—sturdy lightweight 


frame covered with translucent plastic—variety of colors. 






| 

} 

~ | 
| 

| 







Send for Free 


Garland Sample DECORATING COMPANY 


and price list 2807 SUNSET BOULEVARD + LOS ANGELES 26, CALIFORNIA 











— H. D. Barber — 


conducting field studies and for rendering 
on-the-job store planning, merchandising 
| and promotion service; he was directly re- 
| sponsible to Vernon H. Jones, head of the 
Merchandising Laboratories. His most un- 
usual assignment in this capacity took him 
to Australia for more than a year. His 
work in that country called for analyzing 
possibilities, then setting up a duplicate of 
| the Akron Laboratories on a smaller scale 
| The service called for hiring and training 
of the necessary organization, as well as 
setting up the facilities. The Merchandising 
Laboratories opened in Australia about 4 


| year ago, now serving Goodyear dealers there 


Bases and uprights finished | 
in NEW Ice Blue Enamel. Prior to his association with Goodyear, 
Adjustable height wire clamps | Barber was vice-president of W. L. Stens- 
finished in rust resistin | gaard & Associates, in charge of the com- 
"Cc: " | pany’s New York City office. Before his 
Silvertex" Plate. Substantial cicouieaie Mba. as ae ith Mont- 
6," db Mad Stensgaarc atniiation le was W . 
we — ases. Made en- gomery Ward & Co. 

tirely of steel. 










L. J. Burke, president of Poster Products 
and Universal Equipment Company, states 
that Barber will bring to the two companies 


CHOICE OF 2 SIZES .... ONLY 










a wealth of experience. Barber will make 

$ 95 No. MDS? No. MD60 his headquarters in the Cleveland area ané 

PACKED 12 Adjustable Adjustable will serve accounts as direct factory repre- 
TO CARTON DOZEN 7" to 13" 12" to 23° sentative, working with affiliated sales of 


ganizations in cases where the account }s 
established. His service will include advice 
and counsel on all matters pertaining 
store planning, merchandising and display 
promotion, as they concern the two com 


ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 


panies he represents 
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coonsiEan 
,, 475 Milenth TIRE 


—Human interest in this picture is supplied 
by Lila Van Sweringen, left, and Jean Floto, 
both of the store planning department which 
was responsible for creating and building this 
display in honor of the 475th million tire pro- 
duced by Goodyear Tire & Rubber Company, 
Akron. The tire was also displayed in a win- 
dow of Polsky's, one of Akron's leading depart- 
ment stores— 


Device Enables Pressing 
Of Apparel On Forms 
Modern Products Mfg. Company, Madison, 
Wis., manufacturer of the Glider automatic 
steam press has recently placed on the market 
portable attachment for their press, de- 


signed for use by display department stores 
indling apparel 
[he new attachment can be used with either 
three Ghder models, and the two units 
nected are known as the Glider ‘“D-U-A-L” 
iutomatic steam iron. The attachment can 
€ purchased separately. 
One of the many advantages of the 
D-U-A-L.” steam iron is that wrinkles can 
e pressed out of garments while they are 
hangers or mannequins. There are no 


nks involved, and no installation is neces- 
unit is simply plugged into the 
est electrical outlet, and is ready for 
eration. One quart of water will provide 
me hour. 
The Glider press is used for pressing all 
ent 1 s. The attachment can be used 
lone as an electric iron without steam. To- 
he Glider “D-U-A-L” automatic 
all types of garments can be 
angers or on the pressing table. 
\-L” automatic steam iron is 
display equipment companies in 
ties. Complete information can 
vy writing directly to Modern 
lig. Company, 410 North Patterson 
son, 
Change Of Location 
For Mortimer Mandel 


of Mortimer B. Mandel has 
354 Fourth avenue, New York 
357 Fourth avenue. The com- 
lizes in metallines, malines, rib- 
elated merchandise. 
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FOR 
CHRISTMAS 


@ Created for the utmost 
in Yuletide display pres- 
entations, these papers 
and blocks are available 
in a wide assortment of 
colors and designs for 


your personal selection. 


Ask your jobber to show 
you the complete Snow- 
tone line, including 
those numbers featured 
in our Fall and Fur 
sample book. Or write 
on your store letterhead 
for free samples 
and name of 
nearest 


jobber. 


No. 9004 






No. 9005 


New Address 


TIMBERTONE 


DECORATIVE COMPANY, INC. 
114 £. 32 STREET SUITE 1107 NEW YORK 16, N. Y. 





| 
| 






















FOR 


CHRISTMAS 


e ROPINGS 

e WREATHS 

e TREES 

e ORNAMENTS 
e PLASTICS 

e SNOW 

e ICICLES 


SEND FOR 14 PAGE PRICE LIST 


ARTS au FLOWERS” 


DISPLAYS INC. 


Monufacturers @ Importers @ Creators 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 


























First .. Fall! 
annibins 


for everything from 


Fursto 
Flannels 





California-Styled 
, Shopper-Stoppers 
py DECTER! 


First for styling, flexibility, beauty and care- 
ful construction! DECTER Mannikins and 
Forms have everything to make your win- 


dows and displays more dynamic, more 


compelling than ever! Mannikins of un- 
matched quality, sculpted with life-like con- 
tours, for every type of merchandise, any 
display — every one made to bring you 


greater values than ever before... 


Send NOW for our big FREE catalog! 


DECTER MANNIKIN COMPANY 


1000 So. Los Angeles $?. * Cor. Olympic Blvd. 
Los Angeles 15, California 
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Santa Claus Evolution 


HEN Clement Moore’ wrote his 
X/ classic, “The Night Before Christ- 
mas,” in 1822, he described Santa 
Claus almost exactly as Americans of all 


ages think of him today. He portrayed the 
legendary old gentleman as roly-poly, broad- 
faced with merry dimples, twinkling eyes and 
checks like Nick, wrote Moore, 
chubby and plump, merry, lively and 


roses. Dt. 
was 
quick, “a right jolly old elf.” 


ef . 






a . Consiga 


But reading of a Santa described in those 
terms must have been puzzling to both parents 


and 


children 


of the 


1820's. 


For the Santag ' 


of that era—and of many eras before then- 
was a tall, angular fellow whose only physical 


similarity 


to 


Moore’s 


image 


Was 


his white 


—Above and below are some of the ways in 


which Santa has been pictured over the years— 


A Wo$sT 


UTTER 


TE 
} MAS 
> By AN WPTERI AY 






1949 0 








BER 949 OCTOBER, 1949 





N 


ibed in_ those 
. both parents 
yr the Santa 


before then 


only physica 
as his white 


the ways in 


the years— 








eard. Moore was almost a century ahead 


f his 1e. 

In the years between then and now, Santa 
has known almost as many characterizations 
as there have been artists to draw him. In 
turn he has been tall and thin, short and 
wispy, gaunt and ragged and, most recently, 


strapping old fellow conceived by 
-+h men as Artist Norman Rockwell. 
Nowadays, to picture Santa as anything 


hut hi pink and happy would start a 
major uprising, according to one of the 
nation’s foremost authorities on the subject. 


leanette Lee, who is supervisor of creative 
art for the world’s largest greeting card 
company, Hallmark, in Kansas City, has been 


researching Santa’s historical appearance for 
early a dozen years now. Some 50 artists, 
working under Miss Lee, have collaborated 
n no less than 40 different paintings of the 
old gentleman for 1949 Christmas cards. 

The Santa Claus of today is meticulously 


and authoritatively conceived. There are minor 


variations in his appearance, resulting from 
individuality of artists, but in the main 


his aspect remains consistent. People know 


how Santa looks today and they'll bide no 


liberties with his visage, his dress or his 
character, according to Miss Lee. 


The history of the popular idealization of 
St. Nicholas is strange but not inexplicable, 
she says Santa’s changing appearance 
the years has come about through a 





combination of artistic progress, concerted 


public demand, and a more universal accept- 
ance of Santa Claus as the personalization of 
Christmas. Despite the variability of his 


| picture in print, his characteristics have re- 


mained stable and have been, for the most 
part, clearly understood and portrayed. He 
was good, and jolly, and a generous bearer 
of gifts. His beard, a time-honored badge, 
has been long and short, full and straggly, 
ind trimmed in a score of different fashions, 
ut it was always there. 

he “thin man” who was Santa in the early 
lays of this country was a copy of the 
European St. Nicholas who was Bishop of 
Myra, an ancient city of Asia Minor, in the 
urth century. He was a tall, upright man, 
lly pictured in his bishop’s robes. By 
legend, St Nicholas was “the children’s 
inend,” and it was with him that the practice 

gift-bearing to children on Christmas 


roy j 
rginated 


usual 


\ccording to Miss Lee’s research files, the 
egend of St. Nicholas was brought to Amer- 
ica by the Dutch and gradually became 
merged with the myriads of Christmas cus- 


toms of many other nationalities who immi- 
grated re. But as St. Nicholas, even in 
emer Moore’s day, he was stil] the tall 
‘nd stately man known in Europe, and even 
€ nan Santa Claus” was rare. 


poem was originally titled “A 
Acad St. Nicholas,” and the name “Santa 
\ arently evolved from the efforts of 
) pronounce in English the Dutch 


name “Sant Nicholaas.” Since then, the name 
Santa Claus has been universally adopted, 
Mough he has also been variously known 
of ; Id St. N’cholas, Father Christmas, 


Ana gs 
Kkers, Old Man Christmas and 
loreign variations of the English | 


iolas remained consistently _ tall 
[Continued on page 85] 
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Yes, sir — you'll find yourself snowed under by fat Christmas 
profits with sales-wise Sherman accessories as your Yuletide back- 
grounds. For Sherman gives you brighter, newer variations on old 
Christmas themes — and comes up with colorful, clever designs 
that will attract the most casual window shopper right into your 
store, ready to be told and sold! 

So look to Sherman for the most economical, the speediest — and 
the easiest to use — display materials. The Winter Display Guide 
shows the line from your old standby, Sherman Corrodek, right 
through the season’s smartest pictorials .. . with as many ideas for 
using them as a Christmas pudding has plums. 


SEE THE NEW LINE AT YOUR 
DISPLAY DEALER of 
OR WRITE FOR 





PAPER PRODUCTS CORPORATION = “*™. "2%" 
| Shoeeatl Newton Upper Falls 64, Massachusetts LOS ANGELES 
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WHENEVE 
TACKING 


displays, decorations, signs, 
posters, placards or cutouts 


GETS 
TOUGH 


which is always, when you tack 
tough materials in close quarters 


BETTER 


for neater, faster, more beautiful 
displays with real sales appeal 


TROJAN 
TACKERS 


the one-hand tacking tool that 
spots staples where you want ’em 





No better tacking tool than the TROJAN TACKER 
... shoots strong steel staples at lightning speed! 
Built for abuse... yet nimble for reaching those 
hard-to-get-at corners. Operated with one hand 
and leaves no hammer marks...easy loading 
and equipped with dust-free staple slide. And 
here’s just one of the Hotchkiss tools for easier, 
faster stapling and tacking in industry, office 
and in the homel 

Sales and service everywhere. Write today for 
more information. 





INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 
NORWALK, CONNECTICUT 
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Shwayder Contest Winners 
Are Announced 


From among 500 entries, Shwayder Broth- 


ers has announced the two grand prize 
winners in the firm’s annual ‘Samsonite’ 
luggage contest, held this year from April 


18 through July 21. 

Grand prize winner No. 1 was Macy’s of 
San Francisco, and the man who won the 
prize of an all-expense-paid week for two at 
Sun Valley was John Koenig, Macy’s display 
director. 

The other grand prize winner was Clement 
The Klein- 


prize was a 


Kieffer, Jr., display director of 
hans Company, Buffalo. His 
Pan American Airways trip from New York 
to Bermuda and return, plus 10 days expenses 
Bermuda's hotels. 


at one of finest 


“Neither of these 
said Joel D. Rosenblum, advertising 
“Their prizes 


winners was first. or 
second,” 
director of Shwayder 


are of equal value and we compliment them 


Srothers. 


OCTOBER, | 945 


both on creating two of the finest ‘Sar sonite’ 
luggage windows that we 
entered in this annual window contest 


have e 1 had 


Rosenblum added that this is one contest 
where there is never a loser, for every entran 
was sent a “Samson” folding table as 
reward for submitting a picture of the “Sam- 


sonite” luggage window entered in the cop- 
test. He noted that this year’s entries were 
almost double those of a year ago and 
that he felt that the two extremely valuable 
incentive of the table as 
consolation prize to all who entered—probably 
had a deal to do with the increased 
number of windows submitted. 


stated 


prizes—and the 


a 
great 
S under 
next year,” 
in conclusion, “and with the increased dis- 
play material we are planning to provide jn 
order to supplement our greatly expanded 
1950 advertising program, we fee! 
that entries again will probably jump con- 


Plans are way to stage an even 


greater contest Rosenblum said 


national 


siderably.” 





—Mark Foys Ltd. is one of Sydney's oldest department stores and is well known in Australia 
These two for autumn (spring in 
Colors used in 

For the lower 


for attractive interior and window displays the year ‘round. 
Australia) are by F. Lawson, display manager, and G. Cripps, first assistant. 
the upper display were several shades of green, lightening out to lemon yellow. 


window, pale blue dominated; the sole relief was the striped background, in violet and pale 


blue .. 


. (Photographs by courtesy of E. S$. Cox, Wilken & Jones Pty, Ltd., Sydney)— 
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ar sonite | New D splay Item Hits 
e) had [| Merchandising Field 


ntest An portant forward step in the appli- 
one contest J catio1 plastics for product display pur- 
very entrant — poses . just been announced by Creative 
table as a J Plasti Corporation, Chrysler building, 
f the “Sam. — New York City. Heretofore the embedment 
in the con- § of obj in solid plastic has been cumber- 
ntries were some | expensive, as well as greatly 
. and stated limited scope. Now by a revolutionary 
‘ly valuable J use of the economical compression molding 
table as 4 process lor its new “Plastallions,” Creative 
d—probably has been able to increase greatly the range 
e increased f products that may be embedded, and for 


the first time make available a wide variety 


a f useful molded shapes. Now such widely 
ye an even : 


‘ a livergent items as screws, razor. blades, 
nblum Said Nee , x 
s fishhooks, twine, face powder, seeds, rice, 
reased dis- : ae : 
nsowie! marine life, etce., together with trademarks, 
ovide in a - 
emblems or advertising messages, can be 
y expanded Seay es 
er embedded in such shapes as coasters, key 
nm, we fee saat 
tags, letter openers and ash. trays. Phe 


jump con- 
: | manufacturer states that consumer tests 


demonstrate that these varied plastic ob- 
jects create a desire on the part of the ob- 
server to pick them up, shake them and turn 
them over and over to see 1f what they are 
looking at 1s really so. 

The new product is being introduced si- 
multaneously and aggressively into four 


merchandising fields point-of-sale, pack- 





ging, sales reminder and premium. 


Point-of-sale advertisers now can ‘use 
“Plastallions” to give new interest to pro- Ss t o 
saic items, in order to bring them out of 


lesk drawers and dingy boxes on to the top 


f counters, and into store windows in the 7 sd 
form of suspended plaques, change-trays, en s (@) in 
ind illuminated signs. | 


Creative points out that as a result of this 


A Wecececece eee eee eee: 


new embedment process, heretofore hard to 
lisplay products may be used as sales re- g; hoos says> BAR 
minders. For example, the tree surgeon can #ler Men's yPTED TIE 350Jo- 
now give a “Plastallion” coaster enclosing a ne Hotel Sta r on *KNE .< more than y in a 
eat and his advertising message; the fish- Manager of | our net — our tie salé ve : jee the 
ing tackle manufacturer can send out a key ) Mr. Allen: aré jisplayin’ have uu ~ displayed: actt , pine the 
tag with a hook or fly enclosed; or the tex- «cince We or RES: the whe me in RE , trim 
tile manufacturer can enclose a swatch in a IsPL: = 1 ahi it ll art mpr — ne order 
ok end or paper-weight. The inn colle just t This r ie of mens ail plac o vendously in- 
Ieee ee simula themsé v ant ‘point Ws , fixtures : Je velry jisplaye' 
ties tua” with thes rf as 


Visual Merchandising Group 

Names Nominating Committee 

Meeting in New York City recently, the 
ard of directors of the Visual Merchandising 
*""KNOTTED TIE BAR" is a Patent Pending display ‘xture which displays 


Gsroun Nation: > tne ; oO ssoc']- “ 
ee a vational Retail Dry Goods Associa the {ic actually as worn. Just the way the designer intended, in a 


lary during the NRDGA annual convention: 2. Doubles your interior display of ties by showing 2 sets in the same 
Chairman, John Boulware, Miller & Rhoads, —— token by —_ set at present. 7 

Rid s - Lee W. Court. Wm. ilene’s Same "tote ee ES pe wal your ties with contrasting colored knots as originally 
npar Boston; Arthur Gray, Lansburgh Patents 4. Stimulates a tie-in sale of Tie Jewelry. 

« Brother, Washington. Pending. 5. Practically Self-Service — A salesman is not needed to knot tie for 

Bs, two-day joint meeting of the Visual customer. 


Mer : : , . ) 6. Saves wear and tear on your stock. Your salesmen do not have any 
‘erchandising Group and the Sales Pro- Hes to sieelahien out. 
thor vision of the NRDGA will be held 
no lan: enti . Nee Vauke Increase your Tie Sales. Use the *"'KNOTTED TIE BAR DISPLAY 
Ss COE ee See FIXTURES'’ for your Christmas Trim, in your windows and in 
members of the VMG are now your store. 


ested to suggest subjects for dis- 


appointed the following to a nominating simulated collar. 
ommittee for the election to be held in Jan- 1. E‘iminates the use of collars or collar forms in your window. 


Send for illustrated booklet today. 

















ASSIOL that time. 

— @eeeeesdtie?e#28ese ee 
eaaitiie’ Don't forget—send in your news 
[spring in items about all happenings in the KNOTTED TIE BAR MFG C0 
s used in display field: births, deaths, marriages, , ¥ 
the lower Chances of position, anything pertain- 150 West 33rd Street . New York 1, N. Y. 
and pale ing |) display or displaymen anywhere. 





“y)— —... @e@e@eeeeesoseeeedsdgee8teees8 @ 
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For the Best in Mannequin 
Wigs use... 


Brunos 


Var Shape 





Style No. 1002 


NO MEASURING NEEDED 


A special base makes these wigs 


Style No. 1003 


fit snugly and securely on the skull 
without the need of taking measure- 
ments. This quality wig at budget 
prices comes in any style or color 


desired. 


Available at Leading Jobbers, 


or Order Direct 


Ask for our Style Circular 


HERZBERG-ROBBINS 


457 W. BROADWAY 
NEW YORK CITY 12 


INC, 





Specialists in mannequin wigs 
and mannequin repairs. 








Canada f Displays 


are created by 


ALAN DAWSON & COMPANY 


Creative Displays of Natural Foliage 


GLEN WILLIAMS, ONT., CANADA 


Complete Department Store Series 
Decorative Trees — Rustic Arches to Specifica- 
tions — Specially Designed Units — Argentine 
Pampas Grass — Cones — Spruce and Scotch 

Pine Trees — All Natural Products 


Spray Painted — FLOCKED — Sparkled 
and Diamond Dusted 











@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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Management's Viewpoint 
Of Dealer Display 


By LEE H. BRISTOL, President* 
Bristol-Myers Company 


FEEL like an octogenarian who gets up 

] out of a sick-bed to testify for a friend 
not because the friend needs it, but 
because this is a fine chance for me to come 
and offer my testimony as to what 
display advertising has meant to me per- 
sonally, to our company, and I am sure, to 


own 


most of you. 

Twenty-five years, which marks the span 
of my connection with advertising and dis- 
play, is quite a while! It seems, however, 
just like yesterday when I first undertook 
for our company a very extensive trip into 
every state in our Union to call on retailers 
and check up their problems and their needs 
for store display advertising. 

It was an inspiring experience, and one 
that I would commend to every one of you. 


It took time — ten months of it — during 
which I traveled some 32,000 miles. I 
recall commenting that I was probably 


| going to lose my wife, as a result, on two 


grounds: first, desertion; and second, of 


course, non-support ! 


It was an interesting experience, and | 
discovered that while geography varies 
“Address at the Third Annual Symposium on 


sponsored by the _ Point-of 


Institute 


Advertising, 
Advertising 


Display 
Purchase 


throughout the country, some fundamentals 
of human nature and of doing business are 
the same everywhere. 

I discovered two fundamental truths then 
that are as potent and live and real today 
as though they were newly presented now, 

I discovered, and it is not amazing when 
you think of it, that the primary interest of 
the retailer — in all types of outlets 
chiefly in himself and in his cash register, 
So let’s not kid ourselves by overlooking 
that all-important point in making our 
approach to that dealer. 


~ lies 


I also found another truth that is just as 
practical today as it was when I first dis- 
covered it (and it had been for hundreds 
of years before). That is, that all people 
are interested in themselves. I am now 
thinking of the consumer. The appeal, the 
message, you are making to the consumer 
must be expressed in terms of something 
you contribute to that interest in himself. 

There are two instances, to my certain 
knowledge, that I recall — one old, one 
very recent — that well illustrate this 
point. 

One was a display I saw somewhere in 
the Middle West 25 years ago. That dis- 











—A series of ‘Venetian Red" displays celebrated the completion of Davison-Paxon's expansion 
Each window was veiled with a thin fabric through which only 
faint details of the display could be seen. At periodic intervals this was withdrawn, leaving he 


program and an open-house. 


setting as shown here. 


Backgrounds were done on fabric. 


Dudley B. Pope is display director 


for the firm, which is located in Atlanta— 
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play icatured starched blue shirts. I can 
remember it vividly. It kindled something 


in my mind that I have not forgotten since. 
There was illustrated a group of two or 
three men sitting at a table out on a 
lawn for afternoon tea. Their backs were 


turned, except for one who was _ facing 
toward me as I viewed the display. Under 
it the copy said: “Don’t turn, Mabel, but 
there a man looking at us now who 
iok perfectly swell in one of those 


would 

blue shirts ! 

That interesting display had the quality 
of bringing me right into that picture. I 


understand the record of results showed 
that it was an eminently successful display. 
[It is strange that recently on Fifth ave- 
nue, when going past the windows of De 
Pinna’s (and I commend it to your view if 
you have not seen it), I saw a display that 
was, atnazingly, quite similar in character. 
This one featured Easter millinery and was 
obviously addressed to women. The backs 
of several mannequins were toward the 
pedestrian, and you saw only the profiles, 
the slightly turned heads, of the mannequins 
sitting there wearing these various new style 
hats. There was a little streamer which 
read: “Mabel, she’s really not very good 
looking, but with a smart hat on, she gets 
away with it pretty well, don’t you think?” 
Here you find history repeating itself in 
a striking idea like that 25 years later. 
Certainly you will find some resistance in 
approaching the dealer to promote your 
wares, but remember the two fundamentals 
I told you about: one, the dealer’s interest 
in his cash register; and two, the con- 
sumer’s interest in himself or herself. Those 
are the points to accent in working out your 
display advertising program. 
The answer to No. 1: The retailer is 
bviously interested in a good sales and 
merchandising policy; but the handling of 
your merchandise must be profitable to him. 
[hat is a primary and very basic considera- 
tion 
The answer to the second point is to get 
the “you” into your displays. See that your 
art department and your creative depart- 
ment keep in mind the handsome reward of 
attention which is the final pay-off of your 
ob’ective, if you heed that simple psycho- 
logical rule that people are so basically and 
primarily interested in themselves 
Things have not changed basically very 
much through the years, in selling and ad- 
rtising. Some new factors have entered 
ture Fair trade has been intro- 

iced in certain lines and industries. In 
ca the drug and proprietary articles 
tores are selling under fair trade 


Lhe ime as perhaps the answer to a 
voiced by the National Asso- 
Athy Retail Druggists seeking to pro- 


selves against the violent and 
competition of “loss-leaders.” You 
recall that the Muller-Tydings 
as a rider to the Sherman Act, 
ished minimum prices on = mer- 
ereby permitting the manufac- 
vithhold from sale merchandise 
being used as a football. 

ve that this law has developed 
out of a very chaotic distributing 
view of that, it is rather dis- 
disturbing to note already the 
of a reaction setting in after 
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Put sales compelling extras into 


SIGNS and DISPLAYS 


Sensational New 






A MINIATURE 
BROADWAY SPECTACULAR 
MOVING MESSAGE SIGN AT THE POINT OF 
SALE + °° FLASH-0-GRAPH IS VERSATILE 


In a matter of seconds you can change your 
message dnd it’s economical. All you need 
is another tape, which carries as many as 48 
characters. The versatility of Flash-O-Graph 
is limited only by the displayman’s imagina- 
tion. It can be combined with animation or 
still displays. Placed behind wall cut-outs — 
built into signs, directional arrows. A sheet 








of cellophane changes your Flash-O-Graph 
to any color you wish. It can be used alone 
or as part of a display or sign. 


Flash-O-Graph is a stopper—you have seen 
it work on live displays of national adver- 
tisers such as Philco, Royal Typewriter, Atlas 
Tires and batteries, U.S. Army, etc. Any mer- 
chant on the main stem is a prospect. You can 
sell it to banks, department stores, exhibits, 
information booths, special displays, etc. 


Now available for the first time to sign and 
display men, at 33’3% discount you have a 
nice profit margin. You have to see Flash-O- 
Graph, because words and pictures cannot 
describe it. Buy one — look it over and if 
for any reason you are not satisfied that 


AS A TURN-TABLE Flash-O-Graph is a stopper, your money will 
be refunded. 








SEND CHECK, CASH OR MONEY ORDER NOW 
LIST PRICE (SIZE 23” x 6” x 3”) 
Lumiline Model $32.50, Chassis Only $28.00 
Fluorescent Model $48.00, Chassis Only $44.00 


Additional discount on larger 
quantity orders. A few state 
distributors are still available. 


FLASH-0-GRAPH SALES CO., INC. 


383 Madison Avenue, New York 17, N. Y. 


For West of Rockies, write to: 
PACIFIC FLASH-O-GRAPH CORP. 
3532 North La Brea Avenue, Los Angeles 36, Calif. 
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BI k\ in SUIT, UTILITY 
and OVERCOAT SIZES 





patented 


Here’s the most efficient and time-saving 


method of forming a coat sleeve for display 


The cuff block lends itself effectively to the soft, 


casual appearance so necessary in the presentation 





of comfortable clothes worn by the men of today. easy to insert—effective 


, y = , yet invisible 
Please specify suit, utility or overcoat size. 


Price: $3.00 per pair. 





THE \) (Ch CO. 315 ouive st., st. vouls, MO. 








Stunning § dis- 
play using less 
than $12.00 of 
Vitronet was a 
highlight dis- 
play by Henry 
Callahan, Lord 
& Taylor. 


100°% FIREPROOF! Radiantly Beautiful! 


VITRONET fi NETTING 


42 to 44 inches wide — choice of 14 smart colors 


A fabulously beautiful new material. Richer and less expensive 

than rayon or cotton nettings . .. and SAFER, too, because it ¢ 

is FIREPROOF. Featured on the front cover of DISPLAY 7d 
WORLD, March 1949 . .. and in the windows of America's » 


finest stores. Minimum cuts 10 yards. 


RADIANT GLASS FIBER COMPANY 
11 W. 29TH ST. NEW YORK CITY 1 





OCTOBER, 1949 


all these years of reasonably satisfactory 
operation. 

You will hear much in the coming days 
if you have not already, about “tl poor 
consumer” and how he has been “mulcted 
out of millions and made to pay excessiy, 
amounts for merchandise.” 

But I plead this simple case with yoy 
Think of the customer who comes. into 9 
store and purchases a piece of merchandis 
advertised at one-third of its regular cost 
It is trademarked, has a brand name, and 
it has a value that is known throughout the 
country. So the low price is a luring piece 
of bait! 

But — before she gets out of that. store 
she has been exposed to, and in many cases 
has fallen for, other merchandise on whic} 
the mark-up, if revealed, would show a 
profit away beyond the loss on the artick 
that was used as a “loss-leader.”’ 

So, in the long run, it is highly challenge- 
able, at least, whether the public is paying 
more or less by virtue of the orderly pro 
cedure of fair trade laws. You can put me 
down as doubtful! 

One of the speakers made a reference t 
the fact that I have achieved the highest 
job in our company by a route not usuall) 
traveled in industry. Recognition often goes 
to those who are figure-minded, production- 
minded, and conscious of economies and 
who know little of the other side of th 
picture, the important spending operation. 

Our company is, perhaps, an exception 
or it may have been my personal capacit) 
to sit it out, with my brother, long enougl 
to get there. But I do think we are one 
company, if only one, having a new appre 
ciation that the spending operation is on 
of the most vital in a company. 

We can have people who polish the budget 
and hold it down, and run the purchasing 
department ragged, and maintain flying 
squadrons to eliminate unnecessary labor 
but we still do not neglect the eight mil 
lion dollar advertising expenditure whi 
is the very lifeblood of our organization. 

I think you can all feel real satisfactior 
in the growing recognition of the importance 
of  point-of-purchase advertising. Your 
presence here indicates your testimony 10! 
this worth-while medium, and its growing 
importance. 

| have the temerity to speak as I hav 
since I know in detail much about our ow! 
point-of-purchase advertising operation. M 
only son now holds the position I formerly 
held as sales promotion manager whic! 
makes me feel, as they say in the movies 
“This is where I came in.” 

I keep myself pretty well posted on th 
character of our work, and I find we ar 
continuing some good practices we had 1! 
the earlier days. 

One is so simple it is almost trite That 
is: Show what you are offering in WW 
colors. Why don’t we all use color increas 
ingly in promoting our products ? 

I came here armed with a great numbe! 
of testimonial letters which have come t 
us from dealers about the use of our dis 
plays. In reviewing these comments ro" 
our dealers, I find that there is much rept 
tition of the statement that the dealers at 
using our displays for longer periods thai 
previously, and to me — mark you — this 


represents progress. 


They say, “f think this display swe! 
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[ ha ised it for a month already and I 
an s to use it for another month.” At 
ne t the use of one display for a month 
was eard of! 

It lever to have promotion displays 
mp! colors which tie into the dealer's 
color hemes. That means accommodat- 
ing self to his problem, and giving him 
omething that appeals to his selfish interest 
in is him get paid off handsomely in 
sales d profits. 

Don't belittle the other media. In this 
field advertising there is room for all 

| the media: magazines, newspapers, _ bill- 
ward, car cards—I am purposely not men- 
tioning display at this moment—and radio. 

\]l have a wallop of their own. They do 


a job. It is the teamwork, as is everything 
\merica, that matters. Team play 
is the effective thing. 

But, bless you, point-of-purchase is where 
the pay-off and if the other media 
ire successful in conditioning the potential 
‘ustomer, they too have contributed largely. 
Then it is up to gentlemen and the 
levices you employ to make it pay-off with 


Occurs ; 


you 


the actual sale. 

Not every product is suitable the 
same type of point-of-purchase display. The 
lisplay must be cut to fit in each case. 


for 


mind the advantage 


facts 


Keep constantly in 


itilizing research; keep the there 
before you. Because, if anything has yet 
»} come into its own, I think window dis- 
play, counter display and dealer promotion 


due for a larger recognition. 
basic point I should like to 

egister with you that is broader than our 
great interest in display advertising today. 
I refer to the fact that in these perilous 

dangerous, trying 
which we are living, we 
| involved in making our democracy work. 


materials are 


There is a 


times, these reckless, 


rough are 


uur only answer to Russia. 
democracy 
that 
gentlemen, 
business and in the 
would have short 


political form of 


fundamentals of 
Without 
and 


Or} t the 


m otf choice. free- 
ladies 
your 
wares, 
other 


choice you, 

the plying of 
selling of your 
hrift under any 
ntation. 
article in a woman’s magazine 
entitled “Show Me Any Other Country.” 
obvious. A housewife 
American and 
the philosophies ot other 
She aware of our 
faults, but always came around to: 
other country.” 


\ recent 
ort 1s was 
malyzing our way was ex- 
govern 
was weaknesses 
any 
il paragraph is worthy of repeti- 
said, “the demo- 
fails to be re- 
not make much difference 
is substituted in this 
ricanism. It will not be 


has failed, but because we 


by chance,” she 
as we know it 
will 
country 
because 
were 


Bien: 








_ 


iten 


n't forget — send in your news 
about all happenings in the dis- 
Play field: births, deaths, marriages, 
chanzes of position, anything pertain- 


= 0 display or displaymen any- 
Where, 
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Another Smart Store Chooses 


‘MUG-IN STRIP 





Detroit's J. L. Hudson Company has installed National Electric 
“PLUG-IN” STRIP to conveniently and attractively serve display 
areas throughout its big radio department. That’s because 
“PLUG-IN” STRIP is ideally suited for handy, quick demonstra- 
tion of electrical appliances. It also gives complete electrical 
modernization at a fraction of the cost of ordinary rewiring! 


“PLUG-IN” STRIP is a completely wired, architecturally-correct, 
multi-outlet assembly that provides a s-p-r-e-a-d of outlets every 
6” or 18” all along the strip—an outlet wherever, whenever 
you need it! Think of the freedom it allows for island, counter, 
floor and window displays, as well as for spot, flood or special 
display lighting. 


Tamper-proof ... Safe and Strong... 
Listed by Underwriters’ Laboratories, Inc. 
Write for our free booklet. It tells what Plug-In” Strip can do for you. 


NATIONAL 


Rational Electric 


1355 CHAMBER OF COMMERCE BUILDING °- PITTSBURGH 19, PA. 
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DINGLEMAN 
PRODUCTS 


A DIVISION OF FEDER INDUSTRIES 
509 West 56th Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 





YULETIDE 
A general all-over effect of White 
Frosting on no-seam paper. 52" or 
107" wide. 





SILVER SNOW 
Once more an all-over effect of 
Silver Tinsel on no-seam paper. 
52" or 107" wide. 





Above two styles give a festive 
touch, neutral in character to blend 
with any trim. 





HOLLY LEAF 
CRYSTAL STAR 
CANDLE STAR 
Three silver tinsel specials 52" wide 
on no-seam paper, for quick, easy 
and inexpensive trim, giving Xmas 

appeal to your windows. 


@ See your Local Jobber 





| opened 


















SENSATIWA 


@ 










@® wingows 
e@ Interiors 


e Streets 

Strong Pulp Mache 
26"' High e@ 6" 
Deep Relief e 
Weather Resistant 
@ Hard Lacquer 
Finish @ Bright 
Painted Colors. 

Order early. Clip 
and attach this ad 
for prompt atten- 
tion F.OB San 









798°B’<t. SAN DIEGO 


CALIFORNIA 
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DISPLAY IS PROMINENT 
IN FASHION FLOOR 
[Continued from page 29] 
salon, moderately priced millinery, misses’ 
better dresses, women’s better dresses, dress 
better coats, casual coats, better 
bar, 


salon, furs, 
sults, 
sportswear, knitwear, junior dresses, junior 
junior maternity shop, 
seasonal (now the Center). 
The Jean Lambert Dale shopping service and 
the Barbara Bruce bridal consultation offices 
are also a part of the fashion center. 
Preview of the center on Monday, Sep- 
tember 12, included an inspection tour and 
fashion show for the metropolitan press and 
The fashion show 


each 


shoe salon, bridal salon, blouse 


coats, sportswear, 


shop Campus 


Bamberger co-workers. 
models, dressed for 


staff members of the 


with nine 
“a day in the city’, by 


third floor 


Masculine Appeal 

In New Shirt Form 

\ new “California style” shirt form by the 
L. A. Darling Mich., 
gives full-chested, wrinkle-free shirt displays 
that have much masculine appeal. The form 
has broad shoulders and a full chest, tapering 
It is constructed of light 
with a rugged paper- 
finish and is equipped with a 


Company, Bronson, 


to a narrow waist. 


weight papier mache 
textured tan 


flange for 5¢-inch uprights. 


Milwaukee Club Holds 
First Fall Meeting 

The Milwaukee Display Club held its first 
fall meeting of the year on September 20, 
at the Red Arrow Club. Joseph Cavanaugh 
of the local Community Chest committee, was 
the speaker 
Milwau 
kee display Brothers 
Wine Company provided an interesting motion 


\ buffet supper was furnished by 
firms, and Christian 


picture and wine for door prizes. 
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—This "Match Mates" display proved to be a 
real seller when used by A. Hvorslev, display 
director for Ohrbach's, New York City. "A 


terrific response . . . we sold them in the de- 
partment almost as soon as they were put in 
the window’ was one report, while another, 
speaking of the velveteen separates, com- 
mented: ‘Most of them were gone by the end 
of the first afternoon — and the windows 
weren't completed until 3:30'— 


Sample Book Offered 
On Velour Paper 
\ free sample book showing 16 colors of 
“Suede-Art” velour 
request to the firm at 
Angeles 
looks 


like velvet or suede, comes in colors ranging 


Coast Industries’ new 
paper is available on 
1006 South Los Angeles street, Los 
15. The new which 


paper, feels and 


from pastels to dramatic vivid tones. 



















—Fall atmosphere was carried out in every detail of this display by Nancy Davis, display 


director, F. & R. Lazarus & Co., Columbus, Ohio. 


Principle prop is the fabric scenic back- 


ground, an actual photograph of a striking autumn scene reproduced on rayon crepe. - - - 
(Photograph by courtesy of Decorative Displays, Maspeth, Long Island, N. Y.)— 
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CHRISTMAS COMES TO 
SAN FRANCISCO 


[Continued from page 31] 


displayed in the first window while the sec- 
ond wed a lovely collection of pastel 
cotto! frocks for all holiday occasions. 

Lo Banks, The White House display 
manager, presented a lovely set of windows 
in which the usual gift merchandise was 
completely lacking. He has the courage as 
well as the conviction that “Christmas 


shouldn't be all commercial. Some part ot 
the total display should reach the public 


through an appeal to the imagination 
something for the customers to enjoy.” 

As a result, “Happy Holly” was pure fan 
tas) one of those inspirations that keep 
on gt ving as everyone adds imaginative 
details to the original idea. When first con 


ceived he was simply the main character 
around which a series of windows was to be 
designed but he developed into such a de- 
lightful personality that it was decided to 
make him the predominating theme through- 
out the store. As a result every department 
displayed and sold the little felt figure and 
he adorned lapels, packages and Christmas 
trees with equal aplomb. 

Ten windows were devoted to the adven- 


tures of Happy Holly from the time he left 
home in search of the Christmas spirit un- 
til his return. There was some animation 


in most of the windows for added interest. 
Window No. 4 showed Happy Holly aboard 
his flying bark, as pictured here; No. 7 his 
irrival at Santa’s workshop where he stayed 
long as he could; No. 8 showed him 
starting home, with the Christmas star ap- 
pearing to guide him on his journey, and 
No. 10, back at the family hearth, happy in 
the knowledge that the secret of the Christ- 
t lies in a contented heart at home. 

One of the highlights of the holiday sea- 
many children throughout the San 


Fy irea is a visit to the Emporium’s 
Christmas carnival. A large display over 
the entrance depicted that indispensable 
nary the barker, flanked by a giraffe 
carrying a monkey, and a _ wild-eyed lion 
h balloons on either side, advertising the 
vonders within. Next was a window 

in which shoppers traveled, via an 

electric train that tunneled through snow- 
capped mountains topped with red cherries, 


the never-never land of imagina- 

iking stops at Sugar City, Lollypop 

island, Marshmallow Castle, Strawberry 
and the North Pole. Through a 
e of colored lights, an invisible 
ichine spouted filmy, irridescent 
the tin foil snowflakes spun 
iving movement, cokor and beauty 
ene. Upstairs, in the auditorium, 
Inenagerie and a variety of color- 
rs kept the small fry contented 
iting for St. Nick himself to ap- 
the roof garden there were trains. 
its and a merry-go-round to ride, 


oh the delight of the children and the 


t the parents. Walter Rowley 


lav manager. 








Don’t forget—send in your news 
items about all happenings in the 
dispiay field: births, deaths, marriages, 
Chances of position, anything pertain- 
ing o display or displaymen anywhere. 
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WHAT THE DISPLAY WORLD NEEDS 


PATENT NO. 2441655 


-Adjustalle DISPLAY EASE 


Check “These features 


1. The ONLY adjustable easel 
on the market today. 


2. Perfect for the Christmas Displays... 
Window Card... Silver . . . Glass- 
ware ... Gift and Box goods. 


3. Positive grip holds display at 
angle you desire. 


4. Now use one easel for every display need. 


Save time . . . trouble—discard that 50 The new Holz-All is made of beau- 
old easel assortment. Concentrate on DOZ ee _— bien sepa 

- ; ° rushed aluminum. Size 5 x 3% 
Holz-All and make your job easier. F. O. B __ inches. Weighs 20 ounces per dozen. 


Nearest Shipping Point 


Write for Name of Your Nearest Distributor 


L. E. HIER DISPLAY EQUIP. CO., INC. 


23 North Sixth Street e Minneapolis, Minn. 








TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50 $ 6.60 
Lots of 100. . .. 12.00 


QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 
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New Coil-Type Clamp 
For Display Use 





A’ new and unusual clamp (trade ‘ame 
the “neg’ator clamp”, patent applied for) 
for display and other uses, has been de\cloped 
by the Hunter Spring Company, Lansdale 
Pa. It possesses six notable characteristics 
(1) automatic takeup, (2) constant clamping 
pressure regardless of the thickness of the 
object held, (3) enormous dimensional range 
hetween clamp heads, (4) full clamping 
pressure inherent in single part (without ex- 
ternally applied forces), (5) extreme flexi- 
bility in locating clamping pressures (head 
pressures need not always be opposed), and 
(6) coil-form heads or jaws (can act as cord 

















| 
| 
| 


or tubing guides or as a_ base for freely 
supporting the clamped object). 

Currently available standard sizes cover a 
range of clamping pressures from 2 oz. to 
20 Ib. in eight increments. In breadth they 
range from %-inch to 2 inches. — Special 
pressures and sizes are available upon a de- 
velopment basis. 

The device has a_ seemingly unlimited 
number of applications. In display for ex- 
ample, it can be used as a holder for anything 


SEN das 
from brooms to tools to books; as a fixture 
for merchandiser display; as a hanger for 


pipe and wire; as a guide for cable and cord, 


/ and as a base for edge-supported flats. 
The “neg’ator clamp” is fabricated from flat 
@ spring stock by a pre-stressing process. Pre- 
stressing the spring stock causes it to roll up 






re 





into a solid coil (each turn of the coil press- 

. . ° ing tightly against the next smaller). The 

Automatic magazine-loading Spot- clamp is then formed by winding off aproxi- 
stapler nails wallboard, plywood, — mately half of this coil to form another coil 
° the two being connected by a_ relatively 

pressed woods and light metals straight section of the pre-stressed stock. The 

without hammer marks. Spot- force between the coils is developed because 
° " the ends of the straightened section try t 

| staplers either countersink or flush return to the natural coil form. The intensity 
drive. of the clamping force depends on the thick- 
ness and width of the material plus the 

amount of pre-stressing of the original flat 














material. 


7" 34,” . 9 VA 34" bd e 
Vs ”s % fa %s Write for Bulletin The tape-like character of the material 


between the coils can be utilized to go 
= around corners and follow other circuitous 
CS NIA ILS paths. The head connections of the usual 
N] 3 clamp are rigid. a 
OG UL ‘So Additional information can be — obtained 
from the Hunter Spring Company, 1 Spring 
. avenue, Lansdale, Pa. 
1218 Sherman Avenue, Evanston 8, Illinois — 
Omaha Display Club 
Holds Picnic 


The Omaha Display Club held its annua! 
picnic on September 20, reports Secretary 


An Outstanding Assortment Vi Griffith, with 40 members and_ guests 


present. After the picnic supper the evening 
was spent in playing bingo. Prizes were 


of Foils and Fancy Papers | ‘1 2me sue Ses sn asi 


factors of Omaha. 


e ‘ — 

For Christ mas | Tomich Is Promoted 

At Mandel Brothers 
Wire or Write for Samples John R. Cooper, display director and fash- 
ion coordinator for Mandel Brothers, © 
, cago, makes known the promotion of oe 
Tomich to the position of window «isp!@) 
wW. CZ. Aurcock Tuc. manager. He He formerly assistant 'n that 


: ratte . nee 
section of the store’s display department, ane 








123 E. BALTIMORE AVENUE LANSDOWNE, PENNA. 





succeeds Vaughan Fletcher. 
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in America. 


39 West 





@ FRIENDLY, congenial atmosphere. 
your next trip to New York — or get in touch with us by wire, letter or phone if you need 


anything immediately. 


Nat Siegel, Inc. 


37th Street New York City 


You LIKE to shop at Siegel's. 


Big Reasons Why Siegel’s 
Is Known As 
“Where Display Friends Meet” 


@ Three BIG floors of showroom space — probably the biggest showing of display materials 


@ A COMPLETE line, from mannequin to gadgets. 


e CONVENIENT — in location (just a few steps off Fifth Avenue, in the heart of Manhattan), 
and because here you can find anything you want in display . .. 


under one roof. 








DISPLAY AT STRIPLING'S 
[Continued from page 43] 

departments there is a meeting once 
i week with buyers, advertising and promo 
nal managers. A weekly meeting of the 
. staff rounds out this method of pass- 
ing merchandise information along to the 
workers who have the final touch to perform. 
Moriarty regards window copy cards as 
having an innate part in the success of a 
isplay and for that reason all sign copy 1s 
vritten, edited, and rewritten before it 
turned over to the department for com- 
pletion and installation. By the same token, 


Moriarty does not overlook anything which 
may turther the progress of his department. 
He has attended all display conventions and 


ket weeks since 1937. At this store he, 
ill other departmental heads is given 
rein so long as the department shows 


Meyer Cohen Dies; 
Was Veteran Displayman 
\iter an illness of nine months, Meyer 
54, died recently at the Nichols hos- 
Louisville. He was display manager 
Ben Snyder Department Store, with 
firm he had been for the past 30 years. 








Don’t forget—send in your news 
ms about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 





Lee 








CRESCENT 
Quabi 
BOARDS 














The Place 


Plan now to visit us on 






















CRESCENT 
DISPLAY BLANKS 


Coated Same Color Two Sides. For 
Department Store interior cards and special 
promotions suitable for Pen, Brush, or 
Printing. Crescent Display Blanks are different. 














We actually paste a coated facing paper on 
each side of a smooth firm middle. The result 
is a stronger, stiffer sheet. 








Sold by leading distributors everywhere 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6. ILLINOIS 
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GARRISON-WAGNER has the LARGEST STOCK of 
CHRISTMAS DISPLAY DECORATIONS in AMERICA 





Delivery in time for Christmas Displays on 


Holly and Lycopodium Wreaths and Garlands 
Base Metal Festoon Bells Stars Snowflakes 
Tinsel Garlands Ribbon Tinsel 
Cellophane Bells — Balls Ribbons 
Ornamental Glass Balls Angel Hair 
Expanded Metal 


Fabrics 


Novelties 


Roping — Bows Curtains 


Foil Papers Roping Fringe Curtains 


Case Papers Floor Papers 


Seamless Paper Backgrounds of all kinds up to 107 inches wide 
FREE! 96 Page Christmas Catalog Now Ready. 


Write for Catalog No. 223. 
Also Christmas Outdoor Decorations Catalog No. 222 


GARRISON-WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
AMERICA'S MOST COMPLETE LINE OF DISPLAY MATERIALS 

















FOR HOLIDAY DECORATIONS USE THE 
Thera Plier Magy nr oe OPPORTUNITY 
EXCHANGE 


licte on request \ 
Mee 3055 River Road, River Grove, Illinois 
For any WANT AD purpose: 
POSITION WANTED 


POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 








Everything for Display 


slo} a Je) oicle) Room iia 


Complete Display Suppliers 


$3.00 Per Column Inch 


618 MARKET ST. PHILADELPHIA 6, PA. CASH WITH ORDER 











| 
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Many Display Uses Seen 
For New Fabric 

“Soft-Flex” is the name of a remarkable 
fabric which has just emerged from the |ab- 
oratory to take its place as an important 
decorative item in display. A glass fabric. 
it has the softness, feel and drape of silk, 


| is fire and flame resistant, moth and mildew- 








| completely 





It is washable and dries within 20 
with no need for 
fade proof. 
Projects, 


proot. 
minutes, ironing, and is 


Waterway Inc., Hollywood, is 
presenting “Soft-Flex” processed glass fab- 
rics in two decorative weaves—a crepe and 
a herringbone, in 50-inch widths 
what is known as a 6-ounce weight 
shown at this time are greens, yellow, tan, 
blue, gold, white-on-white, etc. The mater- 
available in original, ex- 
Eric Hand Prints. 


and in 
( ‘olors 


ial will also be 


clusive designs by 
Former IAD Auxiliary 
Contributes To CARE 

At the suggestion of Mrs. F. 
Detroit, 


EE. Whitelam, 
past-president of the Ladies’ Aux- 
iliary of the International Association of 
Display, and Mrs. Nathan Silverblatt, Cin- 


cinnati, past-treasurer, and with the approval 


| of other former officers the funds remaining 


in the Auxiliary’s treasury have been turned 
over to CARE to purchase food parcels tor 
destitute people in Europe. 


Interior Display Post 
Taken By Caruso 


Succeeding Fuller, 
in order to devote his time to the teaching of 
art, Paul Caruso has joined Alexander’s De- 
New York City, as 
interior display manager. He was ina similar 
with Martin’s, Brooklyn, and prior to 
that was with the display department of R. 
H. Macy & Co. for a time. Irving 
Blum is display director at Alexander's. 


George who resigned 


partment Stores, Inc., 
post 


kk ng 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 


————«<«», 
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New, Larger Quarters 
For lvan Pusecker 

[\ E. Pusecker Artists Studio, formerly 
+ 142 South Warren avenue, has expanded 


dal i 
an ved the entire organization to a new 
loca the former La Salle Academy, at 


3170 \Vest Broad street, Columbus 4, Ohio. 


| company will continue in its main 
feld, which covers design, displays, indus- 
trial displays, museum designs, television 
backgrounds and general interior and ex- 


terior three-dimensional displays. 


Howard Cowee Is Speaker 
Before Cal-Coast Club 

Members of the Cal-Coast Display Club, 
San Jose, Calif., recently had an opportunity 
to hear at first hand a report on the nation- 
wide display research study being sponsored 
yy the National Association of Display In- 
dustries and conducted by the School of Re- 
tailing, New York university. 

J. Mack Ingram, president of the club, in- 
troduced Louis A. Banks, visual merchan- 
dising director of The White House, San 
Francisco, who in turn presented Howard 
M. Cowee, of the School of Retailing. 
Cowee reported briefly on the structure of 
the study in the twelve Federal Reserve 
districts and discussed some of the experi- 
mental techniques that were employed in the 
course of the twelfth district study at The 
White House. 

[he speaker stressed the fact that the 
Cal-Coast Display Club's program could 
well emphasize research because of the lack 
if factual data in the visual merchandising 
field. He called on all members of the pro 
fession to know the characteristics and _ the 
apabilities of display and to impress force- 

upon store management the value of 
hasic sales promotion medium 


St. Louis Guild Visits 
Glass Company 


\ visit to the plant ot Owens-Illinois 


Glass Company, Alton, Ill., was the princi- 
pal part of the October 12 meeting of the 
St. Louis Display Guild. Members of the 


et at the Stratford hotel in Alton for 
before a trip through the plant to 

demonstrations in glass and bottle 
r and to hear a discussion of the part 


| by glass in display 





Marcus Window Display 
Opens Remodeled Quarters 


cktail party was held on October 12 
»y Mareus Window Display Service, Inc., 
+ Lincoln street, Boston 11, for the formal 
of the firm’s newly enlarged and 
ized display rooms 
Stensgaard Issues Catalogue 
For Fall And Christmas 


page catalogue, in tabloid news- 
size, has been released by W. L. 
ird & Associates, Inc., 346 North 
Street, Chicago, covering the fall 
ristmas seasons. Lavishly  illus- 
the catalogue shows items ranging 
mmercial murals in seasonal themes 
carved plaques and the new line of 
as pieces in “Crystafoam”. Copies 
ilable direct from the manufacturer 
est 
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Worlds largest exclusive manupactunrers. of water-mired patnt. 
te 


we 


= tor DARING VIVIONESS 





or DELICATE PASTELS 4 


WESCO’S New VIVID Decorators Colors 
Offer Unlimited Range for Your 








Decorating Ideas : 

—s _— 
Use them straight in all their daring vividness...let them down with white to the 
most delicate pastel...or mix them as you please. 


You'll like them especially for backgrounds because they give smooth, even cover- 
age over any surface: wallboard, wood, plaster, bricks, or canvas. Moreover, VIVID 
Colors do not rub off, run, peel, or flake. They dry fast, too, so displays and back- 
grounds can be used at once. And there’s no odor... you can install displays 
in windows or anywhere without imparting painty smell to air or merchandise. 


Where displays are in bad condition, restore them to newness with 
one coat of Wesco Texture Paint. Just brush it on and stipple to suit 
yourself Covers cracks and scars and turns old displays into new. 


WESCO WATERPAINTS, INC. —Trenton, N. J., Matteson, 
Illinois, Good Hope, La., Berkeley, Calif., Los Angeles, Calif., 
Seartle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 


Please rush us one of the new color cards showing the 17 new 


| 
! 

| 

| Wesco Vivid Decorators Colors and new color card on Wesco l 

VY | Colored Textures. 

| Name. H 

COLORS | | 
I 

| | 

| 

| 





Address 





City and Zone State 





In Canada, Wesco Vivid Colors are avail- 


able through the Wesco Montreal a Type of Business 











Featuring: 
Jewel Cloth in All Colors e Giant Jewel Cloth e Net 
Jewel Cloth e Foamalene e Snow Paper e Flocked 
Cloth in All Colors and Other Brilliant Display Items. 


+) ABACROME, inc. 























MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 
\ 455 WEST 45th STREET NEW YORK 19, N. Y. 
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MITTEN’S 
LETTERS 


give you perfect white molded 


letters! 14 faces, %4” to 
9” high. Third Dimensional, 


¥%’’ to 1” relief. 


CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


Put dramatic 
sales appeal in 
Windows ® Point of 
Sale * Departmentalization 
Write for name of nearest dealer. 
MITTEN’S 
DISPLAY LETTERS 


2 West 46th St., New York 
OR Redlands, California 








GENUINE 
GRASS 
CLOTH 


Your Favorite Display Material 
AVAILABLE AGAIN! 
Attention Display Men! 


Your favorite display ma- 
terial . . . Genuine Grass 
Cloth is back once 
more. and Lloyd's has all 
Grass Cloth 


you need! 
leading 


is preferred by 
stores for making back- 
drops in show windows 
and display rooms... be- 
cause it adds that “extra 
touch.” 


Write for Samples and 


Prices Today! wv 


W. H. S. Lloyd CO. INC. 
48 W. 48TH ST., NEW YORK 
NEWARK e CHICAGO e BOSTON 
BEVERLY HILLS, CAL. 








DISPLAY WORLD 


Adjustable Store Shelving Line 
Introduced By Ames 


To meet the display requirements of modern 
retail merchandising, the W. R. Ames Com- 
pany has announced the availability of its 
completely redesigned line of adjustable store 
Built to 
hardware, drugs, liquors and other merchan- 


shelving. accommodate groceries, 
dise requiring attractive, convenient, durable 
Ames particular 
interest to those who are planning new con- 


displays, shelving is of 
struction or store remodeling. 
The outstanding feature of the new shelving 
is its instant shelf adjustability, without the 
use of pins, bolts or tools, making it possible 
to accomodate packages of varying sizes with- 
out wasting Sturdy wire baskets are 
interchangeable with shelves for the display 
of items which can be dumped loosely without 
stacking light 
etc. Shelves and the baskets are 
quickly adjustable on the con- 
vertical supports at intervals of 2 
Based on actual store tests, adjust- 


space. 


such as baby foods, globes, 
wire 
easily and 
cealed 
inches. 
able shelves increase display space by 15 to 
20 per cent. This greater display area within 
the store reduces storeroom space requirements 
and shelf stocking time, and makes it possible 
to improve the crowded, overstocked appear- 
ance which results from the lack of adequate 
shelt 

For more convenient 
rapid shelf-stocking, all outside shelf supports 
article 


space, 
self-service and more 
have been eliminated, making every 
Price 
smooth 


accessible. tags 


front 


readily visible and 
are easily applied to the wide 
edges of the shelves, preventing the tags from 
coming loose or being changed by unauthor- 
ized persons 

sections can be 


driver and 


Individual assembled by 


one man, using a screw wrench. 


\ll necessary parts for each section are pre 
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fabricated, painted, individually packaged and 
delivered ready for rapid assembly on the 
store floor. Installation can be made er- 
night, if desired, without interrupting normal 
store operations. Aluminum shelves reduce 
shipping weight from factory to store by 
12 per cent. , 
Complete details can be obtained from the 
manufacturer, W. R. Ames Company, 150 
Hooper street, San Francisco. 
Plastic Laminated Material 
Is New On Market 
A new material developed by Woodall] 
Industries, Inc., world’s largest fabricator of 
fibre board products, promises to have a 
wide application throughout the display field. 
The material, ‘“Lamidall,’ combines the 
wear-ability of a tough plastic surface, the 
structural qualities of Masonite tempered 
“Presdwood” and unusual eye appeal afforded 
by modern, distinctive patterns, solid colors 
and wood grains. It will have an economical 
Woodall’s production fa- 


“a 


price because of 
cilities. 

The plastic laminate, impregnated on %- 
inch tempered “Presdwood”, features a wash- 
able, durable surface that will not peel, chip 
or crack. It resists heat, moisture, abrasion 
and impact and protects the color pattern to 
prevent dulling or fading. 

“Lamidall”, made in panel 
by 12 feet, can be fabricated to specification 
in desired and parts or 
finished products. The material can be sawed, 
shaped, nailed, punched or drilled with stand- 
ard wood-working tools or equipment. The 
and 
tive to adhesives or any type of finish. 

Full information is available from Woodall 
Industries, Inc., 2025 South Calumet 


sizes up to 4 


shapes sizes for 


reverse side is smooth grainless, recep- 


avenue, 
Chicago 16 





—Cruz Medellin, store planning and display director for Sears, Roebuck & Co. in the Republic 
of Mexico, designed these two windows for Sears’ grand opening in Guadalajara, the capital 


of Jalisco. 


Tlaquepaque, a small suburb where the principal industry is working in clay. 


The masque seen in one display was bought for 5 pesos (about 60 cents) in 


In the other dis- 


play the hosiery was spotlighted by means of a billboard cutting off the upper portion of the 


window— 
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Prize Winners Announced 
By Gas Association 


\\inners in the display contest sponsored 
by the Display Division of the National Gas 
Association have been announced by D. W. 
Frve, chairman of the committee. Prizes in 
eat ase were in the form of Savings 
Bot and were $100 for first, $50 for sec- 
ond, and $25 for third. There were five 
classifications in the contest. 


In Class 1 (Old Stove Round-Up): first, 


Harold R. Gleason, Boston Consolidated 
Gas Company; second, Edward H. Lamp- 
rich, Laclede Gas Light Company, St. 
Louis; third, Terry Hart, Nashville Gas 
& Heating Company; honorable mention, 
Walter E. Maurer, Atlanta Gas Light Com- 
pany 

Class 2 (Automatic Water Heaters) : first, 


Pueblo Gas & Fuel Com- 
pany, Pueblo, Colo.; second, Elmer Villnow, 
Rochester Gas & Electric Corporation, 
Rochester, N. Y.; third, Harold R. Gleason; 
honorable mention, D. C. Neuman. 


D. C. Neuman, 


Class 3 (Automatic Gas Ranges): first, 
Elmer Villnow; second, Edward W. Hod- 
getts, Cincinnati Gas & Electric Company ; 


third, D. C. Neuman; honorable mentions, 
George W. Brown, Public Service Electric 
& Gas Company, Newark, and John 5S. 


MclIlwain, Natural Gas Company, 
Pittsburgh. 

Class 4 (Gas 
S. MelIlwain; 
third and 


Gleason. 


Class 5 (New 


Peoples 


first, John 
second, George W. Browne; 
mention, Harold R. 


Refrigerators) : 
honorable 


Freedom Gas Kitchens) : 


first, George W. Browne; second, Jack Allan 
Bell, Alabama Gas Corporation; — third, 
Edward H. Lamprich; honorable mention, 


George W. 


Browne. 


Macy's Brings Paris 
Into Windows 


rally bringing the shopper into the win- 
vas the unusual thing about a_ recent 
group of displays by John Foley, R. H. Macy 
& Co.. New York City. Three adjoining 

hackgrounds were painted to form a 
glass was 


of Paris shop-fronts, the 


removed from one window, and the public 

invited to enter by means of a ramp. 
Once inside, the shopper inspe cted the mer 
chandise in the “shops” and then passed 
through an archway into the store itself. A 


man dressed as a gendarme stood in the win- 


dow tor additional atmosphere. 


Display Creations 
Enters Field 
Frank Jackson, with 


who was formerly 


th splay staffs of Sears, Roebuck & Co.. 
Brooklyn, and Franklin Simon & Co., New 
York City, has formed Display Creations, 10 
West 33d street, in the latter city. The com- 


pat vill work primarily in papier mache 
the design and construction of dis- 
play units. 








Don’t forget—send in your news 
ms about all happenings in the 
Cisplay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 
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For BEAUTY 


kor ECONOMY 
Colored:— 


MICA FLAKES 
ROCK CRYSTALS 
GLASS BUBBLES (hand blown) 
CONFETTI 
SANDS 
*CORK 


* Our CORK line consists of Ground Cork and "Dots" in color and natural — Cork 
Sheets—Corkwood—Virgin Cork Bark—Cork Rings—Ring Lifebuoys—Seine Corks 


"SHIMMERY SNO" — For Xmas Trims 
Colored "EASTER EGGS" 


Contact your jobber or order direct: 


MALROS COMPANY 


BOX 289 “THE HOUSE OF COLORS” DOVER. N. J. 









Multiply your sales 
by using Multi-Fit Wigs, 
which give you display 

variety at economical cost. 
We have originated and 
have perfected this type of 
mannequin wig to produce 
a custom made appearance. 
No size specifications 
needed! Multi-Fit Wigs fit 
snugly and securely and 
have the lifelike quality 
that attracts sales. 


Our hair style charts are 
available . . . or we can copy 
styles for you from illustrations or 


clippings submitted. 


MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N. Y. 
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JACK FROST BEGINS HIS 
ANNUAL CHICAGO VISIT 
[Continued from page 35] 
warmth a swag of wine faille cut across 
the top of the frame and was secured by 
a plastic chain hung from an egg-crate, as 

shown in the fifth photograph. 
Harry Meyers is display manager of the 
store. 





A duet of coats and suits in vineyard 
tones was dramatically portrayed with the 
fascinating flavor of California grapes by 
| John Moss, director of design, Marshall Field 
& Co. Four wine barrels are painted flat 
bluish purple, one located on a flagstone 
parapet of the same lush hue. Three barrels 
are casually placed to form a group to em- 
phasize the color story, one of which js 
suspended by a hammock of white fish 
netting in which clusters of grapes are 
caught as seen. From the sidewalk, shoppers 
look through a frame of dull blue that 
relieves the preponderance of “Autumn 
wine”, a color prophecy for fall. The 
companion display was treated in a like 
manner with a subtle shade of green bor- 
rowed from the foliage. A wine jug anda 
bunch of grapes near the feature card re- 
peated the color of the window and pointed 
up the copy... “Capture the spirit of the 
season, Autumn Wine.” 








The arrival of a new season was heralded 
by J. Boghosse, display manager at Gold- 
blatt Brothers, in outdoor scenes of farm 
life by a stretch of ten fashion windows 
for women and children. 

The series of women’s ready-to-wear 
(last illustration) obtained drama_ from 
cornstalks and bottle gourds that permitted 
variation in height and line and which were 
sprayed chartreuse and lighted with green 
spots. A fence in the background was 
made of wooden boards held together with 
heavy rope cut and tied in numerous places 
to simulate barbed wire. The feature card 








5 RAMA 40 \N x10 FT announced the showing of an autumn sil- 

, W oYs pANO houette “ripe in color, woven in warmth, 
9 TMAS 7 | timed to your autumn activities.” 

PANORAMA ~ bos a. | A lighter blue-green was introduced for 

WHITE REYTRIM ™ the walls of Goldblatt’s State street store, 

* BUY THEM FROM YOUR Yi / \ | replacing the permanent deep green ve 

x DISPLAY MATERIALS SUPPLIER that for some time has been a_ standart 


*K background color for all of the chain's 
indows. The lghter and ore -utral 
THE REYBURN MANUFACTURING CO., INC. id ac gue a ca 


FACTORIES: PHILADELPHIA 32, PA ROYERSFORD, PA in working with light or dark merchandise, 


and eliminates the necessity of intensifying 
the lighting effects when dark merchandise 














is shown 


h — 
newts USE THE 
Outdoor Decorations 


new look... ;, OPPORTUNITY | Seen In Catalogue 
\ wide line of Christmas decorations for 


display WIgS E 4 & H A N G E streets and store fronts is shown in Gar- 








rison-Wagner Company's catalogue No. 222, 

. just released. Included are Santa heads, 

“Ly L4G For any WANT AD purpose: illuminated plastic wreaths, star and_ bell 
YO CLE ig oY POSITION WANTED units, plastic stars and crosses, double-tace 
manufacturers of POSITION VACANT lamp post units, over-size Christmas tree 


‘ e ornaments, natural evergreen festooning, 
arranjays Ui &) DISPLAY EQUIPMENT FOR SALE ] | holly and lycopodium garlands, and related 
34 West 20 Street REPRESENTATIVES WANTED aairaes 

New York, New York 
CHelsea 3-8340 


Copies of the catalogue may be had by 
$3.00 Per Column Inch -CASH WITH ORDER writing Garrison-Wagner at 2018 Washing- 


ton avenue, St. Louis 3. 
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Interesting Remodeling 
Of San Francisco Store 

Rk. 1. Macy held the official opening of the 
tely remodeled store at the corner of 


com} 
Stockton and O'Farrell streets, San Francisco, 
Mor . October 10th. 

The entire project encompasses nine floors. 


The interiors for the second, third and fourth 
floors were designed by Gruen and Krum- 


meck, whose headquarters are in Los Angeles. 
[The architects set themselves the aim of 
creating interiors which, in spite of the im- 
press size of the sales floors, would make 


the customer feel at home and give each de- 
partment the atmosphere of an individual 
shop 

Upon entering the third floor, for example, 
the shopper finds herself, if arriving by esca- 
lator or elevator, in a long traffic area defined 
by a free curve light trough. This traffic 
area in which all merchandising fixtures are 
kept low, could be termed the “Main Street” 
of the floor. Along this street are arranged 
the individual shops featuring displays at their 
entrances 

Many ingenious means, such as wooden 
and metal curtain walls, drapes and_ baffles, 
have been employed to give the different shops 
the feeling of rooms and their own individual 
atmosphere. Though all shops are easily 
accessible from the main shopping aisle, once 
an individual department has been entered 
the shopper feels as if she is in a fine specialty 
store. There is, for example, the shoe shop 
with its rich dark mahogany woodwork, 
misty turquoise papered walls, golden dis- 
play niches. Another is the Junior Haven 
with oak woodwork and gay mermaid motif 
on the walls followed by the elaborate dress 
department, which features sub-departments 
going off to all sides. 

Passengers alighting from elevators are 
greeted by interior show windows introducing 


them to all the merchandise featured on the 
floor fo the left of the elevators is the 
oat and suit shop with a distinguished color 


scheme of light gray mahogany woodwork 
and light green walls. Accessible from both 
the coat and suit shop and the dress salon is 
me of the most exquisite shops of the floor, 
the fur salon. 
the right of the elevator group is the 
department with its delicate cream 
individually — lit 
mirrors, and luxurious seats. It is followed 


d wallpaper, its 

sportswear department, the theme of 

takes a more rustic pattern; natural 

rds from wall surfaces harmonizing 

lous green and brown tones of cur- 
and furniture. 

labor and all this study has been 

with the aim of creating store in- 

will give the customer all th 

a large merchandising enterpris¢ 

er and at the same time to create 

and the atmosphere which usually 

be found in exclusive speccalty 


Vincent Lindblom Joins 
Grand Rapids Store 
Lindblom has accepted the posi 
lisplay manager with The Boston 
irand Rapids. Previously he had 
\llstate Display Service, of the 
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WREATHS — Princess Pine, Italian Holly and Ruscus Enameled Green, 
Metallic Colors, Flocked Pastel Shades, Dyed Green with Red Berries or Red 


Cones. 


SPRAYS — Fraser Fir, Pine, Ruscus, Italian Holly — Metallic Colors, 
Flocked White and Pastel Shades — Flameproofed. 


FESTOONING — Princess Pine, Dyed Green, Flocked or Metallic 


Colors. 
Fraser Fir and Laurel. 


Natural Evergreen — White Pine, Laurel and White Pine mixed, 


Silver and Green Enameled Laurel Roping 
Aluminum Foil — Silver, Silver/Red, Silver/Green, Spiralock Foil. Inside and 


Outside Weights. 


TREES — Flameproofed — Natural Fraser Fir, Pine. 


Princess Pine, 


Italian Holly and Ruscus — Flocked White and Pastel Shades, Metallic 


Colors. 


CONES— Large, Medium, Small—Metallic Colors, Gold, Silver, Flocked 


Pastel Shades, Enameled and Tipped. 


ATTENTION JOBBERS AND CHAINS: Contact us at once for complete 


information. 


Photos available. 


Phone No. 20566—Wire or Write. 


CROWN MFG. CO. 


BOX 511, HICKORY, N. C. 














SUPERB, NEW 
JEWELRY TRIM 
ASSORTMENT 


Fits average showcase or win- 
dow. 1 3-step displayer. (aqua 
risers with black top) 2 neck- 
lace, 2 bracelet and 1—7” 


A lable separately 


diam. pin pad. 





a © a 
$29.00 


Regular $32.50 value. 
ONLY ... 


vaile t olors Complete catalog on request 
Custom Made Displays and Recovering Are Our Specialty 


REUTTER DISPLAYS, 1470 summer st., DEPT DI © BOSTON, MASS. 
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Creators and Manufacturers of 


GIANT 
ROMAN 


A wide range of superb designs and colors. 
Ready for immediate use. 


Rolls: 8 feet high x 101% feet wide 
Panels: 8 feet high x 44 inches wide & 





Columbia is ready 


to answer any display 
problem . . . we'll even 
make our Giant Roman 
up to 12 feet high for 
your special order. 








@ Fall and Christmas 


PROCESSED price 
SEAMLESS PAPER |" 








Processed by master craftsmen for fine qual- 
ity, exciting colors, and attractive designs. 
53 inches x 25 feet 107 inches x 18 feet 


DISPLAY 


COLUMBIA mm 


179 PACIFIC STREET, BROOKLYN 2, 








| A Displayman's Dream 


GLIDER D-U-A-L 
S's 


STEAM IRON 


Expressly designed for Men's, 
Ladies’ ready-to-wear stores. Re- 
moves wrinkles in garments with- 
out removing from hanger or 
mannequin. Portable . .. con- 
venient . . . economical. 


Price Complete 


$§Q>°0 


WEIGHT 2 LBS. 





Illustrated Literature Sent on Request 


MODERN PRODUCTS MFG. CO, 


410 N. Patterson St., Madison, Wis. 


Sold Through Display Equipment 
Companies in Principal Cities 
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Eldredge Lists Rules 
For Good Display 

Speaking before a meeting of members of 
the Fox Syndicate in New York City, Irving 
C. Eldredge, assistant manager of the Visual 
Merchandising Group, National Retail Dry 
Goods Association, outlined the fol] ving 
principles of good display: 

Merchandise must be exposed so that a 
customer may see the prices and appraise 
values by herself in the shortest possible 
time. 

Merchandise must be shown in a plane as 
close as possible to a right angle of moving 
sight. 

An item should be displayed so that it can 
be compared closely with others of an as- 
sortment exposed next to it. 

The display space devoted to demand 
items should be in proportion to the sales of 
that item in the department. 

Demand items should be in the rear of 
small stores and impulse items displayed in 
the front. 

Impulse items should be given plenty oi 
display space. 

Best sellers should be displayed in the 
best traffic locations. 

Low priced merchandise should be made 
to look more attractive by presenting it in 
a high style manner. 

Items should be displayed against back- 


| grounds with a high contrast in design, tex- 


ture, form and color. 

Simplicity should be the key-note of all 
displays. 

Displays should be changed often. 

Price tickets should be put on all featured 
merchandise. 


Dick Pugh Leaves Selber's 
For Delson Shoe Company 

R. IK. (Dick) Pugh, advertising and sales 
promotion manager in charge of display for 
Selber Brothers, Shreveport, La., has resigned 
in order to become advertising and _ sales 
promotion manager for the shoe chains of 
Delson and Edwards, with general offices in 
Atlanta. 

Pugh was with Selber Brothers for eight 
years, and has been very active in Southern 
display organization affairs. He will be 
succeeded by Charles Penn, formerly of The 
Palace, Monroe, La. 
Animation In Display 
Shown In Movie 

A new color motion picture had its  pre- 
miere in New York City September 26-30, 
especially planned and produced to show the 
use of various types of mechanisms for dis- 
play animation and sound synchronization. 
The picture was shown by Gale Dorothea, 
37-61 85th street, Jackson Heights, Long 
Island, at the Hotel Commodore and showed 
graphically how to flash, dim and_ project 
light, how to utilize revoly'ng, oscillating, 
and reciprocating motion, and how the firm 
records, reproduces and synchronizes sound. 





Schwarm Joins Hub, 
Steubenville, Ohio 

The Hub, Steubenville, Ohio, department 
store makes known the appointment of H irold 
Schwarm as first assistant display director. 
He was previously in charge of display 10 
the Jones Store, Fairmont, W. Va. 
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SANTA'S EVOLUTION 
[Continued from page 67] 


| 

embers of and sistently thin in the public prints | 
ity, Irving itil [800 when a famous cartoonist of the | 
the \ sual peri [Thomas Nast, began drawing Santa | 
fetail Dry Claus on magazine covers and as book illus- | 
following trati Nast’s conception was more closely | 
lied to Moore’s written description, but still | 
so that a , long way from today’s versions. 
| appraise Nast’s Santa, in many old woodcuts still | 
t possible extant, was a short, pixie-like figure, round | 
in lly looking but still hardly able to | 
1 plane as irry the huge bag of toys he is generally | 
of moving icture with today. Nevertheless, Nast’s | 
} drawit established a popular notion of | 
hat it can Santa that eventually led to the present-day | 
Of an as- onception. 
Nast popularized not only the figure of | 

» demand Santa Claus, but also many of the other 
le sales of iractices with which he is associated at 
Christmas: building the toys in his North 

e rear of Pole workshop, keeping the records of good 
splayed in ind bad children, receiving and answering 


their letters, and driving reindeer. Nast is 








plenty of ilso credited with establishing Santa’s red 
; coat, the result of a cartoon during the Civil Z 

ed in the War in which he patriotically arrayed Santa | 7 Shown attached to a Metal Goods 
in a red. white and blue outfit. | A ‘|g Metallic Chain, “Noelettes” and chains 

be made Not until the early 1900’s did Santa begin | ore stocked in matching colors 

ting 1¢ in to achieve the plumpness and height of the | 
figure we know today, Miss Lee discovered. the “Nioelette”’ by METAL GOODS 

nst_back- \s late as 1881 artists were still picturing a 

sgh, oe Santa that resembled Jack Sprat more than : ; ’ ; ; 

he did Moore’s Santa. “Possibly,” Miss Lee Something entirely new for your display creations this year! 
ote of all comments, “the painters of Santa thought Made of fireproof base metal, the “Noelette” is a beautiful cluster 
a they had to make him literally thin enough of graceful looped foil petals — centered around an 





to get down the chimney.” 
Today, on Christmas cards, in display, in 
magazines, on billboards and on all forms of | 


1 featured 


attractive “crystal ball” ornament. A perfect display feature 


for adding a splash of color to store windows... 


Christmas products, Santa is very nearly columns ... pillars . . . counters and other spots. 
inform in appearance. Norman Rockwell, | 
the Vermont artist whose magazine cover il- | “‘Noelettes”’ are furnished with cloth covered pin-back 

and sales istrations have gaine i ame and w : : H 
ae : s have gained him fame and whose for easy attachment to any fabric or paper background, and packed in 
lisplay for lustrations of Santa have been appearing on Satail d i | in Chri Red 
pie Bee fall Christmas cards mow for several cartons of six (assorted or all one color, in Christmas e ’ 
and sales ears, has probably the most nearly ideal Christmas Green, Fuschia, Ice Blue, Royal Blue, Gold and Silver). 
chains of neeption of Santa, Miss Lee thinks Diameter of the ‘‘Noelette”’ is twelve inches, the “crystal ball’’ has 


offices im a one and one-half inch diameter. (Fourteen and 


SDA Directors To Meet sixteen inch “Noelettes’ are available on special order). 


In November 
Directors of the Southern Display Asso- 





for eight 


Souther Write for price — give your jobber’s name. 











7 ping lana meeting in November, at which 
. irrangements for the organization’s an- 
| Conference and Exhibit will be discussed. 
( ference is scheduled for Fort Worth 
pril 16-19, and will be held at the 
sas. Acceptances have been received 
d its pre- ror ‘ new directors in the Southern area, 
ber 26-30, t directors still to be appointed 
show the S to the Conference will be met at PAPIER MACHE 
is for dis- stage coaches, and entertainment 
ronization, Il i distinctive Western flavor accord- 24° x 22" x 8" FULL ROUND DOE'S HEAD 
Dorothea, ff ins to James M. Cook, president of the SDA. 4' dia. x 8" x 2" HALF ROUND HOLLY GARLAND 
hts, Long nter ent for the ladies will be provided ; 
nd showed ttee headed by Mrs. B. E. Chester 
id project y contest, with entries by means of ip $459 
oscillating, t s, is planned in connection with omp ele. ae 68 
y the firm details will be announced later by | 
zes sound (Thompson, publicity director. | 
— O 
Don't forget—send in your news 
lepartment items about all happenings in the a 
of Harold = ’ field: births, deaths, marriages, I2p Oy? Y 
y director. chan.es of position, anything pertain- 
lisplay for Ing t display or displaymen anywhere. mfg. Unusual Display p , are 
ene } 











622 FILBERT ST., PHILA 6, PENNA. 
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FOR REALISTIC 


DISPLAYS 


oxy 


EATO 
CORP. 


HAMBURG, N. Y. 





BROTHERS * 











And Now.. Introducing 
LIGHTED MOTION! 


The NEW Model “712” 


Doto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects . .. as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’‘’s nothing like 
"712" to revolutionize your 
window trim .. . because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carrys up to 200 Ibs. Diameter of turn- 
table 18", A.C. only. 






Lights 
turn 
with 

table! 


Many display jobbers stock it! 
Write NOW for full information about 
“"712"" and our COMPLETE line ot 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St., New York 12, N. ¥ 
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HELP FROM MAGAZINES 
NO. 3: HOLIDAY 
[Continued from page 50] 
used to promote women’s wear, men’s wear, 
sporting goods, outdoor entertain- 
furniture, beach 
and other summer vacation merchan- 


luggage, 
ing equipment, summer 
items, 
dise 
service 
its 
campaign to spark 
Last vear 
exclusive department 
large fashion charts showing 
“In the USA”, “In the Is- 
Mexico.” By Peter Pein- 
the charts pic- 
various resorts 
prominently in 
departments 
\long Holiday furnished 
participating smart “What to Wear 
Where” booklets to be distributed to resort 
weal the 112-page 
descriptions, 


and 
promotions 
Where” 
resort 
provided 
with 


Qne of the successtul 
able Holiday 
“What t 
cruise 

Holiday 


stores 


most 
display was 


) Wear 


and 


wear sales 


what to weal 
and “In 


well-known 


lands”, 
designer, 
attire tor the 
and were used 


ing, 
tured correct 
and cities 


windows and_ fashion 
the 


stores 


store 


with charts 


Contents of 
booklets included 


and 


customers. 
pocket-size 
what to 


illustrations, suggestions on 


wear and what to see and do at resorts 
Stores have also tound that large blow- 
ups ot Holiday covers make exciting dis 


plays, and that Holiday's editorial and fash 


ion features also offer novel merchandise 
tie-in possibilities. Such themes as “Let’s 
Take A Holiday’, based on a Holiday beach 
cover; “Holiday In The Sun” and “Holiday 
In The Snow”, for winter resort tashions; 
and “Game Birds”, from a Holiday editorial 
feature, for men’s fall fashions are among 
many Holiday themes used by top stores in 
the past three years 


Every month, to make retail 
outlets to tu 


nationally in 


it easier for 
in with merchandise advertised 
the Holiday 


\dvance Merchandising 


pub 
News 
advertise 
forthcoming 


Magazine, 
lishes an 
The News shows reprints of the 
ments being 


Holiday 


run ina issue of 


This advance tip gives retailers 


the chance to check their stock against the 
ids in ample time to tie-in with the Holi 
—Below, a Holiday tie-in by Park-Brannock 
Shoe Store, Syracuse Opposite page, 
from J. L. Hudson & Co., Detroit— 


sre camer mar HOLIDAY rescwc 


| 
i 


a « : 
a) a> oe 
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Imcrease Y our 
Earn-ABILITY 


48 week professional course in 


DISPLAY and MERCHANDISING 


Your talent and ideas are 
werth more when you have 
the technical facility and 
confidence that comprehen. 
sive Feather and Feather 
training gives you. 

Complete instruction at 
professional level in color 
and design, card writing, 
wire, plaster, papier mache, 
and mannequin pinning for 
counter, window, and store 
display. 

Feather and Feather Schoo} 
of Design is approved for 
G. 1. training. For informe. 
tion and catalog write the 
Registrar. 





Alse complete 


Six semester courses in 


@ Commercial Art 
e Fashion Drawing 
e Costume Design- 


ing 


e Interior Architec- 
ture and Decora- 
tion 
















3917 Montrose Blvd. 
Justin 86617 
Houston 6, Texas 


school of design 








Use the Original, Quality 


SLEEVE FORMS 
SHIRT DICKIES 


Also Detachable Ties 


Top quality — made entirely of virgin 
material — but at no extra cost. 


THERE ARE NONE AS GOOD 


S. BENDER 


The Originator—Established Over Thirty Years 
215 West 40th St., New York City 18 








USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POsiitiuw VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 


SNOW---TINSELS 


Diamond Dust 
Wood Flakes 











Also various other Xmas prod- | 
ucts. Good for creating unsur- | 
passed scenes. | 
Tear off coupon—paste on post card | 

or letter. | 





National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 
Please send FREE catalogue 


Name 
Address 


City & State 
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day-advertised merchandise. Five editions, 

iding a special department store edition 
ind a men’s store edition, are sent out sev- 
eral weeks before the magazine reaches the 
newsstands. For the convenience of depart- 
ment managers, every edition is divided 
into various classifications such as “For 
the Home,” “Cameras and Accessories,” 
‘Women’s Shoes,” “Fine Foods and Con- 
fections,’ etc. Holiday offers retailers free 

unted reprints of the advertisements on 
ittractive “As Advertised in Holiday” dis- 
play cards. Counter cards, gummed stickers, 
and reproductions of the current Holiday 
over are also provided. Each month the 
\dvance Merchandising News goes to more 
than 5,070 retail stores. 

\mong the stores which have _ featured 
Holiday promotions are B. Altman; Aber- 
rombie and Fitch; John David; Saks-Fifth 
\venue; Neiman-Marcus; Bonwit Teller; 
Peck and Peck; City of Paris; Burdine’s; 
Davison-Paxon; Rich’s; Wolf & Dessauer; 
Miller & Rhoads; Stix, Baer & Fuller; 
Gimbel Brothers; Mabley & Carew; Hochs- 
Kohn & Company; Roos Brothers; 
Younker Brothers; Sibley, Lindsay & Curr; 
Jordan Marsh; Frederick & Nelson; Joseph 
Horne; Halle Brothers, and J. L. Hudson 
We try to make Holiday promotions at- 
tractive and easy for all types of retail 

s to use,” savs Orrin Spellman, Holiday 


merchandising manager. “All our promotions 
ire designed to get an acceptance of the 

intry’s better stores. In the past three 
years we have developed a program for al 


very type of retailer.” 
iday is currently planning a January 
vear promotion and a June fashion 
tor department stores, a drug store 
ion, a fall men’s wear display theme, 
innual Christmas jewelry store pro- 


Rose Joins Staff 
Of Broadway 


Rose has joined the Broadway De- 
nt Store, Inc., Los Angeles; his duties 
lude interior display under the direction 
Murphy, head of that division, and 
ilso assist in building planning under 
Moore. Rose was formerly interior 
manager for Bloomingdale’s, New 
ity, and was also with R. H. Macy & 
the same city, and Bamberger’s, 
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TH E “S/GNPRES Ss” SHOW CARD and 
POSTER MACHINE 
FEATURING: SPEED ... SIMPLICITY . .. LOW OPERATING COST 
... LONG LIFE 


Used for over fifteen years by leading national chains. Many have from 50 to 500 or more in use. 


MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
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DISPLAY EQUIPMENT CO. 


BOX D-144 ADRIAN, MICH. 











gobber™ designs 


We Manufacture 
All Kinds 
Of 










Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


| Specify IRBECO for 
moulding that will not 
| tarnish, that’s durable 


PAPIER MACHE 
DISPLAY FORMS 


Ladies, Men's, and Children's coat, 


suit, sweater and shirt forms — and that works so easy. 


Blouse, Lingerie, and Bra Forms. t's doubly economical. 
Metal Stands supplied at reason- 


able prices. 


write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 


FOR PARTICULARS WRITE: | economy. 


Attractive Discounts to Jobbers 


ACTION FORM CO. || | BRITT 


265 WwW. 17th St., New York | I, N. i 719 8th Vis NEW YORK 19, OR 
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TAKE A BOW 


When You're Complimented on 
New Display Brilliance of 





EXPANDED ALUMINUM FOIL 
You'll like the unlimited display-building versa- 


tility, the color-brilliance, the tremendous variety 


of effects you can get with R-P EXPANDED 


ALUMINUM FOIL. Reflects a diamond-like 
sparkle from thousands of surfaces — in TWELVE 
COLORS, both bright and soft shades, in addi- 
tion to silver. BRIGHT colors include: Red, 
Green, Dark Blue, Light Blue, Pale Gold, Rose, 
Helio and Copper. SOFT shades include: Dull 
Opal, Rose, Lilac and Sky Blue. 


R-P Expanded Aluminum Foil, today's most ver- 
satile decorative material, is flexible, easy to 
fashion, easy to cut. Ask your Jobber for sam- 
ples. It is available in large and small pattern 
—27" and 24" widths respectively, 50° rolls. 


Manufactured By 


RESEARCH PRODUCTS CORPORATION 


1015 East Washington Avenue 
Madison 10, Wisconsin 

















Morusfac Whe eh. 
Flowers-Foliage 


GEN€RAL 
DISPLAY 


CORPORATION 


140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE - FACTORY 














| 












| drawing at the top of 
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ELEMENTS OF STORE 
DESIGN AND LAYOUT 


[Continued from page 33) 


most secret one, of course, is the separate, 


private room. 
partition 
room, 


One arrangement uses a_ solid 
sides of the 
seen in. the 


The parti- 


erected on one or two 


possibly slightly curved as 
page 33. 


such as 


tion shown is made of metal, 

“Zourite’, or composition material such 
as “Asbestone”’, or various types of wood 
or of heavy curtains. It is not transparent 


or translucent 

Next comes the partition 
lucent, but not transparent, materials. Made 
of frosted glass or frosted plastics, it lets 
the light filter through but one can not see 
through it. If “blind” fashion 
as shown in the sketch on 3 


made of trans 


arranged in 


center page 33, 


the air will circulate freely through it. 
The last type significant enough to be men 
tioned in this general type of setting 1s the 
psychological partition Frequently it 1s 
even movable \ stand carrying loosely 


connected displays, photographs, fabrics, ete. 
—sometimes just heavy net with samples 
pinned on it—would be examples of this 
type of divider. (A sample is shown in 
the final drawing on page 33.) One can see 
through it, hear through it, get air and 
light through it, and yet maintain a sensa- 
tion of being separated from the fellow on 
the other side of the partition. Plant or 


foliage arrangements will often perform 
the same service. 
“Loose” screens at eye-level betray ama- 


teurs at work, however. They do not create 
the impression of well integrated designs 
and are definitely part of a period to which 
our train of thought is opposed. 

In the fashion field there are 
needs to be observed in this matter of layout 
Let us take, just for example, the dressing 
The first 


certain 


booth in a men’s apparel store. 


—Above is a dressing booth for a men's store, 
illustrating the ‘ten commandments" for this 
type of room. . . . Below, direct incandescent 
light is provided for over-all brightness, plus 
indirect fluorescent lighting— 
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rics, etc. 
samples 
of this 
hown in 
can see 
air and 
a sensa- 
‘llow on 
lant or 
perform 


ay ama- 
t create 

designs 
oO which 


certain 
f layout 
dressing 
‘he first 


; store, 
or this 
lescent 
s, plus 
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on page 88 shows in pictorial form 


he ten commandments here required; they 


follows: 


) 


(1) separate hangers for trousers; (2) 


irate for coats and overcoats: 


(4) 


for Ove rshoes 


hangers 


for packages; space for brief 
AS¢ (5) space (6) a locker 


luables; (7) a raised step or dais for 


as ressing, especially in donning trousers ; 


nent in 


(9) a hat-peg; (10) 


‘S i good 


even lighting 


mirror ; 


now to the second major ele 


showroom design. It is 


We return 
and 
fluorescent, incandescent, spotlight 


store 


hting 


ng, floods, eye-level, lime, cove light, soft 
hite, daylight, white. Should the “spon 
wife” be permitted to disentangle the 


for 
scientifically 


and take the responsibility 
Or shall it be 


e best possible results ? 


proper 
done 
Our brief rules are based on experience, 
check-up with the lamp division of 


the utility companies indicates that 


—Above, spotlights for accenting, fluorescent 

for over-all illumination. . . . Below, inexpen- 

sive spotlights brighten the merchandise — 

which is reflected in the inclined mirrors sus- 
pended from the wall— 


they are correct. They are listed below, 
but in the meantime did you know that a 
6-watt fluorescent white lamp (3,500) gives 
192 lumens (light units) whereas a filament 
(inside frost) bulb of 6 watts gives only 
4) lumens? In other words 6 watts in a 
fluorescent tube create almost five times 
the amount of lumens than that of the same 
wattage in an incandescent bulb 

Did you know that about 25 per cent ot 
the energy of a fluorescent tube is radiant 
heat and that about 85 per cent of the 
filament lamp energy is radiant heat? In 


filament 
lamp is much greater than that of a fluores 
cent lamp 

Did you know that only 
a room with the reflection of an 
light source do you deal with indirect lght, 
\ll other light, where the ray hits the object, 
first of all di- 


other words, the heat created by a 


light 
invisible 


when you 


person or room directly, is 


rect light Built-in light coming through 
clear or trosted glass panels is still direct 
light Cove light is hidden in a_ trough, 
mostly running alongside the wall close to 
the ceiling The light source can not be 
seen and the room is lighted by the reflec- 
tion of the light from the ceiling. This 1s 
indirect light 

These are the general rules for lighting: 
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Bteamproo., 
DISPLAY WINDOW! 


| 





BEFORE 
TREATMENT 


eo 
AFTER TREATMENT 
WITH wees 


CLEARSITE 


TRADE MARK 


A revolutionary process 
guaranteed to steam proof 
your display windows, large 
or small. Easy to apply. Long 
lasting results. Inexpensive. 
Gives crystal clear windows, 
even in cold weather. A 
definite profit booster. 


m——GET THE FACTS BY MAIL-=<—“™ 
CLEARSITE LABORATORIES, INC 
923B Forbes Street Pittsburgh 19, Penne 











1 

Gentiemen. Send full information on CLEARSITE #500 

| Neme l 

1 Street 1 
City Srote 

| 1 

= ” 








{ 








Lexegions 


Mink Coats 


of eaviags op 


and mare! 


Oe ee tage Mate 


Smort tar Bow ond ofl Rerewgl theve wideeeten 


All-Occasion Frocks 5.00 


PPer cite iei it 


illustrated folder DS-! 
entitled "Selling Through Suggestion" 


Write for our 


c. 37 EAST 12™ STREET 
ie NEW YORK 3, N. Y. 


BULLETIN COMPANY 
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DISPLAY JOBBERS 
TAKE NOTICE! 


We are DISPLAY 
PAPERS AND CLOTHS, and are offer- 


manutacturers of 


ing a varied and attractive line at the 


lowest prices in the industry. 


We do our own flocking and embossing 
in rolls on cloth and paper and feature 
“Flufftex”. “Lawneloth”. Tinsel and 
Sparkle cloths. Leatherettes. and other 


specialties. 


We'd like to 


what it takes to make a profit for you. 


convince you we've got 


H rite for Catalog 


and further information. 


CAPITAL 
MERCHANDISING CO, 


363-365 THATFORD AVE. 
BROOKLYN 12, N. Y. 

















Your Chipping and Breakage 
Problems are Over! 


No. CR — each, $4.95 


Another new creation! Blouse, Sweater. 


Coat and dress forms in flesh colored 
“NATEX” rubber. Chipproof and wash- 
able. Fits on any stand. 


JOBBERS AND CHAIN STORE 
DISCOUNTS GIVEN 


NATIONAL 
MANNEQUIN CO. 


Subsidiary of National Art Studios 
308 S. Market St. Chicago 64, Ill. 





DISPLAY WORLD 


(1) lor general visibility, use indirect 
light, fluorescent or incandescent. 
(2) For bright all-over light, use 


light, as above. 


direct 


(3) For drama and accent, use spotlights, 
incandescent, from above. 

(4) For magic appeal, use spots, white and 
colored, fluorescent 

(5) For true color and matter-of-fact ap- 
peal, use 


also below. 


a combination of soft white, day- 


light, and white fluorescent light. 

(6) For warmth in atmosphere, always 
add incandescent to fluorescent. 

Several suggested lighting treatments are 
seen in the three final illustrations with 
this article. At the bottom of page 88 is 
a sketch of a shop where bright over-all 
illumination is secured through direct. in- 


candescent fluorescent 


lighting 


light, indirect 


from 


plus 
COVES, 

\t the top of page 89, spotlights are used 
and fluorescent for over-all 
lighting \t the bottom of the same page 


for accenting, 


drawing showing how inexpensive 
spotlights brighten which is 
reflected in the inclined mirrors on the wall 

The third element is that of color—much 
subitect to be discussed in 
that small 


pale 


is <a 
merchandise, 


too intricate a 
detail here It 
rooms should 
} dark 


suffices to say 
light, 
frequently 


teature colors 


ecause colors accentuate 


With vivid 


colors on display, grayish backgrounds will 


the smallness of the room. 


will 


prove more satistactors Large rooms 
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gain punch with at least one wall in a dark 
or strong, brilliant color. Strongly spot- 
lighted displays against a dull background 
will stand out in three-dimensional beauty 
and strength. 





New Process Greatly Increases 
Holding Power Of Staples 

A new strike-type, portable nailer recently 
developed by Spotnails, Inc., drives a 16- 
gauge heavy duty staple with many times the 
holding power of previous types, it is said 

The secret of the improved holding power 
is the coating of the staple legs with resin, 
forming an extremely strong binder between 
the metal staple and the wood, making it 
almost impossible to remove the 
ordinary methods. 

The new heavy duty staple has a_ wider 
crown (14-inch) and leg lengths up to 7% inch 
Staples are cohered in sticks for quick load 
ing into the “Spotnailer” magazine. 
literature is 

Evanston, Ill 


staple by 


Descriptive available fron 


Spotnails, Inc., 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 














—''| just hate myself afterwards when | get this mad, mad urge to do a window that's really 
different!""— 
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anal pig irae te ALL-PURPOSE MOTION DISPLAYS 















ackground Harold C. Martins, display director for 
ial beauty Lentheric, New York City, announces the Do 

appointment of the following judges in the 

Re tee” display contest sponsored by the More 

cos! c firm: Ww 

Ire Bender, publicity director, Associ- - 

ated Merchandising Corporation; Hugh a 
‘r recent Hor! special projects director of Made- f 
oe om l6- mois magazine; Irving Eldredge, as- h 
times the sistal manager, Visual Merchandising 
it is said Group, National Retail Dry Goods Associa VM 20 SERIES vei 16 SERIES 
ling power tion \lexey Brodovitch, art director, | 100 Ibs. Capacity 7 15 Ibs. Capacity 
with resin, [Harper's Bazaar, and R. C. Kash, editor, | 17" Dia. AR on @ - 7 Dia. 
or between DISPLAY WORLD. Judging will take | Basic Unit $22.50 a heen sateen Basic Unit. $11.95 
making it place during the week of November 14. 
staple by Martins reports more than 600 entries in | 

the contest to date. The winner will receive , : 
S a wider an all-expense-paid trip to Paris SHOW YOUR Each Available with 





to 7 inch XMAS MERCHANDISE 


juick load Gerald Dunston Resigns 


‘ble. irom [AS Foley's Assistant MOVING 


Gerald Dunston, assistant display man 


ier, has resigned from Foley's, Houston, UNDER A 


@ Turning Electric Outlet 
@ Flashing Lights 


e Adapter for Xmas Tree 

















— t is announced by the store. He had been 
pig i with the firm since February, 1948. Prior to LIGHTED ROTATING e Vertical Structures 
r news that time he was display manager of Gus ’ 
in the Maver ( ompany, Ltd., New Orleans, for TREE e Various Disk Sizes 
rriages, ver six years 
pertain- aaa 
ywhere. All-Purpose Adhesive Dealer Inquiries Invited Write for Literature 
—____— Handy For Display | 
\n all-purpose adhesive which has proved | 74 LAFAYETTE STREET 
ghly successful in industrial applications, | BREVEL PRODUCTS CORP. NEW YORK 13. N.Y. 
nding anything to anything, is now avail- | } 
smaller sizes 
‘Pliobond,” the material produced by the 
hemical Division of The Gooodyear Tire 
~ * Rubber Company, is being marketed in | 
convenient sizes by the W. J. Ruscoe | 
a : | - - ile eGast to coast 
: ous, thermoplastic material, tan in | 


vhich does not become brittle, “Pito- 

has been used successfully in joining 

the following materials to themselves and 
other: Metal, wood, plastic, plastic 

fabric, ceramics, glass, vulcanized 
paper, leather, plaster and_ wall- 


inl concrete 


ms of fashion significance 





The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 


Bry's Window Wins 

Award In Contest 

\ check for $100 has been received by the 

department of Bry’s, Memphis, for 
in the Lane Cedar Chest national 

window display contest held earlier this year. 

Foster is display manager and Twy- 


i 
~ 
: 


iT ehberger is his assistant 


Talk On Color Highlights 
Atlanta Club Meeting 


M, 






MANIKINGS WITH MAGNETISM 
rs of the Visual Merchandising 
"ru Atlanta, Ga., held a luncheon meet- 
ictoher 6, highlighted by a discussion 
ot color in advertising. The speaker 
Cooper, of the Southern Engraving 








ANA Members Hear \ | | ! : | ! 
Display Discussion 


Unk rs of the Association of National , : US AK = ; -¥8 : 
1 Ma Ad : 





rs, meeting in New York City 
October, devoted one morning of 
t's really et day event to the subject of point- 


Pie 
1A 
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How White 
is 
WHITE? 


An important need of show card artists is 


a white tempera that is really opaque... 
because, in show card work, white that is 


not opaque is not really white. Opacity 
is necessary for working over dark back- 
grounds. 


ACE SHOW CARD WHITE 


Simplify your work! Get a _ bright-white 
with a thoroughly opaque white 
tempera ... ACE 
SHOW CARD 
WHITE! 


result 







Ask your dealer or 
write us TODAY 
for a Color Card. 











PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, WN. Y. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








DISPLAY WORLD 


Crosley Window Contest 
Has Surprise Ending 


Crosley is going places with windows. 
One of the . sales-promoting 
campaigns originated by R. K. White, as- 
sistant general sales manager, and by Tom 
Mason, manager under 
him, are Crosley off in 


keystones of 


who 1s promotion 
contests which pay 
handsome windows that sell at retail. 
Crosley has one drawback, however, ex- 
emplified by its recent “EMA-7” window 
contest. Sometimes the merchandise needed 
ior building the window is exhausted before 
windows has been 
finished EMA-7 
couldn't 
there were so tew 


the maximum number of 
In this recently 
however, the contest 


installed. 
contest, 


get a good start because 


even 


models available 
in the EMA-7 


right and 


Opportunities for prizes 


window contest were passed up 
left because the trick was not to sell these 
refrigerators but to get them. Most. of 
Crosley’s 86 distributors did not even an 
nounce the contest to their dealers, the 
featured 
their inventories 
Among participating 


became a contest 


model vanished so quickly from 


distributorships it 


among district managers 


THE DISPLAY PARADE wo 
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to see who could get the EMA-7 for hj 
dealers. Getting the window was eas 
after that for two reasons. <Any deale; 


would gladly give a window just to obtaj 


one of the models; he would gladly put } 
in his window if he got it, because this 
bargain-priced box would. attract many 
customers who could be sold more ex. 


pensive “Shelvadors’” and other merchay 


dise. 


Despite the short supply of EMA-7’'s an 


the few windows that necessarily resulte 
Crosley in every instance lived up to its 
obligations. Zone, region and national wi 
ners were selected and individually notified 
by mail even if the winner was th 
only entrant in the entire zone or regio 
Compliance with the rules of the contest 


was the only condition imposed by Crosley 

National 
who won regional and 
was the Jenkins Music Company of Tulsa 
Tom P. McDermott, Ine., is the distributor 
serving Tulsa, and N. I. McKee is district 
manager handling the store. 


winner among Crosley dealers 


also zonal honors 


The window was particularly forceful be 
simplicity. The EMA-7 was 
“$24.00-Down" attention- 


cause of its 
decorated with a 


by Tony Brinker 





WORKED FOR CARL 
MANUFACTURER IN FINDLAY, OHIO. 

PRESIDENT OF SOUTHERN CALIFORNIA 
DISPLAY CLUB... BOARD OF DIRECTORS 


BOARD OF GOVERNORS OF THE WESTERN 


Gorisis 
FAVORITE SPORT. “& 
SWOOTS ANYWHERE 54 
FROM 8570100 * 
AND |S INCONSISTE 
1S HOBBY... 
HOME MOVIES. 


Poo 


WIS PLAY DIRECTOR, , 





HOMPSON HAS BEEN IN DISPLAY I9 YEARS, 7YEARS with 
HE F.R. LAZARUS COMPANY, COLUMBUS, OHIO, SEVEN 
YEARS WITH THE SIBLEY, LINDSEy, CURR COMPANY 
ROCHESTER, NEW YORK, AND FIVE YEARS wrt ' 

THE MAY COMPANY. PRECEDING THIS HE 
COMMERCIAL DRAPERY ig 


OF NRDGA VISUAL MERCHANDISING GROUP. 





DISPLAY ASSOCIATION. Ri 














My FRIENDS, 
THAVE BEEN IN DISPLAY 


19 YERRS... ema 
Prce.,, etc. ! BS FEA 
SIF 
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sign within the storage compartment. 
\ diernistic palette on the right with 
s leading to the refrigerator’s luxury 

s, stated “Come in! Let us show 

e added features of the Shelvador.” 
\ , complementary plywood background 
eular design set off the while 
intity of food contained in the Shelv- 

as dramatized by placing an addi- 
artificial food kit in a near-tfull 

of 9-toot surrounding 

MA-7. The Girl” stand-up 

ii in tull color and a larger more de 
lun Shelvador” grouped at the left 
composition, 


box, 


diameter 
a rosley 


were 
balance the 

about 
contest 


window to 
sley has no regrets 
ited the EMA-7 
that the 
activity 


having in- 
because it 
read\ 
would 

been 


factory was 
that 

successful had _ it 
was primarily 
getting 
traffic 

and the 
easier 


showed dealers 
with business-getting 
have been very 
Che 


make the 


contest insti- 
job of 
so that 
attr asi into the dealer’s store 
of | products would be 
in that 

The sale of the 


neecae 
( ‘rosley 


windows easy 


would 
sale 
rosley made 
store. 

EMA-7 on its 
things in 


WaS a 


own must 
accomplished these spite of 
so the contest 


angle. The 


have 
few windows, success 
Crosley’s merchandise 
And 

much as it 


thousands of 


trom 
moved Crosley 
have if there 
instead of 


would 


early as 
had been windows 
1 tew handsful. 
Anybody who 
contest has dulled the 
faith in contests 

their magazines and daily from 
now to Christmas. In those pages in that 
time will appear $1,500,000 worth of Crosley 
Million- 


fluke like this 
sales depart- 
read 


thinks a 
Crosley 
need only to 
newspapers 


ments 


idvertising plugging “Crosley’s 


Dollar Give-Away.” 


Top feteen pure 
To Epting, Schkichter 


First of $250 has 
Mrs. Gwen Epting, display manager of Kir- 
ven's, Columbus, Ga., and H. E. Schkichter, 
display manager of Newman's, Emporia, Kan., 
two the 

sponsored by for 
Mrs. 
cation for stores doing an annual volume 
and Sch- 


division covering 


prize been awarded to 


divist ms ot 
Bemberg 


is top awards in the 


lisplay contest 
rayon sheers. Epting’s entry was in the 


classi{ 


of one million dollars over, while 


r’s was for the stores 
that volume. 
» nd and_ third 


1 


tively, went to 


awards, $100 and $50, 
Walter Masterson, Ells- 
George M. Allen, 
Nashville, in the 
classification. 
second and 
Brothers 


South Bend, and 
Castner-Knott 


nillion 


Company, 
dollar volume 
res in the second group, 
ent to Herb Krofft, Bintz 


Z lle. Ohio and W. ] 


DI Bainsbridge, Ga. 


was happy to pay off 


Brady, Jr., 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
ter:al and equipment from air brushes 
to zebras (stuffed), or for general 
co.sultation on display problems. No 
charge is made for this service, of 
course, 
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FOR CHRISTMAS 


HANASIN Base 


BELLS 


15"' apart, 
used individually. 
No. 2028S — 2!/," 
of 100 strings 
No. 203S — 3'/ 
of 50 strings 


2-In. Processed 





aqua, silver. 24 
No. 2362, per roll 


ROPE 





Jobbers Inquiries Invited 


Made from our own crimped metal foil in Silver 
with Green or Red trim. Attached to red ribbon, 
can be strung out, 
bells, 


" bells, 


Processed base metal foil. 
versible, any 2 shades: 
rolls 2"' x 


Metal taped stake vine in coils or circles 


red, green, aqua, gold, silver, copper. 

thick. 

No. 536 — Coils, 36 ft. long. Per coil $3.33 
No. 125 —Circles, 12'' diameter. Dozen. . 4.50 
No. 125L — Linked Circles, 12'' dia. Dozen. 4.95 
No. 095 — Circles, 9'' diameter. Dozen 3.85 
No. O095L — Linked Circles, 9'' dia. Dozen. 4.25 


Metal NOVELTIES 








+ 





hung in clusters or 





10 to a string. Per carton : 3 
$50.95 8 

10 to a string. Per carton ; $ 
$30.10 es 

RIBBON ‘ 


Solid colors or re- 
gold, copper, red, green, 
36 feet to carton 


$1.60 


Colors: 
Half-inch 


HANASIN PRODUCTS CORP. 


1234 CARPENTER STREET 


PHILADELPHIA 47, PA. 











- - im € st to 
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ms of fashion significance 


The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 





MANIKINGS WITH MAGNETISM 
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Breaking A 
Largest Selection | “et 


OF | By GEORGE E. MOSLEY 
| Advertising Manager, 


| Seagram Distillers 
(This address, delivered before members 


of the Association of National Advertisers 
contains significant figures on how. sales 
can be increased by means of organized 
display at the point-of-sale—Ed.) 


apier Mache 
Papier AC ec | ATHER than present this subject to 
| R you in an academic way—rather than 
W d | try to apply its principles generally—| 
OO | thought it would be much more realistic if | 


presented it in exactly the same earnest and 





} clinical fashion that we have just come t 
Plaster grips with it before the sales forces of every 
one of our wholesale distributing houses from 
coast-to-coast—using exactly the same slides 
tor the discriminating Display Director who insists upon and the same treatment except that I have 
: . “excerpted” much of it in order to save time 

here. 
The bottleneck of which we speak 1s the 
wholesale salesman who is so habitually n 
more than order taker that he is up to now 


perfection i design, construction and finish. Visit us. 


in most cases a missing link in getting the 


Victor Haida Displays Inc. full forces of the manufacturer's advertising 


and promotion and the retailer to join hands 
° and that is what completes the bottleneck. 

149 W. 24th Street New York City I Now, we have told our distributors and 
distributor’s salesmen that we have been i 
“high conclave” on this situation for some 
| time—and we have told them very candidh 

\ | that because we have a short compact line 
| ot quality products that is not only of extreme 
| dollar value to them in itself, but also, be 

















WATERBURY 


ELECTRIC 
TURNTABLE 





STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you — 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


1328 Kimball Bldg., Chicago 4, IIl. 


cause of its compactness, has never neces 
sitated their “forcing” items with lesser de- 
| mand upon the trade, that they should be 
a very strong position with the retail trade 
and that therefore we could no longer condone 
| 






an attitude of apathy or “Let George do tt 
| toward merchandising effort with the retailer 
| But we did not do this until we had re- 
searched the problem of “Wholesaler Activ 
ities with the Retailer” thoroughly in ever) 
market, and had the facts—and a constructive 
program to back it up. (So, if I can ask 

you now to stretch your imagination to the 
| point where you are an audience of wholesale 


Give SOUND to your Displays liquor salesmen—you are about to be some- 


$9.00 XMAS, EASTER, All Year Round |’! “iste! 



















‘ : : Distributor, we said: In this period 
1 Send us your ideas, we will make custom oa ne ae . see i ‘aia tie 

72 Inch Top recordings to suit your needs and pocketbook. f transition from an abnormal war era 
FIDELITY RECORDINGS flated hy shortages to a normal era stabilized 
For revolving merchandise dis- Wurlitzer Bldg. Cincinnati 2, Ohio by competition, lots of people have got blocked 
plays. Self-starting. Noiseless. in their progress—lots of men are winding 





up as low man on the totem pole because 
conditions have changed and their philosophy 


minute. OPPORTUNITY hasn't. 


Apparently we have many whiskey sales 
115-120 Volt. A.C., 50-60 cycle. 


men in that category today. Men too deliber- 
Capacity 3 lbs. Durable plastic EXCHANGE ately rooted in old habit-forms to meet the 


new and competitive conditions that exist. 


Revolves about 21 times per USE THE 








top and base. Economical to op- 


For any WANT AD purpose: And we're not generalizing, Mr. Distr 

erate. Supplied with 8-ft. cord. POSITION WANTED POSITION VACANT butor! We have just completed surveys 
USED DISPLAY EQUIPMENT FOR SALE among retailers in every one of our markets 

WATERBURY COMPANIES, Inc. REPRESENTATIVES WANTED relative to wholesaler activities with — the 
retailer. And in all but two markets out 0! 

Waterbury, Conn. , 256 surveyed, a very heavy majority of fe 














$3.00 Per Column Inch —CASH WITH ORDFEP ; anvfiemne 
| tailers say that they need merchandisin 
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GETOBER, Tite? 


jssistarice-—-regard it as part of a wholesale 


, 's business to give it to them—and 
lo 1 get it except in the most isolated 


we're going to give you the figures 


and ngs for your territory in detail, bu 
aki he average across the country more 
thar per cent of retailers have said that 
thev nt, and do not get, some or all of the 

1 ¢ services from distributors’ salesmen: 


Display arrangements. 
Sales methods and sales promotion. 
\dvice to clerks on better selling. 


4, Ideas that have proved successful in 
erchandising other products. 

S view of this, Mr. Distributor, in 

iew the fact that you have customers by 

thousands who are saying that you “fall 

Il you permit us to hold up a mirror 

vy for a few minutes, while we all take 
k of ourselves ? 


(There followed a discussion of selling 
technique, preceding the part of the talk de- 
ted to display... Ed.) 
\nd then, gentlemen, amongst a_ portfolio 
ny other merchandising suggestions we 
ave them the following two completely pre- 
tested projects: 
We sl 
ennies, they could create the following 


wowed them how, at the cost of 

118 y  Sé rvices’, right in front of the re- 
es: (and the results of a distributor's 

ilesman instituting such on-the-spot services 
uler we had already care fully checked 
ng over 8,000 of these planned in 

stallations under our Own supervision. ) 

1. This is a sleeve arrangement for dis 
play of the bottle made out of 12 
nches of “Corobuff” and a= slip of 
crumpled foil. 

\ pedestal arrangement made of “Coro 
uff’ for counter or back bar display 
the bottle. 

\ treatment for making the shelt 
sition of our product stand out 
sisting of backing up the shelf with 
olored “Corobuff” and encircling ‘t 


1 
+ 


With eold rope 
: A eit ence Abenonme ith a flasher 
\ cut case arrangement with a flasher 
light inserted in the back and a piece 
glass in the front to make it pilfer- 
proot. 
\1 ve 
he Kardex records we had kept on the 


backed these up by showing some 


ire-tested accounts—these records of 
ases shipped clearly showing that where the 

lesale salesman has increased his stand- 
ng with the 
has increased his business. 


retailer through services like 


hen we presented the second of these 
jects with this approach: 

\ Nstributor, in addition to our enormous 
r demand—in addition to the millions 


W ether they see it displayed or not 


ind insist upon Seagram's because of 

ity of the product or the effectiveness 

lvertising—there is another vast con 

tential among the millions who hav 

rably comparing Seagram’s in their 

are on the threshold of buying 

tl would cross that threshold if ther 

ver igh display at the point-of-sale to 
them to do so. 

ttleneck at the point-of-sale that 

k this additional potential flow of 

Is a specific condition with which 

all acquainted. 


w let us show you what happens 
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The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 





MANIKING WITH MAGNETISM 
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ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 


Conventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 





Send for Bulletin No. 471 
GoldE Manufacturing Co. | 


1222-A West Madison St., Cnicaqgo 7, IIb 
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PERFECT SETTING FOR SUCCESSFUL 





No. 377 Chair in Gangs. 
Well-planned installations of 
Royalchrome Chairsin gangs 
—individual pieces rigidly 
and compactly assembled in 
units of two or more, 


seating service from one source. 


DISPLAY WORLD 


SELLING! 


SUPERBLY STYLED 

























To your store’s setting for selling, 
ROYALCHROME contributes air-cushioned 
comfort... trim, flowing lines .. . rich, 
Super-Tuftex leatherette colors... 
great structural strength and dura- 
bility. The Royal way, you'll discover, 
is the right way to buy. Write our 
Display Division now for Royal Cata- 
log illustrating other display furniture, 
lounge and office groups — a complete 





No. 358 
Shoe Mirror 


No. 350 
Shoe Fitting Stool 


ROYAL METAL MFG. CO. 
175F North Michigan Ave. + Chicago 1 
NEW YORK ¢ LOS ANGELES ¢ PRESTON ¢ ONT. 














Invited 


Jobber Inquiries 





brighter \WINKLE-LITES 


“The Sure Key To 
DAZZLING DISPLAYS 


You must order now to have 
these popular lights for 


Xmas Displays 
¢ Surprisingly low-priced! 


e@ Multip’e hook-up, with or without 


transformer. 
Series hook-up. 


For indoor or outdoor use. 


Complete with bulbs installed, boxed 
individually or bulk packed. 


@ All merchandise approved and guar- 
anteed. 


4 NOEL 4 


WManupacturing Co, Jue. vert. io 


136-138 EAST 122nd STREET, NEW YORK 35, N. Y. 


° 

© Custom built to your specifications. 
© 

t) 


“COMPLETE ENGINEERING AND MFG. SERVICE EOR ELECTRIFYING DISPLAYS.” 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


pular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 


29802 W. 76th St los Angeles 43, Calif. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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when you crack that bottleneck. Let us shoy 
you, Mr. Distributor, the extent to which you 
can increase your business when you succeed 
in booking your outlets for organized Sea. 
gram merchandising efforts. 

Here is an organized plan that was installed 
in 676 outlets in one territory, involving a 
window, counter, shelf, and floor display, 

3ut first, the plan involved testing th plan 
We took a list of stores and made a before 
installation check and an after installation 
check. We checked the same three days of 
one week against the same three days of an- 
other week, during the same four business 
hours. We checked every brand—every sale 

Now, on the screen you see how this in- 
stallation was carried out. Here is the window 
before “Seagramizing” and after. Here are 
the counter and shelf before “Seagramizing”, 


And here is the floor before “ 


’ and after. 


and after. 
gramizing’ 


Sea- 


just 
saying. 
the bottle- 
happens when 

force is set 


ordinary photographs 
perhaps you're 


Just 
installations 


But 


ordinary 


happens when 
neck is See what 
enough reminder 
up to readily get to work on this huge, un- 
tapped, “other” market—the millions of ad- 
ditional customers who will buy our goods if 
they are adequately displayed. 

Here are the actual results after this plan 
was installed: 


see what 
cracked. 
point-of-sale 


Store No. 1 sold 53 bottles against 18 
before. 
Store No. 2 sold 47 bottles against 19 
before. 
Store No. 3 sold 66 bottles against 29 
before. 
Store No. 4 sold 21 bottles against 1] 
before. 
Store No. 5 sold 35 bottles against 9 
before. 
And so on—to a total of 121 per cent.in- 


from organized display 
Distributor—100 per cent 


business 


Mr. 


crease in 


Think of it, 


increases in business are lying in wait for 
you! You can double your earnings if you 
can “Sell Display.” 

And the way to sell Seagram display, Mr 


Distributor, is not to put your tail between 
your legs when the retailer says, “Why dis- 
play Seagram? Seagram sells itself.” 


Right there, Mr. Distributor, is where you 


go back to your four cardinal rules—‘Create 
value for what you have—and transform it 
into a benefit to the retailer.” 

Right there is where you go to work on 
the principle that every retailer has a basic 
instinct to trade up. 

And therefore the way to make the re 
tailer worth more to Seagram and to you 1s 
to make him see what Seagram methods are 
really worth to him. 

And what is there in Seagram methods 
that is worth something to the ret Miler 2 What 


is the quickest description you can give It, $ 


that the retailer can see its value? 

It's just this. By and large, the Seagram 
methods boil down to advertising and pro 
motion versus pricing. ; 

Make advertising and promotion work 10f 
you ea make it work for the retailer 

Display! Display! Display! 

For yr is just about the one, outstanding 
scientific field selling principle in packaged 
goods: Keep it in front of the publi and 


you will keep in front of competition! 
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~— Southern Group's Plans 
Phys. Announced In Detail 





r} . 
a er \Itl h reported in brief elsewhere in 
lized Sea. this 1s the following complete announce- 

, ment ived just at press time lists in 
S , § detail recent activities of the Southern 
— Displ \ssociation. According to J. F. rng 
Ps. ” € Thom , promotion manager ot the SDA, R S RVICE 
pith ‘i he following have been appointed to the “Tuffy” is the answer to 
-_ an board of directors : : . Buyers’ clamor for a really 

Francis Boyd, Coyle-Richardson, Charles- strong hanger that is primarily 


nstallation designed for COATS and yet 
adaptable to other uses. Extra 


weight and girder-type cons- 


ton, W. Va.; Leon Salmon, L. S. Good 
e days ¢ ’ : ' ] . -Vv 
eyS Ol F .pany, Wheeling, W. Va.; F. V. Hernan- 


ws dez, Popular Dry Goods Company, El Paso; - . 
r business ~tbe akin. ‘Soevich's: * le F. O. struction make Tuffy practically 
ity on Rever, Diamond’s, Phoenix; Norris Hol- unbreakable. , : 
. oe ingsworth, Thalhimer Brothers, Richmond; Tuffy is made in three dif- 
1e window Hush McWilliams, Frost Brothers, San ferent styles to cover a wide 
Here are | itonio; Phillip J. Sandman, H. P. Selman | range of uses. Cheice of 
ramizing”, — ‘ baronial Pollock REGULAR or EXTRA LENGTH 
fore “Sea. Company, Louisville ; Ray Collier, — | hooks. When writing for de- 

‘ Stores Company, Fort Smith, Ark.; . J. | tails refer to style numbers. 

atterson, Weiss & Goldring, Alexandria, | 

ordinary J. [a.: Ralph Egurola, Steinfeld’s, Tucson; “Torre” FEATURES 


iEugene Turner, Geo. Muse Clothing Com- | % DIMENSIONS: 17" long—top 
NO. DLMC rib width 9/16" 

% HOOK HEIGHT 5" above top 
of hanger — short standard 
hook. 3"' from top of hanger 

%& CHROME PLATED extra heavy 
9 gauge wire hooks 

%& MOULDED OF virgin crystal 
clear Polystyrene 

% PRODUCT of 49 years of 
hanger manufacturing 

WRITE FOR PRICES AND PARTICULARS experience 


atney olemplee &S0n Ine. 


ept. DZ 28 NORFOLK’ ST., NEW YORK 2, N. Y. 


he bottles J pany, Atlanta. 
ens when Leonard Pons, D. H. Holmes Company, 
‘ce is set | New Orleans; John Sorenson, Battlestein’s, 
huge, un- | Houston; L. L. Wilkins, Maas Brothers, 
ns of ad- | St. Petersburg, Fla.; Joseph Dultz, Pizitz, 
Birmingham; Joseph Apolinsky, Loveman, 
Joseph & Loeb, Birmingham; N. N. Scott, 
this plan | Belk’s Department Store, Columbia, S. C.: 
Chuck Ferrell, Lowenstein’s, Memphis; W. 
\. Conlan, Ivey’s, Asheville, N. C.; H. H. 
Hawkins, J. R. Milner Company, Lynch- 
burg, Va.; A. W. Rabbitt, Brown-Dunkin, 
lulsa; Howard Backer, Stix, Baer & Fuller 
Company, St. Louis; Gwen Epting, Kirven’s, 
Columbus, Ga.; Tom L. Gee, Barth’s, Okla- 
homa City; R. E. Moriarty, Stripling’s, Fort 
Worth, and N. B. Wiggins, Hemphill-Wells 
ompany, Lubbock, Texas. 

Thompson continues: Plans are already 
the making for the annual Market Week 
ind Conference to be held in Fort Worth 
\pril 16 through April 19, 1950. In 
rder to assure maximum attendance at 
this first fall showing in the United States, | 
letters and other material will be sent to | 

top management of stores as well as to 
isplay directors. Publicity will also be | 

t to the fashion and shoe exhibitors of 

e Southwest, and to members of the 
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The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 


splay, Mr 
1 between 
Why dis- 
a 

vhere you 
-— “Create 
nsform tt 


association. 
tative plans for the Market Week are 
it a fast-moving, streamlined 
fegistration will be on Saturday, 
On Sunday morning, April 16, 
work - p urnament will be held on_ the 
is a basic Colonial Country Club course. On 
noon there will be a_ business 
e the re Pmecting and election of officers. Sunday 


to you » will be a cocktail party. 












‘thods are M morning until noon, a display | 
methods outstanding speakers to be MANIKINS WITH MAGNETISM 
; late! 
er? What noon, April 17, through Wednes- 
give I, 19, reserved entirely for manu- 
d exhibitors, with no interrup- 
Seagram » daytime meetings. 
and pr Mor evening, April 17. A tour through om 
me |-Vultee, the world’s largest PE 4 i | Ug | 
work 1of rplar lant, where the B-36, the world’s | 4 
uiler ber, is made. 
evening, April 18. Ranch party, U UND R P 
itst nding, iJ nd rodeo | D A ° 5 e)° A e a A 
packager Wed iy evening, April 19. Dinner | Re 
ublic—at ontinued on page 101) a oes : es ee 
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KRYSTALITE DISPLAYS 


KRYSTALITE GIANT SNO-PANELS—SLABS 


USE KRYSTALITE SNO-PANELS 
AND SNO-BOARDS 
Typical Krystalite Panel Sizes: 


— 20''x100''x2"" — 20"x 36'x2" 
“s 72''x4"" — 10x 72"xt" — 12"x100"x3" 


ilers inqutries invited—Samples on reques 


9lo-buile 


PRODUCTS, Incorporated 
6415 N. California Ave. Chicago 45, 


15°'xl00"'x1" 














HAMBERGER 


FAMOUS FOR 
THE BEST IN 


DISPLAY 
DECORATIONS 


VISIT OUR SHOWROOM 
WHEN IN NEW YORK 


DAVID HAMBERGER Inc. 


Display Decorations 


115 W. 31st ST.. NEW YORK CITY | 











DIisPLay wooed? 








NEW YORK DISPLAYS ARE 
PRACTICAL AND IMAGINATIVE 


[Continued from page 37] 


collection, designed in 


Halpert”™ 
gowns 


America for Joseph 


kor this great occasion, numerous 


and suits were shown on two levels. 


Henry Callahan used blow-ups of the facade 
of an 1&th century building 


on the first and 


, with mannequins 
floors as 
actual window 


appearing second 


well as on the street within the 


Here 


panion nm 


a woman in black mo:re and her com 


black taffeta stand on an iron bal- 


cony while others in formal dress look out 


at people below in street clothes. 
in this group showed the 
glimpse of 
apparel 


of windows 
\nother 


designer's 


display 


establishment with a 


wild activity in the workrooms where 


was being cut, draped and 


clutter of fabrics and sewing implements, 


while a fashion show was in progress on the 
floor above The same settings served as 
backgrounds for several weeks. 

















pei 




















—The two displays pictured here are by Gene 
Moore, Bonwit Teller's— 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Raven 
Criginals 


225 Fifth Ave., New York 10, N. Y. 

















finished in a | 


TURNTABLE 
GEAR BOX 


REDUCES MOTOR SPEED 
@ 800:1 Reduction 
@ High Torque at exceptionally low 
speeds from any small motor 
@ Permanently sealed in oil for long 
life and continuous operation 
© Simple to attach to ANY small 





$1.95 
mounting Complete with 
Mounting 
Bracket 
Add 2£c each for mailing charge. 


motor 

@ May be used with 
bracket as shown or in your own 
mounting. 





Send check or M.O. 
25 or more, sent 


YOUR SATISFAC- 


ORDERING INFORMATION: 
with small orders. Large orders, 
open account to rated accounts. 
TION GUARANTEED. 


ELECTRONIC SALES CO., pep:. pw. 


54244 N. LaCienega Blvd. Los Angeles 48, Calif. 














FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft 


and full ream rolls. Carried in stock 
in 25 colors. 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y 
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PRICE CARD and 


Threads with your eyes shut 
Write for Illustrated Price List 
on Our Sales Help and Time Savers. 
RUDOLF ORTHWINE va ee 
503 W. 33rd St., New York 1, 








48 DISPLAY CARD HOLDERS 
Ys} WINDOW TRIMMER'S TOOL 
sie SNAP-IN TAG NEEDLES 
2 U. S. Pat. No. 241617 











e PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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two 
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1.95 
ylete with 
punting 
racket 
ge. 
bh 
« or M.O. 
more, sent 
SATISFAC- 
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Jept. DW-3 
s 48, Calif. 
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G Moore, display director at Bonwit 
Tell: arranged three windows with imag- 
ination, and taste, each being one of a series 
of ei In the first, golden colored burlap 


and eat in an identical shade made an 
y attractive niche for “Bonwit’s per- 


18 
nen on new suits, pointing to the straighter 
skirt Upright panels of the burlap, edged 
with a glistening fringe of the golden blades 
of grain, were graduated toward the brilliant 
blue wall before which the mannequin stood. 
The golden tone was carried out further in 


the sawdust which covered the floor. 
Another, with the theme, “We like eclip- 
tical black with a tiny flicker of white” was 
a trium h of subtle simplicity. A solid white 
frame was used to mask off a portion of the 
window, this, near the window glass, having 
an opening edged with white bamboo. The 
shape of this pointed arch was repeated 
three times by crossed bamboo poles, dimin- 


ishing in thickness and height to form a 
corridor behind the figure, which wore a 
black gown with emphasis on the hip-accent 


white gloves and white ermine neckpiece 
providing the “flicker of white”. Dried grasses 
and seed pods sprayed white were tied with 
white rafha to the forward frame. White 
sand on the floor and a brilliant blue wall 
completed the scheme. 

Acain at Bonwit’s, copy read, “Of our 
time, B. H. Wragge exclusives with the soft- 
er feeling of fall”. Of our time also was the 
simple white wood lattice platform and panel, 
hacked by unbleached muslin through which 
light filtered. As an abstract background, 
it did not detract from the classic apparel 
shown. One outfit was a brown and white 
checked wool and the other taupe with wool 
skirt, velveteen vest and silk blouse. The 
blue wall was the only definite contrast. 





lvel Corporation Wins 
DMAA Recognition 


[vel Corporation, exhibit builder of Cor 
ona, N. Y., has been awarded the Direct 
Mail Advertising Association's formal cer- 
tificate for the company’s exhibit direct mail 
campaign as being judged the 1949 national 
“Best of Industry” it represents. Formal 
presentation was made September 21 at the 
opening session of the DMAA’s 32nd an- 
nual conference and exposition in Chicago. 


Floating Exhibition 
Planned For U. S. Goods 


Something novel in the way of exhibitions 
or trade fairs is being planned by Arthur 
Herts, exporter and importer, and will take 
the form of an exhibit ship carrying Amer- 
can merchandise for display in 33 foreign 
ports. Handled by Exhibition Ships, Inc., 
7 Wall street, New York City, the project 
wou rovide for 300 exhibit booths of 150 
square teet each, and the cost of each would 
inclu meals and accomodations for the 
re] tative of the company showing its 
Wa 








n't forget—send in your news 
‘tems about all happenings in the 
dis lay field: births, deaths, marriages, 
2es of position, anything pertain- 
) display or displaymen anywhere. 
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a SANTA with a SOCh 




















So much so, in fact, that we repeat 
the sensational success of last year. 


SANTA SUITS 


of Lustrous, Deep-Pile 
Red and White Plush 


Rich, full head-dress and beard of 
extremely realistic white wool, as 
illustrated. Red plush Santa cap 
with white plush trim and tipped 
with jaunty large white pom pom. 
Red plush coat with white plush 
trim and white plush belt with 
buckle. Glistening black heavy 
leather-like leggings, trimmed with 
white plush. Complete suit lined 
with sateen. Made in large size only. 


$50 complete F. O. B. Pittsburgh 
Mail orders filled promptly 





ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. 

















EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


LAUREL ROPING 


Per yard $ .14 
250 yards, per yard 12 
500 yards or over, per yard 101% 
WHITE PINE ROPING 
Per yard $ .16 
250 yards or over, per yard 14 
HEMLOCK ROPING 
Per yard $ .16 
250 yards or over, per yard 14 


SOUTHERN WILD SMILAX 


(F. O. B. Packing Plant in Ala.) 


Per 60 Ib. case (Covers 600 sq. ft.) $7.50 
5 cases or over, per case 6.00 
Per half-case __. 4.00 


These are Natural Fresh Cut Evergreens (Not Preserved), and should be 
erected soon after arrival. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 


CAROLINA FOILAGE €0.,  siornt carouna 
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COME TO CALIFORNIA 
[Continued from page 41] 


which curled up realistically from the fluor 
coiling around the mannequins. Access ing dat 
were fastened to these coils. The copy was aw 
lettered in smoke-gray on a pane of clear pla 
glass set at an angle in the front of the 
window. bas 
“A Toast to Fall” was the title of a series of | 
of nine fall fashion windows also done by ia 
Rosner. The windows were promoting chase 
toast colored fashions with brown accessories vo pb 
for the fall. The central section of the back- worl 
ground was made up of brown panels outlined siataaiaul 


+ 
+ 
+ 
a 
a 
> 
a 
he 
) + 
No. LMC Here is a plastic combination No. LP The same rugged hanger as No. > | and -toteemed ke gold clay. From the two plans 
* 
a 
* 
» 
. 
7 
> 
ve 
ae 





skirt hanger that is really rugged. Nickle LMC but without the clip attachment. 
plated adjustable metal clips on a rust Available in the 14'' Teen-age size and the 
resistant heavy rod. The 14" and 17" sizes full 17'"' Ladies’ size. Both sizes may be had 
come in transparent Clear, Red, Blue and in transparent Clear, Red, Amber and 
Amber. The children's 12" size may be had Blue. This hanger may also be ordered with 
in Crystal Clear, opaque Blue and Pink. LONG HOOKS for coats. 


WRITE FOR PRICES AND PARTICULARS 


abnty Ole bt E- Sona Ine. 


side-panels gold hands emerged holding cham- oa 
pagne glasses filled with earrings, as if they 
were toasting the two mannequins standing 
in front of the panels. In the foreground a 
gold bucket held champagne bottles, a hat 
and accessories. The reader was painted in Many 
gold on a sheet of glass which was placed For M 
behind the bucket and held by a gold hand 
which protruded from the floor. 
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Rosner also did a rather interesting treat- : - 
Dept. Ney 28 NORFOLK @ST., NEW YORK 2, N. Y. ment of the new fall silhouette. Two manne- sai 
quins were used in each window. But in vee 
between them Rosner placed a chicken-wire bee r 
figure that was an informal outline of the ree 7 
i : ee a . 2 new silhouette. The color combination in eee by 
a this particular window, incidentally, was very pagers 
NG FOR ER IN yA > 4 ; attractive—gunmetal with shocking pink. ‘ ons 
coon v ARE! / Fall sportswear for men bowed in at Des- ; ‘ = 
ma as . i mond’s where Display Director Harold L. a Bow 
F | 3 : ? \ Kelly used natural foliage and real tree stumps 7 i 
| to set the mood for his background. Realistic res 
io ae Being Formed > j papier mache ducks were used in each foliage The G 
group to emphasize the sports approach. The vlstis: 
3 We URRICULUM ” merchandise in this series was arranged in ‘piste. 
Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior tga ee being ~ crag etetige rato W agne 
Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares, md — a —_ "9 = . er, Inc., F 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. ; while another group was strictly informal, \dl 
FACULTY 3 with hattle-jackets, plaid shirts and _ leisure Lover 
/ in hats. Kelly doesn’t use partitions between lor A 
MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor these various units, preferring to let customers Raver 
Display Manager, Bonwit. Teller Formerly of Display Dept, Beck Shoe Stores K ; see all of the closely related displays at one pan) 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor Be glance. The background followed the fall Jerthe; 
- Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier atmosphere, being a light tan, while the floor Decora 
5 ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College Was covered in deep maroon. Fabric: 
: ; We couldn't close this month’s article Art Mi 
. — without a word on displays in Hollywood Schack 
The Nation's wanter a! NATIONAL DISPLAY | INSTIT T during the past month. Almost every store, A hia 
i a be it major department store or small deli- play M 
; catessen, had a baseball display in the win- ha 
r School of Window Display ° i dow. These ranged from the very ornate nétha \ 
| with comical papier mache figures to a group Inc. B 
Write for Descriptive Booklet : PH | L A D F L Pp H | A 6 : of photographs of baseball players. The reason Dave $ 
for all this excitement was a baseball team be cpee, 
known as the Hollywood Stars. The Stars elier C 
° are members of the Pacific Coast League, DOratio 
Breathless Translucent Beauty at an Affordable Price! that fast triple-A outht that hits sports samt ig 


headlines every winter with its annual demand ‘ee 
| N 0 W F L A K E S a ee vino 
| Anyway, for the first time in history, the cipal e 


S Hollywood Stars were leading the league 

but the boys had begun to slip and Oakland —— 
u 1/ ia | : . = ~ 
In 6 fascinating designs 4" to 10’ ] 8 PER GROSS crept up to within two games of the Stars Ww 





@M ASSORTED So Hollywood merchants got together and read 
greed to feature displays honoring the Holly- Sery 
; - es : or ood Stars. Janners pre thrown = across es 
@ Applied to the glass in a jiffy @ Used in America's greatest stores 3 “ om . me vd tl cone ot a ' ’ 
. Olly WOOC oulevard ane 1e Ow got as erla 
@ Tremendous coverage at little cost @ Samples on request had as Brooklyn or Cleveland. And_ the to. 
Stars came through with a bang, winning the cons 
pennant by five games. As any good dis- char 
ARKOW-LEWIS 705 ARCH STREET aym: 4 Hy that’s just one more cour 


& playman will tell you 
A Ss S O * I A T E S PHILADELPHIA 6 piece of evidence of the value of display ! = 
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SOUTHERN GROUP'S PLANS 
ANNOUNCED IN DETAIL 


[Continued from page 97] 


floor show and_ presentation of 
aw s to all winners in the window dis- 
play and card-writing contests. 
Fijtertainment will be planned on_ the 
has of former International Association 
of Display shows, in which books of tickets 
overing all special features may be _ pur- 


| at the registration desk. 


} 
nas 
Cilda t 


Mrs. B. E. Chester, chairman of the 
women's entertainment committee, has an- 
nounced that her committee is working on 
plans for daily activities that will be of 
especial interest to visiting wives. 

\l] in all, every effort will be made to 


make the 1950 Market Week in Fort Worth 
one of the most successful of all times 
Many Reserve Space 

For Market Week 


John F. Bowman, Jr., managing directo1 
i the National Association of Display In 
dustries, makes known that 45 firms had 
ilready been allocated Display Market 
Week space as early as September 17, and 
that more reservations are being received 
dail The annual December Market Week 
will be held in New York City December 
1-15, with the Hotel New Yorker as 

juarters. Indications are that around 


mdred firms will participate, according 
to Bowman. 


The following had been assigned space 
as of September 17: Walters Display, Inc., 
The Greneker Corporation, Doerr & Asso- 
clate \usten Display, Allied Display Ma- 


Garrison- 
Madisonia, 


terials, S.  Liebmann 
Wagner Company, 
Inc., Frankel 


Studio, 
Oltmanns, 


Associates, Inc. 


\dler-Jones Company, Frederic Wein 
Bulkley, Dunton & Co., Leo Prager, 

Inc., A. Lutz, Zaria, Scheuer Creations, Inc., 
Favrex Designs, Earl W. Gasthoff Com 
pany, Korrect-Way Displays, Brunn & 


Bertheim, Fawnfield Decorations, Botanical 
Decorative Supply Company, Park Lane 
Fabrics, Inc., James A. Cole, Inc., Silvestri 
\rt Mfg. Company, General Display Studio, 
Schack’s, Inc. 
Associates, Columbia Dis- 
Materials, Tedel Creations, Mileo Man- 
nequins, Decorative Novelty Company, Rey- 
burn Mfg. Company, Lustra-Cite Industries, 
Inc., Bois Smith Studios, Gardner Displays, 
Dave Starkman, Arrow Decorating & Fix- 
Company, The Moortgat Studio, Swiv 
Company, Inc., Decorative Plant Cor- 


\rkow-Lewis 


ition, New Style Studio, Gustave Rub 
Inc., and Laverne Originals. 
usual, many of the New York City 


ers of the NADI will have their prin- 


exhibits in their showrooms. 





We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 

zebras (stuffed), or for general 
nsultation on display problems. No 
arge is made for this service, of 
urse, 
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MANIKINS WITH MAGNETISM 


ms of fashion significance 


The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 


















Design A-103 
Size 15'*x90"" 
3.50 each 


BLADE & HELEN 


Design A-701 


Twenty-two distinctive designs in washable oil 


STREETS 


md 
%_% 





Pore De 


ri] 


%, 


_— five Wharals 


in exclusive designs for 


Christmas Selling 


on heavy offset paper 


Colorful - Durable - Inexpensive 


All Seasons — Christmas and Winter 
In Various Sizes 
Ask for descriptive details 
Some desirable jobber and sales representative 


territories available. 


4 NH 











| “WW 


Display Division 





Size 15'' x 90°" 





Design A-108 
Size 15''x90"" 
6 or more, 
$3.25 each 


CINCINNATI 16, OHIO 
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WOOD LETTERS 


FOR ALL PURPOSES 


TRAFFIC SIGNS 
For Christmas Shoppers 





i @) dyer ost a kele)>: 


Ledge Letters 
In Christmas Colors 








Trade Marks Reproduced 


Dispay OFYTS 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH, 





POR B@eatistTic 


DISPLAYS 


~6ehbosee” 


EATON BROTHERS 
CORP. 
HAMBURG, N. Y. 





DISPLAY WORLD 


Matzer Wins Top Prize 


In Cincinnati Contest 

First place in the department store classifi- 
cation of the annual display contest sponsored 
locally for the benefit of the Cincinnati 
Symphony Orchestra has awarded to 
Andrew Matzer, display director of Rollman 
& Sons Second prize went to 
William Grover, H. & S. Pogue Company. 
with Ralph Gollahon, John Shilitto Company, 
placing third. 


Winners 


been 
Company. 
shops 


in the apparel specialty 


were Russell C. Kehrt, Jenny’s, first; Virgil 
Ochiltree, Bond's, second, and Henry Harris, 
third. 


Loring Andrews took first place in the 
specialty (not apparel) fol- 
lowed by Harold Smith Gift Shop and Artemis 


shops division, 


Beauty Salon respectively Crocker Fels, 


surgical supply firm, won honorable mention. 


Winners in the institutional division were 
Cincinnati Gas & Electric Company, first; 
Delta Air Lines, second, and Radio Station 
WSAI, third 

The Display Club of Greater Cincinnati, 


which plays an active role in all civic pro- 


motions of this type, was instrumental in 
securing an unusually large number of dis- 
plays to publicize the event. 
Canadian Distributor 
Appointed By Duplex 

Fred Gallagher & Son, 135 Murray street, 


Ottawa, has been named Canadian distributor 


by Duplex Display & Manufacturing Com- 

pany, Philadelphia. The Pennsylvania — firm 

is manutacturer of “Plast:-Coil”, introduced 
short time ago as a display material 


49% 


Anniversary 
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Max Rogers Appointed 
By L. A. Darling 


The L. A. Darling Company, Bronson, 
Mich., announces the appointment of Max 
Rogers to the sales division of the New 


York City office, headed by Vice-president L, 


C. O'Keefe. Rogers will contact and service 
the company’s customers in the metropolitan 
area. 

Kogers is completely experienced with 
Darling’s products and has a thorough under- 
store display problems, having 


A. Darling Company 


standing of 
heen employed in the L. 


executive sales offices at Bronson for more 


than two years 





—This giant cake was used in the vista window of Foley's, Houston, for the store's 49th anni- 


versary sale. 


It was 14 feet in diameter and 12 feet high. 


Although the cake was constructed 


of wallboard and lumber, all of the decorations were in actual cake icing containing over 350 


pounds of sugar. 
real’ cake. 


did the actual icing in the window. 


The result was so realistic that one newspaper account described it as a 
Enormous crowds gathered to watch while three professional cake decorators 
Frank Vermilye is display director— 


| 
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Late Developments 


in Point-Of-Sale 





| 
son, The bounteous 1949 crop of the multi- | 
May ourpose Michigan apple is being given point- | 
<p an romotion that is extremely tantaliz- | = S f east to eoast 
t L. ing to the eye. The Michigan State Apple | _ ms of fashion significance 
ommission is now distributing the new point- | ? ‘ i‘ 
f-sale display packet to super-markets and | 
ther food stores. 


Principal element in the campaign is an 
wrresting and life-like centerpiece that shows 
the “Michigan Apple Girl” holding an up- 
ended basket from which actual size (but 
ardboard only) Michigan apples are falling. 
The full color center-piece achieves a two- 
Jane effect on a single plane display when 
the basket of apples is pushed forward and 
eld away from the rest of the die-cut display 
y a small cardboard strut. 


The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 







Die-cut apples, 5 inches in size, for festoon- 
ng, cord-hanging, and other uses are included 
in the point-of-sale material which was de- 
signed and lithographed by Einson-Freeman 
Company, Long Island City, N. Y. The same 
frm is responsible for the other point-of-sale 
lisplays described in the following paragraphs, 
xcept where noted. 


aul monde 


MANIKINS WITH MAGNETISM 








Telechron, Inc., Ashland, Mass., is wrapping 


ip two popular price electric clock assort- 
ments in “merchandise with display pro- 

tions” that provide generous turnover and 
vice sales volume, according to R. T. Woodward, 
itan nanager of marketing for the firm. Acknowl- 





urge of mating far the dim: Ackuowt MILLER’S DISPLAY FIXTURES, LTD. 


vith nfluence is shown in the fact that Telechron’s —— 1442 PEEL STREET MONTREAL, QUEBEC 











der- llustrated broadside to the trade gives equal 2 MR. I. MILLER, exclusive Korrect-Way distributor 
ying lling to the items, prices and profits and to ~ ae : 

any lel-Sell . the Traffic-Stopper” display. 

lore [he unit itself is compact and displays | 


cks; it is versatile, since it can be 





r counter, window or showcase; it is 
ble, since it forms an eight-clock island 
isplay, and it links the clocks to the 
splay as well as providing a method of 
he cords. The colorful three-dimen- 
hographed displays are 18 inches high, 

l inches wide, and 7 inches deep 
Standard Laboratories, Inc., New York City, 
gin distribution to drug stores of a 


ANOTHER WINNER! 


REINDEER DISPLAYER 


18"' disc of beaver board 
3/16" thick. Background of 
blue morie — sprinkled with 


mw ithedectimmoneicn: Betis i aes - - 
t Hime nsional display card, de igned gleaming stars—2 reindeer 

George Reiner, to promote the company’s life like i ti 
Sloan’s Balm”. Featuring a pop-up Ht ee oe oan 
stration of the package when set up, the raised off skyline, and leap- 
play = an ca pone! and ign in ing over clouds of angel 

i ird and window display sizes. ftec- ° . 

‘ive use of red, gray and black on a white hair. Wood shelf included. 
tock has been made to achieve an ethical Shipped assembled, post- 


edical atmosphere. This display was printed 
Bressoud, New York City. 
\ colortul lithographed notion display and 


7 ms ‘ and featuring a glamorous life size Ss .5O CHECK WITH ORDER PLEASE 


yer spearhead a new point-of-sale 


paid. Sold in sets of 2 only. 





et eS & ee oe EACH JOBBERS INQUIRIES INVITED 
exolite’”’. In the motion d splay the PACKED 2 TO A CARTON 


m swings rhythmically as he applies 


“ie paint to the wall in the background. 1212 AVENUE I (EYE) 
Motion is supplied by a plug-in solenoid. The D i ° ra C T S A L E S ¢€ Oo ¢ BROOKLYN 30, N. Y. 
ret ension display introduces a “color 

element in the promotion, for the 

















the fabric held by a woman standing | 

painter harmonizes with the color USE THE | ORIGINAL A 
| lied to the wall. It isa tie-up that || OPPORTUNITY EXCHANGE COSTUMES of YESTERDAY 
f window shoppers in particular will For any WANT AD purpose: | Rent from 
0 to catch. POSITION WANTED POSITION VACANT KATHERINE BURR FLEMING 
three-dimension floor stand, which USED DISPLAY EQUIPMENT FOR SALE 76 Rogers St. Branford, Conn. 
* enough to hold many full cans of REPRESENTATIVES WANTED Phone: New Haven 8-1836 


$3.00 Per Column Inch — CASH WITH ORDER | Write for circular of photos. 











’. the life-size figure is of a woman 
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Made any size from photos or finished art, single piece up to 8x 14 ft. 


Mounted on 7/16 HOMASOTE. Finest quality and experienced workman- 


ship. Reasonable delivery time. 


idelameleleoliitelalelMmlanicldulcliloliMm deli-me ome iil 


WEST-DEMPSTER CO., 108 W. LYON, GRAND RAPIDS 2, MICHIGAN 











oO 


Jobbers: 


For Stockroom Use. 





ive. All sizes from 1 to 50. 
high, 4 wide. Each 


vider. 

ance. 
half sizes. 
diameter. 





the rack. 


wide. 


S$iZ@S . « e« 


Each 





Large discounts make these items very attractive for you. 
for samples, catalogues and discounts. 


The white pressed cardboard 
iivider has been proved successful for many years. 
An excellent divider for stockrooms. 


Actual size 12” 1Oc 


Round lumarith (non-inflammable celluloid) size di- 
Cannot fall off the rack. Beautiful in appear- 
All sizes carried in stock from 1 to 54, also 
Actual size of divider 2°,” 


Fits any rack. Each. ; 


The New "SEE SIZE" 


Our latest plastic size divider with 
interchangeable sizes. Can’‘t fall off 
Made of heavy moulded 
plastic with a window in which the 
proper size is inserted. Can show 
one size on one side, another size 
74%" long by 33%” 
In white or black plastic. 
to 60, including half 
Also A-Z for layaways. 
Complete with insert. 


Extra inserts 714¢ each) 35cy 


on the other. 


Sizes from 1 


NATIONAL HANGER CO., Inc. 


Headquarters for Rack Size Dividers 


Write 


Very inexpen- 


10c 








253 W. 26th St. 
New York City 1 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 

















EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Produce display effects impossible with 
lines of display flowers Unsurpassed 
Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORE 18, N. Y. 


regular 
beauty 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
© 

$3.00 Per Colura Inch — CASH WITH ORDER 
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and is 5 feet 2 inches in height. The colo; 
chips she is holding are part of the litho 
graphed display. The stand beside her js 35 
inches high. The new displays are now being 
distributed to dealers throughout the Unite, 
States. 

Sales Builders, Inc., Angele dis 
tributor of Max Factor “Hollywood” mak 
up is currently releasing a new autum 
point-of-sale display package to Max Fa 
tor dealers throughout the United States 

The campaign consists of eight full color 


Los 


one and two plane, lithographed displays 
suitable for large and small window jy 
stallations and counter displays.  Individy 


collectively the displays 
the new lip colors of Max 
face powder, etc. The principal element js 
a full color, two plane center card 30 by 
40 inches, advertising “Fashion’s New Li 
stick Shades” and featuring Barbara Hak 
of Columbia Pictures. Two. side cards 
each 16 by 20 inches, feature related items 
The silhouetted fashion figure on the center 
silhouetted die-cut 
are held outward from the displays 
struts, to give dimen 
enliven the illustration. 
tionally effective, the silhouettes are cor 
respondingly practical in construction. The 


ally and leature 


Factor, roug 


card, heads on the sid 
cards, 
by small cardboard 


sion and Prome 


figure, for example, is fastened to the cen 
ter card with grommets. It pivots down 
ward to rest flat against the 30 by 40 piec 
when folded vertically to 
shipping package. Side card heads also lie 
flat in shipping. All displays are 
and easily set up for installation. 
Lamont, Corliss & Co., New York Cit) 
is one national advertiser that 1s 
aware of the “pick up” volume to be 
obtained from strategically placed merchan- 
seldom that grocer) 
shops anywhere 


make a compact 


quickl 


keenly 


sales 


dising displays. It is 


stores and delicatessen 
lack one of the eye-catching floor 


stands for one or more of the famed Nestles 


firm's 


chocolate products. 


Currently, the company is distributing a1 
eye-catching jumble basket floor stand for 
Nestle’s making 


semi-sweet chocolate for 


“Toll House” cookies, as well as a colorful 
new stand to feature the firm’s chocolate 
bars. The new stand is 18 inches wide, 14 


inches deep and 44 inches in height, wit! 
two shelves for display of the bars, plus 


eye-level spots for dealer “write-in” 0 
prices A lower shelf holds the supply 0 
a flat plane, while the upper shelf 


arranged to display the bars at an angle 
Contrast in position of the merchandise - 
angled and level is said to heighten the 
eve appeal. 

Louis, 1s now 
window 


Anheuser-Busch, Inc., St. 
distributing a full floor and 
to grocers, delicatessens and _ other 


color 
display 
Budweiser 
size, deceptis ely 


dealers: it consists of a life 
real picture of a waitress 
extending a tray full of cheese and cold 
cuts and several bottles of beer. The asso 
ciated item angle is appreciated by grocers 
an impulse 


and delicatessen 


buying stimulator. 


operators as 


How to blend the charm of an exquisite 
painting with the practical display of prod- 
uct and prices, and not lessen the dignity 
and appeal of the painting, is demonstrated 
in Coty’s superb ten color window display 
for the coming Christmas season. 

Focal point of the display is an origina) 
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“Christmas in Paris”, by Huldah, 
youl American artist. The reproduction 
nches square, while the product and 


s ] 
‘ices panels that frame the painting are 13 
cl wide, from painting to the 2-inch 
im Christmas green. “Season’s best by 
oty’ appears on a placard suspended on 
i ribbons. The three-dimension dis- 
lav is 36 inches square, supported on white 
ordi ird legs that are 13 inches high. 


Display Salesman Laments 
Eternal Table d'Hote 

(Although usually opposed to the idea of 
noetry in business publications, DISPLAY 
WORLD is presenting the following be- 
cause of the responsive chord it will strike 

the breasts of display salesmen every- 
where. It was written by Chuck Hooten, 
sales 1 presentative of Everetts-Frederiksen- 
Soper Company, Inc., Kansas City.—Ed.) 

TABLE dHOTE 

By Chuck Hooton 
Silence the cymbal, mute the horn; 
Lament the day that it was born; 
It plagues us all, both saint and sinner, 
Who nightly face the Table d’Hote Dinner. 
Choice ot Soup or Tomato Juice: 
Entrees seven, one to choose: 
Rare Roast Beef that’s never rare, 
lurkey Hash with more to spare; 
Breaded Veal, Chicken a la King, 
Tuna Fish Salad with Tomato Ring; 
Country Steak or Omelette Spanish, 
Ribs, with Kraut that’s slightly tannish 
egetables two, and Chet’s Special Salad: 
irrots and Peas, Parsnips pallid. 

e menu never seems to broaden 
Potatoes are whipt or else au gratin. 
lessert requires but simple brooding 

ither Jello or Chocolate Pudding 
flee or Tea and that old wheeze 

\sk r No Substitutions, Please.” 


Florida Keys to Islands Aleutian, 
\merican institution 
courage, my blood runs thinner, 


\s mghtly I face the Table d’Hote Dinner 


Improved Reflector Lamps 
Eliminate Color Clips 
No longer is it necessary to clip on colored 
Ironts on projector type incandescent lamps 
tain colored spotlight and floodlight 
for displays if the new type of lamp 
red by the Solar Electric Corporation, 
Pa., is used. 


lamp has an inbuilt silver reflecting 
on the parabolic inside of the glass, 
the front of the bulb from which the 

nerges is made up of two layers of 
vlas Che inside layer is clear, while the 
layer is a special colored glass which 
outgoing light to the desired color. 

uch as the reflecting surface is sealed 
lamp there is no possibility of getting 
and because the color giving surface 
made from glass there is no pos- 

t it discoloring or burning such as 

es occurs on gelatin coloring lenses. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
Changes of position, anything pertain- 
ine to display or displaymen anywhere. 





— 
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Increase Sales with a Minic Display 








Here’s an eye-appealing display turning your window 
or counter space into a sales producer. 


Your choice of a grained effect or white lacquer finish 
enables you to fit your needs for color eye-appeal. The 
step-up platforms can be individually covered with 
fabric to give a rich setting for jewelry, gloves, per- 
fumes, etc. 


Plywood construction and quality craftsmanship make 
this stage set unit one of your most durable props. 
Assembled it is 744” high x 18” deep and 42” long. 


Step-up units as pictured above, 714” x Price: $39.50, F.O.B. New York 
18” x 7%” high, can be ordered sepa : : ; 
rately Specify unit M-52A, left or Send us your order for unit M-52, specifying—grained 


right, grained effect or white lacquer effect or white lacquer. 


Price $14.50 each, F.O.B. New York 
503 East 72nd Street 


Minic Display, Depi. B New York 21, N. Y. 
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The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 





MANIKIANS WITH MAGNETISM 
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The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 






MANIKINGS WITH MAGNETISM 
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DUBLE-VUE 
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No. SP So fine that none can compare .. . that's 
the Duble-Vue skirt and slack hanger. Made of virgin 
Polystyrene with free-turning highly polished wire 
hooks with curled tip. Adjustable Nickle-plated 
clips on a rust resistant rod. 


COLORS: Crystal clear, transparent Red and Amber. 


E 
‘ N R s 
< y 
= 
14, 
& “- ~< 
Sineg 99 * Reg. U.S. Pat. Off. 


‘ WRITE FOR PRICES AND PARTICULARS 


bt E- Sons Ine. 


NEW YORK 2, N. Y. 


Dept. 5 28 NORFOLK vp 


“SKIRT HANGER ¢ 





MANNEQUIN WIGS! REPAIRS! 


Horse-hair and novelty wigs made te 
order; lowest prices. Old wigs made 
over to look like new. Fast service. 


Try us! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF. 
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No Bells 
No Whistles 


By ROBERT T. KESNER 
The Coca-Cola Company 


1949 


promotion at the 
with 


(Intelligent 
sale to tie-in 
increased the sale of y 32 
per cent in actual The following 
address before the Association of Nationa 
Advertisers tells how it was done—Ed,) 


polnt-o 
newspaper advertising 
“Coca-Cola” by 

tests. 


HIS is the how “Coca-Cola 
bottlers through intensive application ; 
fundamental merchandising priciples , 

without special inducements, prizes, coupons 

gimmicks or 


story of 


whistles 
“Coca-Cola” 
concurrent 


stunts—"“no bells, no 
sales of 
pay for 


. increased 
than enough to 
paper support. 

1. “Coca-Cola” is a 5ce drink, period. It 1 
a pleasant experience—‘‘the that re 
freshes’’—nothing more. 

2. “Coca-Cola” enjoys no price, size, sea 


more 
news 


pause 


sonal or style advantages. It is the same eac 
day of the year. 

3. “Coca-Cola” 1s an impulse item. A 
builds her week’s men 
around it. It is in the vast majority of i 
stances, a spur-of-the moment purchase. 

4. When “Coca-Cola” is merchandised 
when it 1s mass-displayed properly—it does 


housewife seldom 


all right. It sells. 
5. The problem was therefore this: Coul 
our hundreds of bottlers increase sales 0! 


even further—right now, in 194 

-by doing a better merchandising job tha 
they had been doing, particularly with then 
newspaper advertising ? 

6. We were especially interested in finding 
out if sales of “Coca-Cola” could be increase 
in chains and independents by merchandising 
our advertising to procure the 
following : 

(a) Tie-in “Coca-Cola” 

papers—for 


“Coca-Cola” 


newspaper 


ads in local news 
free. 
floor dis 


(b) Increased shelf-space and 


plays—tor free. 


(c) A higher percentage of the dealer 
beverage inventory—for free. 
(d) Larger reserve so-called “bach 


room stocks.” 


(e) Posting reprints of the concurrent 
newspaper schedule — for free. 

7. One question naturally followed: Was 

newspaper advertising alone a _ powerll 


enough weapon when properly merchat 


| dised to produce these goals? 


8. The findings were these: 
(a) Tie-in newspaper features were pron 
from all = majo! 


ised or procured 


chains for free. 

(b) Increased shelf displays were achieve 
for tree 
hy 


in all classes of accounts — 


(c) Floor displays were installed 
chains that never before had pe 
mitted displays of beverages 101 
free. 


(d) Posting of newspaper reprints wer 
had for the asking in 90 per cent ‘ 
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stores — again for 


all 
free. 
\s a result, 


independent 


sales increased. 


A newspaper tie-in feature running 
the week after a Sunday supplement 
insertion increased sales as much as 
37 per cent at the expense of com- 
petitive brands. 

When a Sunday supplement reprint 
at point-of-sale was added to this 
combination, sales increased an addi 


tional 15 per cent, or a net gain of 52 
this gain being at 
of competitive 
supplement 


per cent — also 
the expense 
While a Sunday 
on an actual display 
15 per cent, it was discovered 
the effect of putting these 
prints on windows could not be mea- 
probably because window 


brands. 

reprint 
sales 
that 
same re 


increased 


sured — 


streamers for “Coca-Cola” — serve 
merely as reminder advertising. 

(d) When chains and independents per- 
mitted increased floor-space and im- 


proved position, it was discovered that 
our total take (up to a maximum of 
50 per cent of sott drink sales) was 
in direct line with the amount of 
total floor-space permitted. 


In other words, with 50 per cent of the 
floor-space, we did 50 per cent of the soft 
drink business. Before the merchandising 
campaign, our floor-space was only 15 per 
cent and our sales well under the 50 per 
cent mark. This increase in business more 


than paid for the newspaper campaign. 


(e) When our average store-stock was 
increased 10 per cent or more, this 
increase in stock reduced phone calls 


for extra deliveries — even in an ab- 


normally warm week — by 90 pet 
cent. 
10. What does this all mean? Simply 
this — there is nothing to the race but 


All accounts are in business, as 
have learned well and monotonously 
over the years, to sell more goods. The 
easiest way to sell more goods is to mer- 
chandise them well at the point-of-purchase. 
Pinning it down to “Coca-Cola,” any 
bottler equipped with a newspaper campaign 
easily get merchandising cooperation 
from practically all accounts. 
sa by for it, he can 


the finish. 


can 


asking get (a) 


increased displays, (b) larger floor-stocks, 
(c) more newspaper tie-in features, (d) 
larger reserve or backroom stocks, (e) re- 


print posting on displays and (f) constant 

availability of the product. 

He can sell enough additional merchan- 
by securing this cooperation to 
1 pay for his entire newspaper campaign. 
ist and certainly far from least, proper 

merchandising of advertising not only sells 


more 


more merchandise, but it does so at the ex- 
e of competitive brands. 

If this experience is true of “Coca- 

Cola’ — a product without special price, 

seasonal or style advantage and _ without 

any bells or whistles to push its sale — it 

certainly seems logical that many of the 

lucts represented in this room and 

Possessing the advantages we do not have 


be stimulated by renewed merchandising 

e advertising. 

you have to do 
This is the 


seems to be to ask 


most amazing thing 
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Sunbar Glass (di 


brochure 31 and 
Prepared es- 


Write today for Dunbar’s free 
price list on Display Glassware. 
pecially for the display industry. 
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DOZENS OF CRYSTAL SHAPES 


OFFERING UNLIMITED 
DISPLAY POSSIBILITIES! 






What else offers the brilliant display 
variety that glass gives you? Infinite 
novel effects can be created in your 
presentations by using these beautiful 
erystal shapes made by skilled Dunbar 


craftsmen, 

Why not keep a supply of sparkling 
Dunbar crystal shapes always on hand 
Each 


one suggests a novel and original use 


for constant or intermittent use? 


for showing a wide variety of mer- 
chandise in a vivid. attention-provoking 


manner. 





Qunbaxr Gleeds bese 





DU 
NEW YORK 


NBAR :- 
CHICAGO 


WES T 


CLEVELAND 


TIRGINIA 


LOS ANGELES 
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HANSEN 
TACKERS 


Batancep DRIVE" describes the combination of accuracy, speed and ease of 


operation of Hansen Tackers. 


for you. Many uses—here are a few: 


@ Attaching articles direct to display cards. 


@ Erecting counter and window displays. 
@ Securing posters to supporting strings. 
@ Fastening easels to backs of cutouts. 


Hansen Tackers and Staplers are made in 36 different models. 


80 sizes, widths and lengths. 





It means, too, better displays — faster sign tacking — 


@ Tacking up indoor and outdoor placards. 
@ Stringing hardware to display boards. 
@ Sealing iransparent bags and containers. 
@ Making floral blankets, bunting, etc. 


Staples consist of 


Choose Hansen for better display and sign tacking. 


SS cicayy A.L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVE. 


CHICAGO 40 ILL. 
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Animated Santa Claus 





SIZE: 


14" x 28" 


$12.95 


PREPAID 


This beautiful display is ready to plug in, 
on A.C. or D.C. current, and uses only 9c 
electricity per month. 

Santa is printed in natural colors on a 
heavy duty card with high gloss finish. 
His hand and cap waves in a greeting 
gesture. 

Background is of blue metallic with snow 
landscape. Display is mounted on a heavy 
wooden frame. Merry Christmas sign 


included. 


ACCURATE SIGN CO. 
28 St. Marks Pl. New York City 3 











CLOTH VALANCES 












DRAPE SHADE —Any depth to 18". 
Price per running foot $2.59 
Draped to impart a quiet richness to 
the store front not possible with other 
treatment 











PINCH PLEAT—Any depth to 18" 
Price per running foot $1.29 
(For 2'' fringe edging, add 25c per ft. 
100% fullness—Neat! Rich! 
@ Custom-made to fit your own windows! 
@ Quality fabrics in neutral shades to 
harmonize with store fronts & displays. 
@ Economical Custom made, but at 
regular stock prices. 


ISINGLASS VALANCE CO. 












5206 Tilden Ave. * Bklyn 3. N.Y 


WHERE TO BUY CLOTH VALANCES 


e ST. LOUIS, MO. 
GARRISON WAGNER CO. Send for 







2018 Washington Ave. Catalog 
@ CHICAGO, ILL. 

ADLER JONES CO. Send for 

521 S. Wabash Ave. Catalog 






@ CHICAGO, ILL., NATIONAL CLOTH- 
1ER SERVICE, Tronsportation Bldg., 
608 S. Dearborn St. 
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St. Louis Display Guild Wins 
Top Ad Club Honor Award 


The St. Louis 
laurels to its 


Display Guild added new 


crown of distinction in St. 


Louis advertising circles a short time ago 
when it was named recipient of a giant 
“Brass Hat” plaque traditionally awarded 


each vear by the local Advertising Club to 
a St. individual or organization in 
recognition of “distinguished 
advertising.” The award automatically in- 
membership in the mythical, but 
nonetheless exclusive “Royal Order of the 
Brass Hat.” 


Louis 
service to 


cludes 


Mercurio, Guild president — re- 
the plaque from James B. Wilson, 
vice-president of D’Arcy Advertising Com- 
pany, retiring Ad Club president who made 
the presentation. Other displaymen present 
Arthur McMahon, display manager, 
Drug Company; A. D. Delsman, 
manager, Famous-Barr Company, 
who served as the Guild-Gridiron chairman; 
I. T. Vierheller, president, Garrison-Wag- 
ner Harry Taylor, Taylor 
Studios; Walter Zemitzsch, Zemitzsch Dis- 
Inc.; Armand C. Raining, display 
manager, Boyd-Richardson Company, and 
Paul Klories, display manager, Union Elec- 
tric Company, and 1948 Guild president. 


Joseph 


ceived 


were: 
Glaser 
display 
Company ; 


play of 


\ward was made in recognition of the 
Display Guild's participation in the 1949 
\d Club Gridiron Dinner, St. Louis’ most 
exclusive “white tie and tails” event at 
which local and national financial, indus- 
trial and business leaders find themselves 
lampooned in a series of white-hot Grid- 


iron skits. Guild members this vear under- 


took the job of creating and developing 
props and scenic effects for the staging of 
the 15-unit skit show which experienced 
showmen later acclaimed “as protessional 
as any Broadway production.” It was a 
tribute that was echoed many times over 
by the press and those in attendance, there 
by adding substantially to the prestige 
already enjoved by the local display club. 
One Guild member was heard to com 
ment: “Aside from the personal publicity, 
display interests in St. Louis reap an even 
ereater benefit through this cooperative 
effort with the Ad Club the opportunity 


to ‘display’ our talents to the top) men of 


Milwaukee Group To Hear 
Lighting Talk 


Phe October meeting of the Milwaukee 
Display Club will be held on October 18 
at the Schroeder hotel There will be a 
talk on lighting by a representative of the 


\mplex Company, of New York City, and 
\mplex will also sponsor a buffet supper 
and refreshments following the business 


session 


Burke Is Honored 
By Store Officials 


\ testimonial dinner 
William ¢ 1 
store officials and co-workers of Roth Brothers 
Department Store, Superior, Wis. 
after 44 


has 


and many gifts were 


presented to Burke recently by 
The occa- 


sion his with 


retirement 


His 


was years 


the company successor not been 


named as vet. 
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SELL WITH SOUND 


Synchronized with Action 





Positive Synchronized Sound. Write now for 
complete details on Custom Built Sync Sound 
Units. Precision timed to the split second. 
Any number of I10-V AC loads. Utilize stand- 
ard phonograph pressings. Delivery guaranteed 


for pre-Christmas use if you act now. 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L. I. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 





oc 














THAYER ¢ CHANDLER 


910 W.VAN BUREN 87 CHICAGO.ILL. 








JOBBERS 


We specialize in Children's Mannequins 


For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 3 St. New York 1, N. Y. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
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$3.00 Per Column Inch — CASH WITH ORDER 
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| am already a subscriber to DISPLAY 
WORLD and I am interested in the magazine 
because of its many new creations and origi- 
nal inspiration and I come to you to put 
something of mine, if possible, in your 
wonderful publication. 

\t present I am employed in the biggest 
store in Milan called La Tessile, in the 
capacity as the display director. 

During the national festival in 1948 of the 
\VP | won a special prize for my window 
in the amount of 20,000 lire. More recently 
| also won a special prize for a window of 
mine this spring because of its qualifications. 

| want the people in America to become 
interested in the display work done in Milan 
ind | turn to you with a request to publish 
something about my windows if possible 
Sala Socrate, La Tessile, Milan, Italy. 


\llow us to congratulate you on your ex- 


cellent publication and to thank you sin- 


erely for the great assistance which it has 
ilways given us... Ricardo Sagrera, Jr., 
gle, San Salvador, El Salvador, 


sag 


ra y Be 


re 
\ 





\t the end of 20 years | am still a constant 
reader of DISPLAY WORLD. You have 
lone and are doing an excellent piece of work 

the display people of America. It is 
seldom that I have the opportunity of letting 

u know the good things that some of us 

k of you. This seemed to be the op- 
ity... Ken McCafferty, advertising 
inager, Sears, Roebuck & Co., Long Beach, 


receive DISPLAY WORLD each month, 
ind like my fellow displaymen, think it the 
ery best magazine available . . . Frank John- 
son, Jenkins Music Company, Tulsa. 


(an you tell me whatever happened to 
nternational Association of Display? 
to enjoy going to the conventions 
rganization put on for many years, but 
haven't heard anything about the IAD for 
long time. If they are inactive, it 
to me they should be revived, for 
playman needs a national organiza- 
lhe National Association of Display 
ries is doing a fine job, but they 
1t represent the displayman and the 
Market Weeks are more of a cold, 
rclal nature than the IAD conven- 
sed to be. We used to get together 
IAD affairs to see new merchandise 
do our fall and Christmas buying, 
also had a swell time while we did 
rsonally, I'd like to see a return of 
od old days” when the displayman’s 
tion was functioning actively.—Peter 
th, New York City. 
International Association of Display 
sbanded several years ago, and at 


. | 
there is no national body repre- | 
displaymen. . . . Ed.) | 
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USECKER 
ARTISTS SLUD/OS 


8/79 W/E ST 
Box 8 
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The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 
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19TH & ARCH STREETS 








Write for Christmas Catalog 


ANKERUM MFG. CO. 


A Siw 
Performer 


14 POINTED STAR 


Beautifully constructed of heavy 
board; comes finished in Gold, 
Silver, Red, Green, Blue or White 
glitter. Used as a hanging piece 
or a displayer. Will carry up to 
40 Ibs. in weight. 


13" 
22 


$ 7.95 


overall each, 10.95 
Also candy canes, 18" - 2’ 


overall each, 


PHILADELPHIA 3, PA. 














NORTHERN DISPLAYS 


Our new catalog featuring the most 
extensive line of wooden display aids 
on the market is now available. 


e COMPLETE ARRAY OF FIXTURES 
e GLASS TOP TABLES 

e SHADOW BOXES 

e BUILD-UPS 


Jobbers—Write for catalog and 
complete jobber information. 


NORTHERN DISPLAYS 


3524 Martens St., Franklin Park, IIl. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 











Botany's Street Floor 
A Complete Display 


The opening of a street floor tash:on show 
room and educational exhibit a few days ago 
marked the completion of a two year re-design 
program of the Botany building, 16 West 
46th street, New York City. 

The program, which included erection of a 
facade and the redesigning of 
the building’s 12-story interior, carried 
out in its entirety by Maurice and Joseph 
Mogulescu of Designs for Business, Inc. and 
Louis Hatkoff, architect, a coordinated team 
of designers, decorators, and architect. 

The problem posed to the 
Botany Mills the creation of a 
floor showroom in which all products manu 
factured by Botany Mills and products made 
from Botany materials by other manufacturers 
could be displayed to the public in appropriate 
with an ed 


new two-story 


Was 


designers by 


Was street 


fashion settings, in combination 


ucational exhibit telling the industrial story 
f wool 

The solution reflects advanced — retail 
store design techniques adapted to display 


and exhibit requirements to produce a Bot 


any “store without sales”, a completely new 


consumer merchandising on a 


level. 


ipproach to 
manutfacturer’s 


The tendency in modern retail store des:gn 
to bring the window display towards the 
sidewalk shopper has been carried a_ step 


further by the designers who, in this instance, 
present the entire area to the passerby as an 
The 


story, set in 


showcase. showroom 
the 


red granite 


overscaled 
extends to 
frame of 


open 
window second 


a picture which is out 


white marble facade. 
\ low platform 8 inches 
sidewalk from the street into 
the store through the entire length of the 
showroom. Mannequins of men, women, in 
children Botany gar- 
ments, including dresses and suits, sweaters, 


lined against a 
window above 


ley el, extends 


fants, and dressed in 
robes, and sports clothes, have been grouped 
on the realistic indoor and out- 
door scenes to show the clothes in appropri 


runway in 


OCTOBER, | 949 


ate settings. An indoor television gr: Iping, 
an outdoor picnic, a gathering of teen-agers 


at the corner drugstore, and a group of volfers 
are among the settings suggested. The dis. 
play settings were created in cooperation with 


Tom Lee, display consultant. 
The designers have used the simpli ity of 


natural materials to create a distinctive jp. 
terior which does not overshadow the display 
architecturally. Burled black walnut, req 
brick, and satin brass predominate in the 


decor, providing an effective foil for t 
fashion colors of the merchandise. 
Black walnut in random planks is used for 
the runway which is set against a wide hori- 
zontal walnut The tones of 
the wood contrast effectively with the bright 
woolens in which the mannequins are dressed 
Other wall surfaces are finished in brick and 


high 


panel. somber 


the floor in a combination of flagstone and 
walnut. 
On the wall opposite the runway, three 


massive vertical panels of walnut have been 
recessed to provide display space for fabrics 
men’s suitings, yarns, cosmetics, and _ sports 
The space between the panels is 
draped in a nubby Botany fabric which re- 
peats in a lower key the reddish tones of the 
brick and the metallic lustre of the 
brass fixtures. 


accessories. 


Warms 


All furniture in the showroom is fashione 
ot wrought iron painted a mat white and 
upholstered in bright green. The light open 
design of the furniture leaves the overall pro- 
portions of the room fully visible, maintaining 
the illusion of uncluttered space. 

A large reception desk, the only major 
piece of furniture in the room, is made of 
clear glass framed in wrought iron. A sus- 
pended pedestal of black walnut gives drawer 


space without adding weight or bulk to the 
installation. 
The same low visibility technique is em- 


ployed in two large floor displays of clear 
mounted in metal frames. The 
mountings disappear the floor, leaving 
the glass planes apparently suspended free in 


low 


glass 


into 


space. 

Trathe patterns for the showroom are es 
tablished by the design. <A flagstone path 
curving along the side of the runway channels 
visitors in a smooth natural flow away from 
the Interposition of the display plat- 
forms in the center of the floor also aids i 
visitors circulating in a uniform 


dk Or. 


keeping 
direction. 
A combination of incandescent and _ fluores 
cent lighting has been used in the illumination 
plan. incandescent spotlights giv: 
accent lighting over displays while batteries 
of floodlights are installed over the wall 
panels. The runway is lighted by a combina 
tion of floods and fluorescent strips maske 
half-louvered lattice hung below 
height. This lattice, painted whtte 
defines the limits of the runway and contrasts 
dramatically with the dark wood _ paneling 


Recessed 


by a well 


ceiling 


The lighting has been flexibly designed t 
meet any possible present or future require: 
ment. The intensity and direction of illumina 
tion can be adjusted to any desired degree 
Provision for additional fixtures and increase 
current loads has also been made. 
the lighting 
accenting the fashion 
the merchandise and_ separating 


From a design viewpoint, 


dramatizes displays, 


quality of 
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lisplay units without the intrusion of 
actual dividers. 

addition to serving as a fashion display 
r for Botany products, the consumer 
room, under the direction of Mrs. Ger- 

M. Hogan, head of the educational 
promotional division, also includes in its 
ities a separate educational exhibit. 
parated from the fashion exhibit by a 
g-height glass panel set in a low brick 
the educational exhibits include a large 
n of world wool resources and a photo- 
rraphie history of wool from shearing through 

ry processing and finishing. Both docu- 
mentary films and fashions will be presented 
as part of the educational division’s public 
information program. 

By uniting all company products in a single 
display, the “store without sales” presents to 
the consumer a clear picture of the company’s 
scope and extends the company’s policy of 
cooperative promotion with their manufac- 
urers to a degree not previously undertaken 
in the fashion industry. 


Interchangeable Neon Letters 
Facilitate Signs 


‘Selectric’ is the name of a sign, manutac 
tured by Electronic Displays, Inc., Newark, 
which enables the user to get a new neon 
sign any time in a matter of minutes by 

ply changing the neon letters. “Selectric” 
signs are paneled in glossy black plastic and 
encased in a metal cabinet. The front of the 
s a hinged screen to protect against 


nit 


reakage and to eliminate any tampering 

with letters while in operation. The entiré 

init is mounted on a firm, non-tippable base 
it may be suspended. 

The brilliant green neon letters and nu- 
merals are 2 inches tall and are said to be 
easily readable at a distance of 100 feet. 

Messages can be changed as often as de- 

without shutting off the current. Char- 

rs light up immediately when placed 

nst the back panel. No plugs, wires or 

nections are needed to set up the message, 

ind the letters are guaranteed tor 2,500 burn- 

hours. No installation is required; the 

ig is simply inserted into an_ electrical 
tlet and a switch is turned on. 


Rosenfield Reappoints 
Edward Keys 


\fter some time with Keller-Zander’s, New 
eans, Edward Keys has rejoined Rosen- 
ld Dry Goods Company, Baton Rouge, La., 
is display manager. He is assisted by Jack 
Knopp, who will have charge of interior 
lay; Knopp had been with Singer Sewing 
hine Company, New Orleans 


Hartford Store Appoints 
Yush Display Manager 
irmerly assistant display manager with 
Smith & Co., Leonard Yush has joined 
th’s, Inc., Hartford, Conn., as display 


Ler 








Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
shanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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st to coast 


ms of fashion significance 


The new Beau Monde 
Manikin Brochure is yours 
for the asking. Write... 
call for your copy today. 






eal Monde 


MANIKINS WITH MAGNETISM 









NATIONAL EQUIPMENT CORP. 


919 BROADWAY KANSAS CITY, MO. 


MR. JOHN SMITH MR. MERLE SMITH 
Exclusive Korrect-Way Distributors 


















BLACK LI 


FOR 

SIGNS 

THAT MIRROR | 
THE MAGIC SPIRE 
OF CHRISTMA 


Send for FREE CATALOG 
describing Black Lights, fluorescent heearé crayons, 
water colors and fabrics. Simple to use. Write today. 


BLACK LIGHT PRODUCTS 


67 East Lake Street Chicago 1, III, 
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INEXPENSIVE 
PLASTIC HANGERS 


OKO OE OK 


No. PBS The winner and still champion . . . of inexpensive plastic hangers. 
This full size 17" lady's hanger has all the features of our de luxe hanger 
3 s less the extra weight. Available in striking Jeweltone colors of transparent »* 
virgin Polystyrene—Crystal clear, Red, Amber, Blue and Green. 


* 
No. PMC The same fine hanger as No. PBS with the addition of the + 
combination attachment for suits etc. Nickle-plated adjustable clips. 


Sineg ao? 
WRITE FOR PRICES AND PARTICULARS 


Slemplet & Sona Ine. 


Dept. D #28 NORFOLK ST., NEW YORK 2, N. Y. 


i. & & & &.4.4.4.0.4.4,8.8,0.8.0,8.9.8e! 


KK 








ENHANCE MANNEQUIN DISPLAYS 
with Best 


COLOR ACTION 


Five automatic color changes per minute 
add drama of moving color-harmony to dis- 
plays and exhibits. Sturdy and compact, 
with full Universal bracket, the Best model 
155 gives long service at low cost. 13” plas- 
tic color wheel provides richer, deeper color 
tone. Uses GE Par-30 or R-40 lamps on 
110 V. 60 cycle current. Sold at your dealer 


or write ; : 3 
List price witb 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel. 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. $20.91 











O.: new spring line 
will be ready soon... at new 


low prices to please your budget! 


DOERR ae 


DISPLAY DESIGNERS AND MANUFACTURERS Portsmouth, Ohio 
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OCTOBER, 1924 
George Rooney, for many years with the 
display department of Abraham & Strauss, 
Inc., Brooklyn, and serving as display man- 


| ager during recent years, resigned his position, 


He was president of the New York Metro- 
politan Display Men’s Club at the time 

Karl Amdahl, of the Palace Department 
Store, Spokane, and who was president of 
the Pacific Coast Display Men’s Association, 
and Allyn Dean, Crescent Department Store, 
also an officer of the PCDMA, were given 
lite) memberships in the Spokane Display 
Men’s Association in appreciation for their 
efforts in making a success of the first con- 
vention of the PCDMA. 

H. C. Miller was named display manager 
of the MacWilliams Store, Wilkes-Barre, 
’a. He succeeded J. A. Rosenberg, resigned, 
Karl Thuneman, display manager of Lip- 
man, Wolfe & Co., Portland, Ore., was named 
advertising manager for the firm. 

Chairman of the various committees for 
the 1925 convention of the  Internatiorial 
Association of Display Men in St. Louis were 
named as follows: Exhibits, H. H. Tarrasch, 
Stix, Baer & Fuller; demonstrations, George 


\V. Foster, Richardson-Leaver Fixture Com- 
pany; banquet, P. S. Williams, Scruggs- 
Vandervoort-Barney; entertainment, Joseph 
Chadwick, Famous-Barr; program, E. W 
Calvin, Werner & Werner; registration, 
William Bellison, Sonnenfeld’s; contest clerk, 
Carl H. Shank, Stix, Baer & Fuller ; member- 
ship, Harold Felgenhauer, Nugent’s. 

W. Z. Coy, display manager for W. H. 
Roland Company, of Springfield and Bloom- 
ington, Ill., resigned, 

Announcement was made that the net 
profit of the International Association of Dis- 
play Men convention, held in Buffalo a few 
months earlier, amounted to $5,490 and would 
possibly reach as much as $6,000 when all 
collections were completed 

OCTOBER, 1939 

(;. G. Fero was named display director for 
the United Drug Company, Boston. He had 
heen regional display manager in Connecticut 
and western Massachusetts for Liggett Drug 
Company. 

The Janowitz Display Company was estab- 
lished by Arnold Janowitz and Edgar Moser 
at 6 West 32nd street, New York City. 

At the annual election of the Detroit Dis- 
play Club, Donald A. Ferguson, S. L. Bird 
& Sons, was reelected president. Other 
officers were Frank Whitelam, R. H. Fyfe & 
Co., first vice-president; H. W. Weaver, F. 
G. Clayton Company, second vice-president; 
James Loutit, Loutit Display Service, third 
vice-president; Stewart N. Clark, Dowlers, 
Ltd., Windson, fourth vice-president ; Morgan 
\. Parker, Hickey’s, secretary, and Harold 
Schultz, Baumgartner’s, treasurer. 

Ernie H, Meier joined the Adler-Jones Com- 
pany, Chicago, as a sales representative in 
the West Coast territory 

J. W. Campbell, display director for Car- 
son Pirie Scott & Co., Chicago, appointed 
Marshall Williams as his first assistant. 
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\\ ms had been with the firm for the past 
fo ears. 

Kennedy joined Benson & Rixon, Chi- 
cag as display managér. He had _ been 
wit Jerrem’s Stores, of the same city, for 
ma years. 


rry Meyers became display manager for 


the Madison avenue store of Bond’s, Chicago; 
he had held a similar position with Kaufman 
& \\olf, Hammond, Ind. 


Formerly with Gardner & Co., Walla Walla, 
\ _ Rk. L. Stewart joined Roberts Brothers, 
Portland, Ore., as display manager. 

ck Zealor, The Fries & Schuele Com- 
Cleveland, was the featured speaker 

at a meeting of the local display club. 
ilter Houser, formerly with the Cutler 
S] Company, Chicago, 
manager for the Regal Shoe Stores, of the 


city 


became display 


Unusual Display Firm 
Receives Write-Up 


\ 


\ recent issue of Popular Mechanics 
agazine devotes several pages to the un 
ial work of Philip Huncik, New York 
City, whose specialty for many years has 
been working with wire Much oft | his 


is done for the displayman in depart 


stores and specialty shops, and has 
included a 16-foot back-drop of wire, a 
-foot canopy for the display of bed linens 
and towels, a 16-foot wreath which was 
used for the entrance ot the Empire State 
building last Christmas, a wire hand 8 feet 
in length, an antique bird cage in the form 
of a castle, and delicate butterflies 


Counter Displays Sell 
Glass Rod Fixtures 


New counter-type display boards to help 
dealers sell glass bar fixtures for the home 
are now offered by Kimble Glass, a division 

Owen-Illinois Glass Company, Toledo. 
The colorful display boards come to the 
dealer at no extra cost when they purchase 
the glass bars. The boards are furnished 
by the dealer’s wholesaler, each board 
measuring 27 inches wide, 18% inches high 
and 834 inches deep. Copy on the display 
“All purpose glass bars” and a 

usewife is shown standing beside draw- 
of the bars in use as towel bars, for 
French door bars, and the like. 


unit reads: 


Cost Free" Motion Featured 

In Swiss Colony Displays 

ipitalizing on the increased eye-appeal 
otion in display, Italian Swiss Colony, 
: Francisco vintner, has released a new 
lithographed wall display that has anima- 
0n without additional cost. 


\ 


the new full color wall hanger, the 
trade characters — a Swiss girl and 
Iss man — sway lazily back and forth 
vings suspended by silk cord. Normal 
vibration or the lightest air current 

| des the motion. 
three-plane window display being re- 
simultaneously ties in with the same 
Both were designed and made by 
n-Freeman, Long Island City, N. Y 
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& JENSEN 


Chal ine 
CRisstieas ye 


A splendid decoration for your store window 
or interior display. 
All white ; 
Natural green, flocked white 
Natural green lacquered 


2 to 3 foot $ 5.00 each 
4 to 5 foot 10.00 each 
6 to 7 foot 15.00 each 


Colorado Pine Wreaths 


Extra heavy, well wound with wire and made 
of choice tips of the mountain pines. Packed 
two to a box. Made in all the Christmas 
colors, trimmed with painted cones in a con- 
trasting color. 


28'' overall $ 5.00 each 
34"' overall 7.00 each 
38"' overall 8.00 each 
48'' overall 10.00 each 


Write for price list of our complete line of 
spruce wreaths and garlands, natural and 
painted cones and natural and painted pine or 
spruce branches. All the natural foliages are 
treated for fire resistance. 


MT. MORRISON, 
COLORADO 











Plastic Bells 


In Metallic Finish — Opaque or Transparent 
6" Overall — INEXPENSIVE 
Colors: Red, Green, Blue, White, Gold, Silver, Clear 


e Princess Pine Wreaths and Roping 
e Italian Holly Wreaths and Roping 
e Metallic Ornaments and Finials 


WRITE FOR PRICE LIST 


Jobber Orders Accepted 








——————————— 


51 WEST 35TH STREET 








DISPLAY PRODUCTION CENTRE, 


“Headquarters For Display” 





+ NEW YORK CITY 1 











Frank Johnson Wins 
National Contest 

A total of $650 in prize money has been 
awarded to Frank Johnson, display manager 
for Jenkins Music Company, Tulsa, for his 
entry in the national display contest spon- 
sored by Crosley, Inc., Cincinnati, on be- 
hali of the firm’s refrigerators. 

The window display won first prize of 
$500 nationally, $100 as the best display 
entered from the Southwestern region, and 
a prize of $50 as the top display in the 
zonal area. Additionally, it won $150 for 
the Tom P. McDermott Company, Tulsa, 
distributor of Crosley products 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
* 


$3.00 Per Column Inch — CASH WITH ORDER 
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SALESMAN 
WANTED 


For Southwestern territory by 


long established, progressive 
] 


display fixture firm with ex- 


cellent line 


Address Box 10G 


DISPLAY WORLD 


Care of 








MANUFACTURERS CLOSE-OUT 


Base metal chains: links 54”’ wide 
} ) 


ry 2%” long 20e per yard. Xmas 

red, Xmas green, dark blue, ice 

Slue, gold, pink, purple, silver, 

chartreuse and fuchsia. Not less than 

106 yds. of one color All orders 

C.O.D. F.O.B. Brooklyn 
AddressBox 10J 

Care of DISPLAY WORLD 


We Want OUTSTANDING MEN 
For An Outstanding Line! 


To seasoned men, now carrying not more than | or 2 high- 


grade, non-competitive lines with an excellent following 


and a high sales record, we offer one of America’s finest 


presentations of decorative and functional display units 


and accessories. Territories now open include: 


THE SOUTH — SOUTHEAST SOUTHWEST 
NORTHWEST (except California) AND ROCKY 
MOUNTAIN AREA 


information of experience, references, 


W rite, 


sales, 


giving full 


lines carried. 


ARKOW-LEWIS ASSOCIATES 
705 Arch Street Philadelphia 6, Pa. 


2 SALESMEN 2 


Wanted to Handle Animated 
Window Display Line 
Excellent opportunity for top 
notch producer. Nationally 
known firm has contacts with 
leading department stores in 
New England states, New Jer- 
sey and New York City. Lib- 
eral commissions for man with 
proven background. State 

present line carried. 


Address Box 9EA 


Care of DISPLAY WORLD 








WANTED 


Experienced displayman for a mod 
ern, quality men’s and boys cloth 
ing store. Write giving experience, 
references, age and salary expected. 


DROEGE & BLANKSCHEIN 
La Porte, Ind. 








WANTED 


WINDOW TRIMMER 
Western 


clothiers nee 
charge of 


One ot 
mens’ 
complete 


Virginia’s finest 
ds man to take 


windows and 








CAN YOU WANTED 


KEEP A PROMISE? 


We'll keep it for you 


And Interior Displays 


Selling dis 








Man or Woman for Window 


SALESMAN — SIDELINE 
to promote “Celastic”, a new 
medium in Display. You first 
dip it, then drape it, shape it 
or cast it. No display shop 























other duties. Must be style minded; lays and exhibits is easier when Must be alert, capable, original, t : 
thoroughly experienced in all phases, ou can promise delivery and good have good experience and_ record can afford to be without it 
or a good assistant who is ready to workmanship Our a ng For large S. C. department store Has taken New York by 
take an advance step. Write full facilities are among the best in the established 30 years. Popular priced 3 te rhueciwue territor ; 
details as to background and ex ield If you have contacts in the to high fashioned merchandise. Full storm. Exclu _ territory t 
perience. Write New York area and will work on a particulars, photo and references in those who qualify. 
ommission basis, write or phone frst letter. Permanent work with 
OAK HALL is tor intormation highly dependable iran State salary WALTERS DISPLAY, INC. 
M. ROSENBERG & SONS, INC. oe ; 1649 Third Avenue 
siggy dango Minic Display, Dept. A Address BOX 10A New York 28, N.Y. 
Roanoke 11, Va. 503 E. 72 St., New York 21, N. Y. Care of DISPLAY WORLD National Distributors — 
to: ‘the attention of Mer.. Tiyimes TRafalgar 9-22°8 Display Industries 
DISPLAY SALES AGENCY F O R S A : E SALESMAN WANTED 
with national accounts, look For all territories to sell women’s 
ing for display sources to CHRISTMAS MECHANICAL WINDOW PIECES and. children’s a Very 
represent in New York Made by Bliss Display Co. roe proposition. Straight commis 
, apping Santa Claus ost $1,5 se 
Mitre BOX sop || Lapping, Santa Claus Cont $1.50) Set #500 || ear manaeein Dina 
Care of DISPLAY WORLD ange ciel gs ra ‘S75 Cell 125 176 Wooster St. New York City 12 
Picket Barker Cost 750 Sell 300 
Santa Claus Band Cost 1.200 Sell 500 
D m FI & Mechanical Doll House Cost 1,800 Sell 500 
ecorative owers These c: be boug!] < ohle or separate e ° 
N ie e can be bought as a wohle or separately Experienced Display 
oveities 
Full i ali canes S. KANN SONS CO. Man for Department 
l a0 d fo _ oe aie a aad Att. : Mr. John Ryan Store 
shed saiesma Ss terested 1m _ . 
PENNSYLVANIA AT EIGHTH ST.,;WASHINGTON 4, D. C. 


partnership in 
or responsible, 
to establish 


Pong concern 
qualified party 
Display 


, 
Business 


in New York Re plies held 

in strictest confidence 
Address Box 10Q 

Care of DISPLAY WORLD 




















POSITION WANTED 


Window 17 1) 


ress Box 10X 
Care of DISPLAY WORLD 








WANTED—SALESMEN 


excellent opportumity. West's largest display fixture and 
lecorative manutacturer needs experienced salesmen for 
open territories in) Midwest and Southwest Must have 
tollowineg No objection to non conflicting side lines 


Address BOX 10H 


AY WORLD 


Care of DISPI 





experience and ret 


Write: 


Give age, 


eTecnces 
Personnel Director 


Myers Brothers 
Springfield, Illinois 














MANNEQUIN FITTINGS 


Steel arm and wrist fillings for 
Mannequin Refininishing Companies 
iB in¥ quantities at liquidation 


ces 


E. BROWNING 
512 Huttig Kansas City 3, Mo. 
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WANTED 


USED ARTIFICIAL 


FLOWERS 


Must be in good condi- 


n. Write advising 
antity, type and price 


for lot. 


Address Box 10Z 


Care of DISPLAY WORLD 








84 State St. 


SALESMEN 
For new “red Hot’’ display item, 
sideline or full time: for Dept. 
store and specialty shops—liberal 
n ion. Write stating qualifi- 


references, etc. 


LAWRENCE COMPANY 
Boston, Mass. 


A REAL OPPORTUNITY FOR 
SALESMEN and DISTRIBUTORS! 


Well established and 
Plastic Displays NOW 
wants to contact alert 


highly 


EXPANDING 


Manutacturer ot 


DISTRIBUTION, 


regarded 


Sales Representatives and Distributors 


throughout the country 


to 


handle 


our line of unusual, 


smartly designed plastic displays now used regularly by 
many of America’s leading department stores, drug stores, 


shoe stores, cosmetic, candy and ceramic retailers. 


You'll 


like our line, our sales policies and profit opportunity. Our 


location is Los Angeles. 


For further information address: 


BOX 444 


Care DUANE WANAMAKER, Western Office, Display World 


Room 623, 610 S. Broadway 


Los Angeles 14, Calif. 


Opportunity Exchange 


REPRESENTATIVES 
WANTED 


National manufacturer of dis- 


play paper and board wants 


sales representatives for open 


territories. Men with other 
lines of non-competing dis- 
play items preferred. Write 
fully stating territory and 


trade covered, other lines han- 


lled, 


etc 


Address Box 10K 


Care of DISPLAY WORLD 
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ner 
De 
t 


MON 
S 


cont 
women’s wear shops to carr) 


EY MAEIFN-G 
IDELINE 

king for salesmen who now 
tact department stores and 


; pe 
line of 


fast selling man- 
lin accessories. We are 
onally advertised. N. Y. 
and well established. Very 
» comm. South, South- 


st and Far West territories 


\ddress Box 1OMM 
DISPLAY WORLD 


CLOSE-OUT 


Plain or Printed Metallic Foils 
$1.75 per roll 


26” x 50’ 


Samples on request. All orders 
F.O.B. Brooklyn. 


ROSEWAY DISPLAY 


715 Broadway 
Brooklyn 6, N. Y. 





Salesmen ... At Once! 


Exclusive Line — 
Protected Territory 


One of the most progressive manu 
facturers of seasonal display units 
ind novelties seeks several sales 
men with following to 
sational lime 


carry sen 


salesmen 
high sales records, 


Only with experiece, 
Initiative, good 


ippearance and stability need apply 


Address Box 10S 


Care of DISPLAY WORLD 











SALESMEN 
WANTED 


To represent manufacturer of 
smartly designed but budget 


priced display props, ledge 
pieces and case trims; styled 
for department stores. Com- 
mission 25%. Sideline basis. 
Our organization knows of 


this ad. Replies strictly con- 


fidential 


Address Box 10P 


of DISPLAY WORLD 


Care 














Position Wanted by lisplay- 
man. 14 years’ experience in 
lepartment store windows and 
interiors. 35 years old, mat 
r1e( \ddress Box 10FO, care 
tf DISPLAY WORLD 








His 


A\ 








IE 


SALESMEN 


juality line of foliage is 
hle to salesmen 
earnings 100%. Never 
such a line been 
to commission men. 
us giving personal ref 
s and information about 
lt Work starts with 
spring samples 


\ddress Box 10D 


t DISPLAY WORLD 


Nas 


with a | 





DISPLAY 
SALESMEN 
WANTED 


By leading artificial flower 
house for Southwest and Mid 
territories. Commission 


full 


Address Box 10FS 


DISPLAY WORLD 


west 
basis. Give details 


Care of 

















POSITION WANTED 
ind advertising manager 
1 writer desires change. 20 
I Department store 
shop. 


lence 
Promotional 
iggressive—39 yrs. of age 
nywhere. Now employed 
Address Box 10Y 

of DISPLAY WORLD 


lalty 








SOUTHWEST 
MANUFACTURERS 
REPRESENTATIVE 


with good following wants 


one or two top. display 


lines for Texas, Oklahoma 


and Louisiana 


Address Box 10DF 


Care of DISPLAY WORLD 








Home Study Lessons 
Display—an up-to-date course cov- 
ering all phases of the subject—500 
pages of text with 1000 detail draw 


in Window 


ings—Priced very low. Also Store 
Interiors, Show Card Writing and 
Silk Screen Process. Write for cir 
culars. Will H. Bates, Box D, 
Ellsworth, Il. 








SALESMEN 
WANTED 


Earn $10,000-$20,000 


per an 
num. Sell display stands to 
chain stores, wholesalers, and 


manufacturers 


Address Box 10C 


DISPLAY WORLD 


Care of 











CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write fo: 
catalog. THE KOESTER SCHOOL, 
Kimball Bldg., 25 E. Jackson Blvd., 
Chicago 4, IIl. 








| 











Opportunity 
Exchange 


Display’s Quick Action 
Market Place 


For: 


2 POSITIONS WANTED 


e DISPLAYMEN 
WANTED 


e JOBBERS WANTED 
e USED DISPLAY MA- 
TERIALS FOR SALE 
e REPRESENTATIVES 
WANTED 
Forms close November 9 
for November issue. 


$3.00 per column inch — 
remittance with order. 
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A G National Mannequin Co. r 
National Sawdust Co., Inc. . 
\bacrome, Inc., 79 Garrison-Waegner Co. 78 Naythons Display Fixture Co. )] 
Accurate Sign Co. 108 General Die & Stamping Co. 86 New York Manufacturers Group. . 60,61 
Acme Bulletin Co 89 (general Display Corp. 88 Noel Mig. Co. YE 
Action Form Co. 87 ~=Glo-Brite Products, Inc. 98 Northern Display Fixtures 110 
Adler Jones Oo. Ly GoldE Mfg. Co. 95 
Admatic Projector Co 57 Gregory Motors, Inc 45 O 
\hrens, Inc., Milton S 104 
\llen, Eddie 109 Ohlhorst, R. A. 8 
\nkerum Mfg. Ca. 110 H Old King Cole Displays, Inc. 57 
\rkow-Lewis Associates 100 Opportunity Exchange 114,115 
\rranjay's Wig Co = ®< Haida Displays, Inc., Victor 94 Orthwine Corp., Rudolf 98 
\rrow Decorating & Fixture Co 1S Hamberger, Inc., David OS 
\rts & Flowers Displays, In¢ 66 Hanasin Products, Inc. 93 Pp 
Hansen Mig. Co., A. L 107 : 
Hecht Fixture ( oO. 93 Podgor Co., Inc., Jos. E. 72 
B Herzberg-Robbins, Inc. /()) Prescott Paint Co. 9? 
Hier Display Equipment Co,, oe Pusecker Artist Studio, Ivan E. 109 
Becker Sign Supply Co 104 Inc.. L. E 75,101 
Bender, S 86 Hotchkiss Co., E. H O08 
Berlin & Co., Irving 87 Hurlock, Inc., W. ¢ 76 Q 
rest Devices Co 1 4 
og 70 a + Quensell Displays, Inc. 75 
Bobick, Estelle 10¢ I] 
Brevel Products Corp Q] R 
Bulk Dunton & Co., Ine 51 International Register Co. 59 e 7 
Burton-Rodgers, Inc 10] Isinglass Valance Co 108 Radiant Glass Fibers Co 72 
Redikut Letter Co. Of 
Research Products Corp. 88 
c Reyburn Mfg. Pia: 82 
. Reynolds Electric Co. 18 
Calitornia Display Industries 16 Jay Displays 74 Royal Metal Mig. we = 
Capital Merchandising Co WO Ziuec Gheresitbin tic, 64  Rubner, Inc., Gustave 18 
Carolina Foliage Co OO ° Ruetter Display 83 
Charfot Co; ine. Lj 14 
Chicago Cardboard Co 77 K c 
Clearsite Laboratories, In¢ SY i 
S dustries ? eT eee oe 
iat — be R 13. 64. 95 Knotted Tie Bar Co 69 oe Creations, es ios 
’ Y, » 795 Koester Schoo! 94 nic. nsi¢ e ront Over 
Cohen, Harry Co a EE DORERT, 1 segs ae Oe 6 Sherman Paper Products Corp. 67 
Columbia Display Materials Co 84 Kr K fag ( <> Shipman Studios, Frederick 9 
Craft Studios 8 ere gernee =e sis Shoe Form Co. 21 
Crown Mfg. Co 83 Showcard Machine Co. 27 
Siegel, Inc., Nat 77 
L Snedaker Co., Inc., Frank C. ys, 
D Spotnails, Ine. 76 
Lave rne Originals _ 98 Stempler & Sons, Inc., 
Darling, L. A Back Cover Linck Co., Inc., O. Fe. | 7 Barney 97, 100, 106, 112 
Dawson, Alan 70 Lloyd Co,, Inc.. W. H. S 80 Stensgaard & Associates, 
Dazian’s, In 25 Ine. “Wb: ] 
Decorative Displays 10 Swivelier Co., Inc. 49 
Decorative Plant Corp 2? M Sylvania Electric Products Co. 47 
Decter Mannikin Co. 66 
Di-Noe Co., The 63 McCoy & Jensen HS . 
Dingleman Products Co 74° Mack Co., The a2 1 
Aintllige conc ” “~ Magnani oll _ ‘Thayer & Chandler 108 
* : a | Je Mannequins Inside Back ( over Thigpen, Mac 105 
oe Sen Se S/ Malros_ Co. 81 Timbertone Decorative Co., Inc. 65 
Display Production Centre, Inc 113) Metal Goods Corp. 85 
Doerr & Associates 112) Mileo Mannequins 1] 
a Mechanisms, Gale 108 Miller’s Display Fixtures, Ltd. 103 U 
Junbar Glass Corp. 107, Minic Displays 105 aes , 
Duplex Display & Mig. Co 63 Mitten’s Display Letters 80 U. S. Plywood Corp. 24 
E Modern Products Mfg. Co 84 
Eaton Bros ( orp SO, 102 Morgan Co., The 20 V 
Electronic Sales Co % Multi-Fit Wig Co 81 
Mutual Displav Mig. Co., The 55 Vaughan Mannequins 19 
F : W 
N 
Fashion Displays 85 Waterbury Companies, Inc. 94 
Feather & Feather School of Design &6 National Association of Wesco Waterpaints, Inc. 79 
Fidelity Recordings 94 Display Industries 26 West-Dempster Co. 104 
Flash-O-Graph Sales Co., Inc 71 National Display Institute 100 Williams, Ine., D. G. 3 
Fleming, Katherine B 103. National Electric Products Corp. 73° = Williams Corp. 106 
Formo Displays 12. National Equipment Corp. 111 Williams, Wray 97 
Frostee Sno Co 53. National Hanger Co., Inc. 104 Window Mannequin, Ine. 108 
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‘hat really figure... 


get the most 
for your 
display dollar 


There are mannequins and there are mannequins. 
Sut there are no mannequins like Magnani 
Mannequins. None so eye-catching, so crowd- 


drawing, so sales-producing. Why not get the 


most for your display dollar . . . with those 
bell-ringing beauties . . . Magnani 


Mannequins! 


For many happy returns on your 
display dollar, just write, wire 


or call. That’s all! 


° ss 
in sales 


magnani mannequins 


236 West 40 Street, New York City 





ersatile, Adaptable and a Real He-man... 
we mean of course, ‘‘Flexible Man” by Darling. 
This handsome mannequin with adjustable 
construction is ideal for display of any type of men’s 
apparel. Sportswear scenes of action, business 
settings of relaxed, confident ease or svelte poses 


for formal wear—he handles them all in his stride. 


@ Removable, all rubber head, provides 
change of pace use different heads to 


change scene and character. 


@ Adjustable wood arms provide action 
and authority to arm poses. 


@ Flexible waist gives natural and life- 


like posture to body positions. 
@ Leg, hip, knee and ankle of left leg 
are adjustable, permitting active sport or 


causal leg poses. 


Send for new Men’s Mannequin Booklet 


for complete details. 


M499 “Flexible Man”. $150.00 


Lia liny Lisl YS 


L. A. DARLING COMPANY, BRONSON, MICH. 
NEW YORK CHICAGO LOS ANGELES 


ee netme Your one dependable source for 


DISPLAYS 
CRSAEKEE «everything in display equipment. 





